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Still Committing Journalism. 


Four years ago, editor Peter Sussman found a compelling writer with an 
important story to tell. The writer was Dannie Martin, a convicted bank robber, and 
the story was the inside story of America’s prisons. 

It hasn’t been an easy story to tell. Though readers have loved Martin’s riveting 
accounts of prison life, federal prison officials have been less than enthusiastic. They 
charged Martin with — in the convict’s words — “committing journalism.” 

Sussman and The Chronicle mobilized a First Amendment lawsuit and the 
convict’s fearless journalism continued to make news: an unjust sentence overturned; 
a questionable death exposed. 

The journalism community recognized a rare achievement. Martin, Sussman and 
The Chronicle have received five local and national awards for their efforts. 

When the lawsuit was unsuccessful at the district court level, we filed for an appeal. 
And the writer and his editor continued to do what they do best: commit journalism. 


San Francisco Chronicle 
Great people make a great paper. 








Orange County 
IS MOVING OUL Way. 


The new Scarborough readership survey is 

in. And the numbers confirm that Orange 
County is responding to our new faster format 
in a big way. 


Throughout Southern California, the story is 
the same. Readers are finding the faster-format 
Times is the best Times yet. 


los Anacles Gimes 


The nation’s largest metropolitan daily newspaper 
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WEEKDAY TIMES 


+13,100 


Sources: “1989 Top 50 Newspaper Study,” VNU/Scarborough/Simmons. Scarborough, 1990: 
Orange County Newspaper Readership Comparison. 












































WHEN Che @oston Globe 
NEEDED THE LATEST TECHNOLOGY 


“We chose the GMA SLS-1000! Why? Because of GMA’s commitment 
to engineering and technical innovation for the newspaper mailroom.” 


¢ The High Speed SLS-1000® and SLS-40® Inserters - from two to forty hoppers and speeds from 25,000 to 40,000 cph 


e GMA Package Monitoring System™ (PMS) and Missed Insert Repair System™ (MIRS)—provides 1000 zone capability, 100% product repair 
and is the most advanced and proven Management and Production Control Reporting System available to the newspaper industry. 


¢ NEWS-GRIP™ Single Gripper Conveyor—Single copy control from press 
folder to the SLS 1000® or SLS 40® and Counter Stacker, at speeds up to 
80,000 copies per hour. 


¢ Press-to-Pocket™ (PTP) On-Line System—Main jackets up to 160 
pages delivered from the press to the pocket of the High speed 
SLS-1000°® or SLS-40® at press speeds. 


@ GMA Line Storage System—Interfaces directly with the 
SLS-1000® or SLS-40® and provides insert storage and retrieval 
and automatic buffering and overflow capability. 


¢ GMA Automatic Hopper Loaders—provides automatic 
jacket and inserting feeding of SLS-1000® and SLS-40® 
inserting systems. 











PC’s in EsP 


E&P will have a special pullout 
section entitled 
PCs/Publishing Computers 
in the November 3rd issue! 


This special “pullout” section 
will focus on the 
latest applications of 
PCs in the newspaper industry for: 
production 
color prepress 
circulation 
editorial 
classified 
advertising 
and much more! 


Plan now on being in 
the November 3rd issue! 





Closings: 
Space: October 22 
Ad Material: October 24 





Reserve Now!!! 
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SEPTEMBER 

19-22—National Newspaper Association, Annual Convention and Trade 
Show, Hyatt Regency, Kansas City, Mo. 

20-22—Iindependent Free Papers of America, 10th Anniversary Annual 
Conference, St. Louis Airport Marriott Hotel. 

20-22—National Conference of Editorial Writers, Constitutional Issues Con- 
ference, College of William and Mary, Williamsburg, Va. 

22-26—Canadian Circulation Managers Association Conference, Sheraton 
Hotel, Hamilton, Ontario. 

26-28—Suburban Newspapers of American, Editorial Conference, Forum 
Hotel, Chicago. 

26-28—Interstate Advertising Managers Association, Royce Hotel, Scran- 
ton, Pa. 

27-28—New England Press Association, Fall Convention, Park Plaza Hotel, 
Boston. 

30-10/3—International Newspaper Marketing Association, Eastern Region 

Meeting, Hartford Marriott, Farmington, Ct. and Western Region 
Meeting, Stouffers Madison, Seattle, Wash. 


OCTOBER 
3-6—INMA Central Region Meeting, Minneapolis Vista Marquette Hotel, 
Minneapolis. 
4-5—SPPI Annual Meeting, Orlando, Fla. 
4-6—Society of Newspaper Design, Convention, Hyatt Regency in the 
Embarcadero Center, San Francisco. 
4-6—Florida Newspaper Advertising and Marketing (FNAME) Fall 1990 
Awards Conference, The Tradewinds, St. Petersburg. 
6-9—Western Classified Advertising Association, Annual Classified Man- 
agers Conference, Hyatt Regency, Sacramento, Calif. 
10-11—Society of Professional! Journalists, Job Opportunities for Minorities 
Conference, Galt House East Hotel, Louisville, Ky. 
10-12—NENA Fall Convention, Marriott Hotel, Portland, Maine. 
11-14—Society of Professional Journalists, Convention, Galt House East 
Hotel, Louisville, Ky. 
11-14—Women in Communications Inc., National Professional Conference, 
Las Vegas. 
11-14—Society of Professional Journalists National Convention, Louisville, 


Ky. 

12-14—Family Newspaper Conference, Sponsored by the New England 
Newspaper Association, Marriott Hotel, Portland, Maine. 

14-17—International Newspaper Financial Executives Annual Convention 
and Exposition, New Orleans, La. 

14-17—Newspaper Research Council, Fall General Conference, Hilton 
Hotel, Toronto, Canada. 

14-18—IAPA 46th General Assembly, Kansas City, Missouri. 

21-23—Inland Press Association, 105th Annual Meeting, Drake Hotel, Chi- 
cago. 

24—Newspaper Features Council, Board of Directors Meeting and Gen- 

eral Meeting, Le Grand Hotel, Montreal, Canada 

27-31—Northeast Classified Advertising Managers Association, Annual 
Classified Sales Conference, Marriott Hotel, Newport, R.I. 


Seminars/Workshops/Clinics 


SEPTEMBER 
20-2i—NENA, Display Advertising Sales Training Workshop, Marriott Hotel, 
; Worcester, Mass. 
26-27—Newspaper Advertising Bureau, Special Section and Fashion/Life- 
style Symposium, New York City. 


OCTOBER 
2-5—ANPA Foundation NIE Circulation and Marketing Seminar, Chicago 

Tribune, Chicago. 

10-11—INAME Database Marketing Seminar, Washington Marriott, 
Washington, D.C. 

10-13—Newspaper Research Council 10th Annual Newcomers Workshop, 
Hilton Hotel, Toronto, Canada. 

14-17—SNPA Foundation seminar on “Editing the Small Town Newspaper,” 
Savannah, Ga. 





Vol. 123, No. 37 September 15, 1990 Editor & Publisher, The Fourth Estate (ISSN:0013- 
094X) is published every Saturday by the Editor & Publisher Co. Editorial and business 
offices at 11 West 19th Street., New York, N.Y. 10011. Cable address “Edpub, New York.” 
Second class postage paid at New York, N.Y. and additional mailing offices. Printed at 
Hughes Printing Co., East Stroudsburg, Pa. 18301. Titles patented and registered and 
contents copyrighted 1990 by Editor & Publisher Co., Inc. All rights reserved. Annual 
subscription $45.00 in the United States and possessions, and in Canada. All other $86.00. 
No claims for back issues honored after one year. 

Postmaster: If undelivered, please send form 3579 to Editor & Publisher Co., 11 West 19th 
Street, New York, N.Y. 10011 


EDITOR & PUBLISHER for September 15, 1990 













Iolo Dio) stauays 
Another reason to subscribe to Reuters. 


Rob Doherty doesn’t miss an 
event in Washington. And neither 
do Reuter subscribers. 

That's because he’s launched 
two major Washington-based 
services for Reuters: the Reuter 
Washington Report, a service pro- 
viding detailed calendars of daily, 
weekly and monthly events, and 
the Reuter Transcript Report, 
timely and complete texts of 
major speeches, interviews, press 
conferences and briefings. 

“Our goal is to make our prod- 
ucts the best in the business. And 
no one will outwork us in pursuit 
of that goal. 

“Our Daybook and Transcript 
subscribers require thoroughness, 
accuracy and speed. Our chal- 
lenge each day, particularly on the 
busiest of days, is to make sure 
subscribers get what they want” 

A journalism graduate of the 
University of Maryland and 
Columbia University, Rob has 
spent nine years as a reporter and 
editor in Washington. “I think I 
havea pretty good idea of what our 
subscribers want and the experi- 
ence to respond quickly to those 
needs. 

“Tm quite proud of having 
played a major role in launching 
two new quality products that 
have found a good market and 
which add to Reuters success in 
North America. We're looking 
forward to duplicating that suc- 
cess with new products in the 
future” 

Rob Doherty is one more exam- 
ple of the Reuter commitment to 
excellence in news gathering and 
reporting. He’s also another good 
reason to subscribe to Reuters. 

For more information about 
Reuter news services, call (202) 
898-8400. And put all the Reuter 
journalists to work for you. 


The First Name 
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About Awards 





Distinguished service. Randolph A. Hearst, president of 
the Hearst Corp. and the William Randolph Hearst Foun- 
dation, was given the 1990 Distinguished Service Award by 
the Association of Schools of Journalism and Mass Com- 
munication (ASJMC). 

Established in 1948, the Hearst Foundation sponsors 
the Journalism Awards Program for students in accredited 
schools and departments of journalism. 

The program, which is in its 30th year, provides scholar- 
ships ranging from $300 to $2,000 to winners in writing, 
photojournalism and broadcasting. 

Hearst was the 44th winner of the Distinguished Service 
Award given by ASJMC, an organization of administra- 
tors of accredited and non-accredited departments of jour- 
nalism and mass communication in the U.S.and Canada. 


Editor & Publisher magazine was the first winner in 
1946. 


4 





The 4th Estate 


By Doug Borgstedt 





" WE APPRECIATE YOUR OFFER TO GO TO SAUDI ARABIA TO COVER 
THE MIDEAST, SON BUT THAT JOB 1S FILLED-ON THE OTHER | 
HAND I CAN START YOU AS LEGMAN 

IN OUR SUBURBAN BUREAU—” —fL4 Fe a 














 F-SCHOOL 
AOE GRAD 
a) 





ae 
SJ Pd 
Sr 


About Awards 


NNPA winners. Frances Draper, president of the Afro- 
American Newspapers, received the John B. Russwurm 
trophy for the best newspaper of the year from the 
National Newspaper Publishers Association. Ernest J. 
Pitts, owner of the Winston-Salem (N.C.) Chronicle, was 
named NNPA Publisher of the Year. 


R.J. Reynolds-Nabisco Inc., sponsor of the associa- 
tion’s journalism scholarship program, received the 
NNPA Advertising-Marketing Award, and the Rev. 
Charles R. Williams, president of Indiana Black Expo, 
was presented with the NNPA’s Distinguished Service 
trophy. 

First, second- and third-place awards also were pre- 
sented in 19 editorial, advertising and circulation catego- 
ries during the NNPA’s annual convention in Chicago. 


Among the top award winners were the Afro-American 
Newspapers of Baltimore, Md.; the Winston-Salem 
Chronicle; the Mobile (Ala.) Beacon-Citizen; the Carolina 
Peacemaker; the Michigan Chronicle; the Metro County 
Courier, Ga., The Big Red News, New York City; the New 
Pittsburgh Courier; the Miami Times; the Milwaukee 
Community Journal; the St. Louis Metro Sentinel; the 
Philadelphia Tribune; the Cleveland Call and Post; and 
the Charleston Chronicle. 





Inter Press Service Award. Sri Lankan journalist 
Richard de Zoysa, who was abducted and murdered by 
suspected death squads in Colombo last February, has 
been selected for the 1990 Inter Press Service “Interna- 
tional Journalism Award.” 


The selection was made by a panel comprised of IPS 
director general Roberto Savio, International Press Insti- 
tute president Peter Galliner and Swedish author Per 
Waestberg. 

The award will be presented posthumously at ceremo- 
nies at the United Nations on Sept. 18. 

De Zoysa, 32, was the IPS correspondent in Sri Lanka 
and deputy of the agency’s service in Asia. 
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OUR FIRST SUBMARINE 
DID ONLY ONE 
REMARKABLE THING. 


ITCAME BACK UP 





} Squeezed into a crude, 
/ 14-foot craft, John P 
Holland proved the 
basic principles of the 
submarine in 1878. 
His poetically 
named “Boat No. 1’ 
- _ “== was hauled to the 
John Holland invented the first submarine 


accepted by the LS. Navy. Amazed reports said, Passaic River by 16 
“She goes like a fish and dives better than one‘’ stallions for testing. 


It stuck in the mud, it leaked, but it came back up. 


The only thing more remarkable than the 
submarine itself was the courage of the submariner. 
Something that's still true today. 


Holland got his Electric Boat Company, our 
earliest ancestor, off to a strong start in 1900, when the 
74-ton submersible Holland became the U.S. Navy's 
first submarine. Showing his enthusiasm for this 
new type vessel, President Theodore Roosevelt 
alarmed bodyguards by taking an unscheduled dive 
aboard a Plunger, August 25, 1905. 


USS Nautilus was the first vessel to signal, “Underway on nuclear power.’ 
She then became the first to sail under the North Pole. 


Running silent as well as deep became possible in 
1933, when Electric Boat launched Cuttlefish, the inno- 
vative prototype for all World War II Navy submarines. 


But it was on January 17, 1955, that we intro- 
duced the most dramatic improvement in submarines 
since John Holland and Boat No. 1. It was Nautilus, 
the world’s first atom-powered vessel. In an astonishing 
adventure, she also became the first submarine to 
sail under the North Pole. 


Today's most advanced submarines are our 
Tridents. Longer than the Washington Monument _ 
is tall, they are so carefully made that they cruise 
in virtual silence. 


Yet innovations continue. Seawolf, a new 
class of submarine now under construction in our 
yards, will advance submarine science into the 
next century. 


Seawolf will re-prove two principles first 
proved by John Holland and Boat No. 1. That under 
deep water is found man’s highest technology. — 
And his highest courage. 

Dedication to both has kept us improving 
American submarines for 90 years. 


GENERAL DYNAMICS 
A Strong Company For A Strong Country 





For years, newspapers have run 
consecutive-page color 
just for laughs. 





Its time to get serious. 





GOSS’ COLORLINER™ PRESS 


In the past, the Sunday funnies have been about 
the only place you'd find consecutive pages of 
process color. Not any more. 

The Goss Colorliner press can easily put R.O.P. 
color on every page. Not just center spreads—but 
any two consecutive pages. Giving you unlimited 
freedom to use color more creatively. 

You can bring your newspaper to life with page 
after page of color. For a Colorliner demonstration 
or more information, write or call Goss Newspaper 
Products, Rockwell Graphic Systems, Rockwell 
International, 700 Oakmont Lane, Westmont, 
Illinois 60559. Phone: 708/850-5600. 


FE Rockwell 
International 


... where science gets downto business 
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Robert U. Brown, President 
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James Wright Brown 
Publisher, Chairman of the Board, 1912-1959 





Double standard 


The publisher of the New York Post has asked leaders of 10 unions 
to cooperate in trimming $17 million from expenses or he will close 
the money-losing newspaper this weekend. Lengthy negotiations 
were held in order to save the paper and the leader of the Allied 
Printing Trades Council representing the unions was quoted as 
saying he is optimistic they can do it, “but the unions are going to be 
making great sacrifices to keep the Post in business.” 

Uptown, the New York News is also losing money and similar 
requests to trim expenses have been rejected by the same 10 unions. 
Threatening to strike but, instead, asking advertisers and readers to 
boycott the News, the unions seem bent on forcing the News to go out 
of business. 

The circumstances are tragic for both newspapers and their staffs. 


International Media Fund 


The U.S. government-sponsored International Media Fund to pro- 
vide technical and philosophical support to Eastern European media, 
mostly broadcasting, may sound like a good idea but it calls for some 
words of caution. 

Marvin Stone, head of the Fund which was proposed by Secretary 
of State James Baker, says it will serve as a clearinghouse for private 
and public organizations and offer guidance on what kinds of organ- 
izations should be getting help. Stone added that Baker’s initiative 
has been carried out by the U.S. Information Agency and the Nation- 
al Endowment. Some assistance money for Eastern Europe from 
Congress has been put aside for this project, he said. 

Not to nitpick, but this is where caution should be exercised. No 
matter how great the need, the use of government funds to aid media 
abroad is not healthy. 

Stone pointed out that American editors and publishers have 
already done a lot in this field on their own — independently and in 
groups through the World Press Freedom Committee, for instance, 
providing aid, training foreign journalists, offering internships — 
which they have bankrolled themselves. However, broadcasters 
have not been so outgoing in this field, which is why Stone said, “The 
focus will be more on broadcasting.” 

We wonder how many U.S. broadcasters will want to collaborate 
in a program like this using government funds. This is something the 
National Association of Broadcasters and its members ought to be 
doing on their own. 


It may be a record 


Ashton Phelps Jr., publisher of the New Orleans Times-Picayune, 
prior to his elevation to the presidency of the Southern Newspaper 
Publishers Association next week, told E&P it has been 12 years 
since that organization has asked its membership for a dues increase 
and he promised he would not do so either during his term of office. 

That might well be an all-time record. 





Charter Member 
The Audit Bureau 
ky Audit of Circulations ABP 
Bureau Member 
American Newspaper ANPA 
Publishers Association 
6 mo. avg. circulation Dec., 1989—28,105 





The Oldest Publishers and Advertisers 
Newspaper in America 

With which have been merged: The Journalist established 

March 22, 1884; Newspaperdom established March, 1892; 

the Fourth Estate, March 1, 1894; Editor & Publisher, June 

29, 1901; Advertising, January 22, 1925. 


Editor 
Robert U. Brown 
Managing Editor 
John P. Consoli 
Associate Editors 
David Astor, George Garneau, 
Ann Marie Kerwin, James Rosenberg 
Midwest Editor 
Mark Fitzgerald 
Washington Editor 
Debra Gersh 


West Coast Editor 
M. L. Stein 


Copy Editor 
George W. Anderson 


Advertising Manager 
Steven A. Townsley 


Sales Representatives 
Stephanie T. Cooper, Robert N. Glassman, 
Richard H. Henrichs, Robert J. Mathes, 
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Editorial Production Manager 
Orlando Velez 
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, OFFICES 


General: 11 West 19th Street, New York, N.Y. 
10011; (212) 675-4380; FAX PHONE: (212) 
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Chicago: 8 South Michigan Avenue, Suite 501, 
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641-0043. Mark Fitzgerald, Editor; Richard H. 
Henrichs, Sales Representative. 


Washington, D.C.: National Press grt Suite 
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tor. 
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Microfilm copies of Editor & Publisher are available in 16mm 
microfilm, 35mm microfilm and 105mm microfiche from: 
University Microfilms International, 300 North Zeeb Road, 
Ann Arbor, Mi 48106. 
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Letters to the Editor 





Cites a shameful tradition 


There is a long, shameful tradition 
in the newspaper industry, and I see 
by the recent stories in Editor & 
Publisher concerning the charges of 
syndicates for delivering copy to AP 
for distribution via AP DataFeatures 
that it continues today with a ven- 
geance. The tradition is expecting 
people to work for free. 

These economic hard times in the 
newspaper industry certainly force 
all of us associated with it to re-evalu- 
ate the way we do business, but 
frankly it is embarassing to see how 
low some editor will stoop to save a 
dime. More disturbing is the arro- 
gance that they will publicly display in 
doing so. 

Any editor who arbitrarily decides 
that he knows best what syndicates 
should charge for the delivery of their 
features is certainly arrogant. Why 
doesn’t he take the same position with 
the phone company or the electric 
company? 

Steve Auslander should decide that 
he is going to pay only a portion of his 
electric bill for the newspaper — only 





NEWSPAPERDOM® 
50 years ago... 


The first American press casualty 
in the war in Europe occurred in 
Dover, England, when Guy Murchie 
of the Chicago Tribune Foreign Ser- 
vice was wounded when a bomb made 
a direct hit on his hotel. He fell four 
stories with the collapsing debris 
when the bomb hit the roof 15 feet 
over his head. 

* * * 

Strict Russian censorship forced 
the New York Times to close its Mos- 
cow bureau after 18 years. Corre- 
spondent G.E.R. Gedye, who had 
been in the post a year, said the cen- 
sorship made the work of foreign cor- 
respondents “quite impossible.” 
Henry Cassidy of the Associated 
Press and Henry Shapiro of the 
United Press, the sole remaining 
American journalists in the Soviet 
Union, drafted cables reporting the 
Times’ withdrawal but they were 
suppressed by the censor. 

* * * 

Army officers in charge of the Phil- 
adelphia Recruiting Station reported 
an overwhelming response to the 
U.S. Army $250,000 advertising cam- 
paign to spur recruiting. 

From Editor & Publisher 
September 14, 1940 
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that portion that he agrees with — 
and he would find out quickiy how it 
feels to pontificate and write in the 
dark. 

Instead, he attacks a highly vulner- 
able business whose absolute exis- 
tence depends on a good working 
relationship with newspapers and 
declares, in essence, I am not going to 
pay my bills for delivery even though 
I entered into an agreement to do so 
because I think syndicates are making 
too much money, and I want all syndi- 
cates to justify in print the reasons 
they are charging this money. 

Frankly, this is less than an honor- 
able thing to do and, further, it is none 
of his business how much money it 
costs each syndicate to pay an 
employee to transmit the column; 
how much each syndicate pays for 
their computers, or how much our 
telephone charges are for the month. 
As with newspapers, each syndicate, 
depending on size and other factors, 
has individual costs for overhead 
that vary. Therefore, each syndicate 
charges a different amount of money 
for this service. 

A similar thing happened to Colum- 
bia Features, in a less public way, 
with another editor of a major news- 
paper. Columbia acquiesced and low- 
ered delivery charges for that news- 
paper. In hindsight, it was the wrong 
thing to do and now we regret it. We 
will not do it again. King Features is 
the only syndicate interviewed in 





your stories with the guts to declare 
rs delivery charges are non-negoti- 
able. 

What these editors are saying is 
simply a repeat of what they have 
been saying for years: Because we are 
newspapers, we expect services 
rendered for free. We expect free sto- 
ries from stringers for byline pay- 
ments only. We expect free guest col- 
umns from local notables. We expect 
preferential treatment from vendors. 
Now we expect free delivery of col- 
umns to the Associated Press. 

Coiumbia Features will not join 
newspapers, or any other business, in 
asking our employees to work for 
free, even if Steve Auslander and 
other editors like him want us to. We 
prefer being a defunct business to 
being an unfair business. 

Are American newspaper editors 
so desperate in the wake of financial 
difficulty that they will now start 
unfair fights — in print, no less — 
with an industry that has not only 
served their newspapers for so long 
but have also served readers of news- 
papers with distinction. Syndicates, 
especially small syndicates, are suf- 
fering from the same economic down- 
turn that newspapers are now experi- 
encing. This is a no-win situation for 
all of us that reminds me of the South- 
ern expression used in times of trou- 
ble, “when rattlesnakes commit sui- 
cide.” 

(Continued on page 61) 








YOU'RE IN THE DRIVER'S 
SEAT WITH BOB SIKORSKY 


Offer your readers these 
features by America's 
leading auto columnist, 
award-winning auto expert 
and best-selling author: 


™ DRIVE IT FOREVER, 
the most readable and 
practical car-maintenance 
column you'll find, with art. 





a 
RIDIN' IN STYLE, 
the definitive test-drive 
column, with art. 


For details on these weekly columns call 
Connie White at The New York Times syndicate: 
(213) 785-9613 or 800-972-3550. 




















Meeting the 
Challenge 





Huntsville, The Most Affluent Market in Alabama 





The Greater Huntsville Market, sprawling 
across the North Central edge of the State 
of Alabama, is one of the most unique 
markets in the U.S. today. 


The “new” Huntsville was spawned in the 
development and expansion of it's huge 
N.A.S.A. space facility. The challenge of 
going beyond “outer-space” keeps this 
rich marketplace growing with a trained 
high-tech talent pool. All market indices 
are prime and positive. 





The Huntsville Times and Huntsville News, 
institutions in the community for decades, 
are preparing to move into the next 
century and to continue to meet the needs 
of the area we serve. 


With the installation of a new TKS press 
and expanding our distribution center we 
are bringing a larger, sharper newspaper 
package to our readers doorstep. 


We are meeting the challenge and an- 
swering the needs of the times. 


‘Atiar 
sweet dome 
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Journalists who become lawyers 


The list of journalists dropping out of the news 
business and turning to law seems to be growing 


By Andrew Blum 


Lawyers are among the most diffi- 
cult sources for reporters to get infor- 
mation from, let alone basic com- 
ments. So why do more journalists 
seem to be turning to law and drop- 
ping out of the news business? 

The reasons vary from burnout and 
a desire for a change to the view that 
law might in some cases provide more 
independence. 

Although some journalists-turned- 
lawyers say money was not the con- 
sideration in the career change, how 
many journalists in their first year can 
earn up to $60,000 or $85,000, as a 
starting lawyer can? In the fifth year 
at a top New York law firm, lawyers 
may earn as much as $102,000, plus a 
$28,000 bonus. 

True, some veteran journalists can 
earn $50,000-plus — and, on the 
other hand, many lawyers earn appre- 
ciably less than these top salaries — 
but most rookie journalists are lucky 
to earn $20,000. Clearly, law has more 
earning power and, after a while, jour- 
nalists may hit a plateau. 

Marshall H. Tanick, a Minneapolis 
lawyer who once turned down a sub- 
urban beat job that launched Bob 
Woodward’s career at the Washing- 
ton Post, said the reasons for journal- 
ists becoming attorneys are manifold. 

“It’s the confluence of half a dozen 
factors,” he observed, listing the 
gamut from economics to more op- 
portunity. “The two professions are 
very similar. Traits that make a good 
journalist are traits that help in law — 
inquisitiveness, skepticism, creativ- 
ity and good writing.” 

While to some journalists, law 
looks more challenging, Tanick warns 
that it may not always be the case. For 
example, he notes a reporter may be 
“at the whims of editors and says, 
‘Gee, if I were a lawyer I would be 





(Blum, a reporter for the National 
Law Journal, formerly worked for 
United Press International.) 





more independent.’ That’s not always 
true.” 

In his case, resistance by some edi- 
tors in hiring a journalist-lawyer and 
his rejection of the Washington Post 
offer propelled Tanick into law. He 
turned down the Post job because “I 
had already done that stuff’ while 
doing free-lance work and with stints 
at a local paper in Minnesota, at Gan- 
nett Newspapers in Rochester, N.Y., 
and with the Voice of America. “That 
[Post] job went to someone else, a 
fellow named Woodward. Who 
knows? I might have slept through 
Watergate.” 





after a while stories seem to run 
together. “There’s not much differ- 
ence in covering city hall or the White 
House, except a grander scale.” 

Clearly, the grind got to him. 

“At the point you are standing ona 
street corner and rain is running down 
the back of your neck and all stories 
sound alike, that’s when you know 
it’s time to leave. I had gotten bored 
being a reporter.” 

Herr, 32, covered such topics as 
state government, politics, the Miss 
America Pageant and crime while at 
United Press International, radio/ 
television stations in Georgia and The 





“The two professions are very similar. Traits that 
make a good journalist are traits that help in law — 
inquisitiveness, skepticism, creativity and good 


writing.” 





Tanick, 42, took up practicing law 
in the early 1970s, and still has a han- 
kering for writing. (He edits a 
lawyers’ magazine). He has exper- 
ienced the pangs of a former 
journalist — being the one asked the 
question instead of being the one who 
asks it — but he says he has gotten 
used to it. 

“I represent a number of journal- 
ists and am sympathetic. One of my 
very first [tasks] as a lawyer was rep- 
resenting a municipality that wanted 
to have a closed meeting. I had to 
evict a good friend of mine who was a 
journalist from the meeting. It made 
me feel torn between two masters.” 

A more recent convert, former 
reporter and speechwriter Mark 
Herr, began practicing law this year at 
a Newark, N.J., firm where the start- 
ing salary is $60,000. For him, the 
switch boiled down to intellectual 
challenge. 

“The learning curve on being a 
reporter, unless you are very special- 
ized, is short,” said Herr, adding that 





Record in Bergen County, N.J. Later 
he was a speechwriter for New Jersey 
Gov. Thomas Kean, and attended law 
school at night. 

While Herr claimed pay was not a 
factor in his switch to law, it appar- 
ently was in the back of his mind as he 
reached the end of his career in jour- 
nalism, having gone through UPI’s 
1984 financial problems. 

“One of the most important points 
in my adult life was the 25% pay cut 
[which the union at UPI agreed to],” 
Herr said. “It was the total lack of 
control over my own life... .” 

One notable difference between the 
two professions, Herr believes, is that 
lawyers are often more accountable 
for their work. 

“If you don’t get a story 100% right 
maybe someone will write a letter or 
call the editor, or sue for libel,” but in 
a contentious legal matter that may 
involve large sums of money. Clients 
are constantly evaluating a lawyer’s 
performance. 

(Continued on page 12) 

















Lawyers 


(Continued from page 11) 





“A lot of law is wins and loss- 
es .... There is not that sensation in 
journalism,” he said. 

Herr does general trial litigation 
work and some representation for the 
Asbury Park (N.J.) Press on First 
Amendment issues, which he said he 
enjoys more than journalism. 

“I would rather be defending the 
First Amendment than practicing it 
every day,” he declared. 

Money was also not a factor in the 
change to law for Chet. Kaufman of 
Tallahassee, Fla. Kaufman, 37, a 
New York native, spent 10 years as a 
reporter for Fairchild Publications, 
the Pensacola (Fla.) News Journal, 
Clearwater (Fla.) Sun, and Baton 
Rouge (La.) State Times. Since April 
1989 he has been a law clerk for Flor- 
ida Supreme Court Justice Rosemary 
Barkett. 

Kaufman explained that “there is 
no one reason” why he left journal- 
ism, but added it was “partly burn- 
out, partly not getting to achieve what 
I wanted .. . . | didn’t feel I was get- 
ting the professional rewards I 
thought I should reap.” 


It was during his last job, covering 
courts in Baton Rouge, that Kaufman 
said he was hooked on law, which had 
been of interest to him personally 
and as a reporter seeking to use le- 





gal procedures in the name of free 
press. 

“It got to the point I was able to 
pick apart the lawyers’ arguments,” 
he recalled. ; 

At that time he knew he could 
become a lawyer. 

Although a law clerk may have less 
contact with the media than a lawyer 
may have, Kaufman said there have 
been occasions when reporters have 
asked him for information he could 
not divulge. 

“I declined to do so,” he remarked, 
adding that the journalists understood 
his position. Instead, he referred 





years in law school makes you think 
like.a lawyer” — he admitted he did 
miss journalism once. A murder case 
in Baton Rouge, which he had cov- 
ered, ended while he was in law 
school. When he read the final story, 
with someone else’s byline, Kaufman 
said he felt a pang. 

While many journalists who attend 
law school make a clear cut from the 
profession, others, like Peter Man- 
cusi, keep the links while studying. 
Mancusi, former city editor of the 
Boston Globe, started Boston College 
Law School Sept. 4 but remains at the 
paper as weekend editor. 





“At the point you are standing on a street corner 
and rain is running down the back of your neck and 
all stories sound alike, that’s when you know it’s time 


to leave.” 





them to the public record. 

Kaufman, who wants to practice 
criminal law where he may have more 
dealings with his former profession, 
said ne knows eight other journalists- 
turned-lawyers, including the clerk 
whom he succeeded in Justice Bar- 
kett’s office. The clerk, Robert Craig 
Waters, was someone Kaufman 
helped break in as a reporter at the 
Pensacola News Journal. 

Although Kaufman said he does not 
have any inner conflicts between his 
new and old professions — “three 





“I love journalism,” Mancusi 
asserted, adding that he likes law too. 
“It was something I wanted to do fora 
long time and if I moved up to the 
next level at the Globe, it would 
be harder. So I decided to take the 
plunge.” 

Mancusi said he is not sure what he 
will eventually do with his dual exper- 
tise; he may want to practice media 
law. After all, “Three years [in law 
school] is a long time. My goal has 
always been to dovetail journalism 
with law.” 





Political advertising handbills 
inserted into newspapers were the 
source of a dispute between the 
Newspaper Printing Corp. and J.D. 
Cole, one of the company’s newspa- 
per carriers. 

The Newspaper Printing Corp., 
publishers of the Tulsa (Okla.) World 
and the Tulsa Tribune, terminated 
Cole from his delivery route for 10 
days because he inserted 200 fliers 
supporting Billy Mitchell, a candidate 
for sheriff of Osage County, into the 
Aug. 26 editions without permission. 

The company reinstated Cole, who 
is also mayor of Barnsdall, a town 30 
miles northwest of Tulsa, after 
receiving nearly 30 calls and letters 
from subscribers on his delivery 
route. 

Steve Austin, circulation director 
for the company, said all the letters 
were very positive and called Cole an 
“excellent carrier” who delivers 
papers to people’s trucks, back 








Insertion of handbills leads to carrier’s firing, rehiring 


porches, inside screen doors and even 
inside some houses. 

“People were quite upset that we’d 
terminate his contract, even though 
they were the ones who called to tell 
us about the fliers,” Austin said. 

The newspaper company has a pol- 
icy prohibiting inserting anything 
other than advertising supplied by 
Newspaper Publishing Corp. into 
newspapers. Austin said the policy is 
stated to carriers, and last year 
notices went out to all 1,500 carriers 
of the World and the Tribune remind- 
ing them of this policy. 

Cole has been a carrier for nearly 
six years. 

Cole said he was not aware of the 
policy before he inserted the fliers. 

Austin said the company objected 
to the handbills appearing to be part of 
the newspaper. 

“If he had wanted to distribute 
handbills while he was delivering the 
newspaper, leaving them in mail- 





boxes or on porches, that would have 
been fine,” Austin said. 

Austin said the policy was initiated 
when it was discovered that fliers 
were being inserted by carriers adver- 
tising lawn cutting or other services. 

Cole said he was not working for 
Mitchell’s campaign and that friends 
approached him about distributing 
the fliers. Cole did add later that he 
and Mitchell are friends. 

“I think it was handled very poorly, 
but it’s been settled between the two 
parties and there are no problems 
anymore,” Cole commented. 


Moody’s upgrades 
Park rating 


Moody’s Investors Service, citing 
improved expectations, has raised the 
rating of $50 million of Park Commu- 
nications Inc. debentures to Baa3, 
from Bal. 
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By Garry Boulard 


Despite charges that much of the 
press coverage of the Iraqi invasion 
and President Bush’s subsequent 
decision to send in U.S. troops to 
Saudi Arabia has been overtly pro- 
American and lacking in critical per- 
spective, editors at three major dai- 
lies, as well as one prominent press 
critic, say that so far the press has 
done a good job reporting the military 
conflict. 

“IT really don’t have a problem with 
the kind of coverage we’ ve been see- 
ing,” said Charles Cooper, managing 
editor at the Houston Post. “| think a 
lot of us have been concerned from 
the very beginning that this is an act of 
war and that there would be a lot of 
emotional energy in the reporting as a 
result of that, but, really, I think the 
coverage has been remarkably 
good.” 

Ben Bradlee, executive editor of 
the Washington Post, agreed, noting 
that “Our role is hardly limited to 
criticizing, we also have to report 
what the hell has happened too. It 
seems to me that in the very first part 
of the invasion story our greatest 
challenge was just to get people over 
there so they could find out the 
facts... . It’s hard to go in big for all 
this critical reporting when you don’t 
even know what the hell is going on.” 

However, some analysts believe 
the strong rhetoric used by President 
Bush and other administration offi- 
cials in justifying sending U.S. troops 
to the Middle East has prompted 
many reporters to “cheerlead” 
American foreign policy in their dis- 
patches. 

Writing in the New York Times, 
Marvin Kalb of Harvard’s Center on 
Press, Politics, and Public Policy 
charged that “There is a certain whiff 
of jingoism on the airwaves and in the 
print ...there is not enough 
detached, critical skepticism. When 
the boys go off to war, the press goes 
with them.” 

Columnist Eleanor Holmes Nor- 
ton, appearing on tv’s McLaughlin 
Group, likened press coverage of the 
Iraqi crisis to the propagandistic 
reporting by journalists working for 








(Boulard is a free-lance writer.) 





Press coverage of the Persian Gulf conflict 


Editors deny it has been overtly pro-American; say 
Bush administration’s rhetoric has not influenced reporting 


William Randolph Hearst who helped 
to provoke a military confrontation in 
the Spanish-American War in the 
1890s. 

“I’m bothered by the whole trend 
of the reports. There has been virtu- 
ally no critical reporting at all,” said 
Larry Lorenz, chairman of the jour- 
nalism department at Loyola Univer- 
sity in New Orleans. “This has been 
very much a news-managed situation 
and I’ve yet to see reporters asking 
the kind of hard questions we should 
expect of them when you’re sending 
U.S. troops over to a dangerous part 
of the world on a long-term basis.” 

Tom Teepen, editorial page editor 
of the Atlanta Constitution, said one 
of the reasons reporting has been less 
critical and more accepting of the 
U.S. position in the Middle East is 





frankly, | think the press here is just 
mirroring reality. Hussein is a guy 
who breaks all traditions, takes hos- 
tages, kills his own people in a very 
long war. The press doesn’t have to 
make Hussein seem demonic. He is 
demonic.” 

Teepen agreed, adding: “You have 
to keep in mind that we have a very 
real act of war here. A man who is 
internationally understood to be a 
tyrant, an extraordinarily ruthless 
man who has lied to a number of other 
people, including heads of state in his 
immediate region, a man who simply 
invaded and took over another 
country — the press didn’t make any 
of that up.” 

SUNY’s Grossman, however, said 
New York Times columnists William 
Safire, who argued for a quick U.S. 





“,.. There is a certain whiff of jingoism on the 
airwaves and in the print... there is not enough 
detached, critical skepticism. When the boys go off to 
war, the press goes with them.” 





simply because of “the pattern for 
these kinds of stories.” 


“Usually early on any press cover- 
age of this sort of story is uncritical, 
partly because you don’t even know 
the right questions to ask, partly 
because usually no glitches have 
turned up in the military process 
yet,” Teepen observed, “but, as 
reporters find out more and learn 
more, they inevitably have more 
questions about the process itself, 
which is what will probably happen in 
this case.” 

Even before the pattern Teepen 
referred to plays itself out, some long- 
time press critics, such as Karl Gross- 
man, a journalism professor at State 
University of New York’s College at 
Old Westbury, say journalists are 
being unfairly castigated for simply 
reporting on the realities of the 
Middle East. 

“One of the arguments has been 
that the press has demonized Saddam 
Hussein, suddenly Hussein is being 
portrayed as a Hitler and so on,” 
Grossman commented, “but, 





military involvement, and A.M. 
Rosenthal, who suggested destroying 
Iraq’s nuclear plants and missile fac- 
tories by air, “were overly aggressive 
in their writing, particularly in the 
first couple of weeks.” 

Bradlee added, “There maybe was 
some cheerleading at papers like the 
New York Daily News and the New 
York Post, but I don’t think any seri- 
ous papers were doing that, really.” 


Besides addressing the question of 
whether or not reports from Iraq and 
Saudi Arabia have been too pro- 
American, newspaper editors have 
also worried about the quality of their 
coverage. Bradlee noted that in the 
days following the Iraqi invasion of 
Kuwait, the Post’s reporting for the 
area increased from two reporters 
assigned to cover Beirut and Cairo to 
nearly a dozen now in Iraq and Saudi 
Arabia. 

Other U.S. newspapers have had to 
use wire service reports, a situation, 
said the Houston Post’s Cooper, 
“that was initially frustrating because 

(Continued on page 60) 
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New York Post City Hall bureau 
chief David Seifman learned about 
crime the hard way: He was mugged 
in a subway station beneath City 
Hall. 

The attack took place just hours 
after Seifman had covered a news 
conference in which Mayor David 
Dinkins defended the city’s response 
to what the tabloids are calling a 
wave of violent crime. Highly publi- 
cized incidents have included the 
stabbing death of a 22-year-old Utah 
man who was defending his mother 
from a gang of subway attackers. 

On a desolate subway platform 
about 9 p.m. Friday, Sept. 7, one 
mugger grabbed the reporter in a 
choke hold from behind while the 
other cleaned out his pockets, police 
said. 

The thieves got away with $235 in 
cash, credit cards and his watch. 

Seifman, who with others at the 
Post has criticized Dinkins for be- 
ing soft on crime, required hospi- 
tal treatment after one mugger’s 
hammerlock choked him unconscious. 

After coming to, he asked a token 
clerk to call the transit police but 
waited for what “seemed like a long 
time” with no response before 
reporting to police aboveground in 
City Hall. 

A tuxedo-clad Dinkins later sur- 
prised an appreciative Seifman with a 
visit to the emergency room of Beek- 
man-Downtown Hospital. 

“I was pretty stunned when the 
mayor showed up,” Seifman told E&P. 





Mugged 








NFL '99 icotcassmas, 


City Hall bureau chief David Seif- 
man and his newspaper, the New York 
Post, have been recent critics of Mayor 
David Dinkins and his administration's 
battle against crime. Then just a few 
days ago, in a subway station just 
below City Hall, where he had covered 
a mayoral press conference on the 
crime wave, Seifman himself was 
mugged. 





of the night, but I’m going to be real 
careful now,” he said, describing 
panhandlers, homeless people, turn- 
stile jumpers and muggers as part of 
the routine. 

“The lesson is, unfortunately, in 
New York in late 1990 no matter 
where you are, no matter who you 





In a recent news analysis, Seifman wrote that Mayor 
Dinkins’ response to the apparently growing crime 
spree was “lacking on almost every count.” 





They chatted about crime and how 
more needs to be done. 

In a recent news analysis, Seifman 
wrote that Dinkins’ response to the 
apparently growing crime spree was 
“lacking on almost every count.” 

Now a mugging victim for the sec- 
ond time — he was mugged in 
college — Seifman, a 42-year-old 
lifelong city resident and subway 
rider, said the situation in the city is 
one of “severe deterioration.” 

“I’ve taken the subway every hour 








are, you've got to be very wary. It’s a 
sad way to have to live.” 

Seifman said he still feels the gent- 
lemanly Dinkins has not taken the 
lead by speaking out strongly enough 
about crime. 

Ironically, the Post’s competition 
got the story before the feisty tabloid, 
which publishes no Sunday edition. 

The Post caught up on Monday 
with a first-person Seifman story with 
the lead: “You won’t be seeing me on 
the No. 2 train anymore. On Friday 


Robbers victmize reporter after press conference on crime 


night, I was jumped by a pair of mug- 
gers in the Park Place IRT station 
across the street from City Hall. 

“I spotted one suspicious-looking 
guy waiting with me for the uptown 
express. But I missed his companion, 
who sneaked up from behind and 
grabbed my neck in a hammerlock.” 

Seifman said he usually leaves 
about 7 p.m. with the late rush-hour 
crowd, but a computer problem 
delayed him about two hours while he 
refiled stories on Dinkins’ press con- 
ference. Police later told him the Park 
Place station was dangerous at night. 

At the press conference earlier that 
day, Dinkins was asked about criti- 
cism in Post columns by editor Jerry 
Nachman and former Mayor Ed Koch. 

“So its very, very important that 
someone have the courage and the 
ability notwithstanding what some 
will write,” Dinkins said, “to keep 
your eye on the ball and do that which 
any one of you would do were you in 
my circumstance.” 

No arrests were reported in Seif- 
man’s mugging. 

— George Garneau 








Judge’s no 
note-taking 
policy contested 


Philadelphia’s two daily newspa- 
pers have taken a judge to court over 
his rule that reporters are not allowed 
to take notes in his courtroom. 

Common Pleas Court Judge 
Eugene E.J. Maier has said he feels 
note-taking could distract a jury and 
undercut the official record of a court 
proceeding. 

Philadelphia Newspapers Inc., 
publisher of the Philadelphia Inquirer 
and the Philadelphia Daily News, 
appealed the rule to state Superior 
Court in August. 

The newspapers, in an Aug. 20 
meeting with Maier and the newspa- 
pers’ lawyer Katherine Hatton, said 
the rule violates federal and state con- 
stitutional rights of reporters to cover 
criminal trials “as surrogates for the 
public.” 

No hearing date has yet been 
scheduled. 

— AP 
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By Mark Fitzgerald 


To be president of the Southern 
Newspaper Publishers Association is 
to lead an organization that combines 
the genteel graciousness of an old-line 
society club with the hard-edged 
pragmatism required to survive in the 
newspaper industry. 

Ashton Phelps Jr., who assumes 
the presidency at its Sept. 16-19 
meeting at the Broadmoor in Colora- 
do Springs, knows that kind of envi- 
ronment well, not simply because of 
his longtime membership in SNPA 
but also from his leadership of the 
New Orleans Times-Picayune. 

“Even New Orleans has had to 
adapt to the demands of our age,” 
Phelps told fellow publishers in a 1989 
speech. “Our newspaper, the Times- 
Picayune, as venerable a New 
Orleans institution as you'll find, has 
been part of that process, meeting the 
challenges of our industry.” 

At atime when some big-city news- 
papers were cutting back on zoned 
editions because of their expense and 
disappointing circulation results, 
Phelps in 1980 combined the then 
morning-cycled Times-Picayune and 
evening States-Item into a single 
all-day paper — and zoned aggres- 
sively. 

The paper had already stumbled 
once on zoning in the 1970s, but 
Phelps had in mind a different 
approach this time. 

Now the Times-Picayune has five 
daily news zones, 17 advertising 
zones, and blankets its market with 
nine TMC publications. 

In the five years ended 1989, zone 
linage was up 71%. On an average 
Thursday or Sunday, the two busiest 
days, zone linage is 51% higher than 
full run. 

Publisher Phelps says he is sticking 
by the zoning, even as the economy 
turns uncertain in an area that was 
already hurt badly by the collapse of 
the oil patch in the mid-1980s. 

“We're pleased with the way things 
are going in that regard and we do not 
have any intention of making substan- 
tial changes,” he said in an interview. 

The Times-Picayune’s zoning owes 
much, of course, to modern newspa- 
per technology. 

For example, the paper is a heavy 
user of pagination, producing an aver- 
age of about 400 pages weekly — 200 
of them on deadline — on its Harris 
system. 

However, Phelps said technology 
does not account for the success of 
zoning. 








Ashton Phelps Jr. 


“I have very strong views on this. I 
believe a vital part of the effort is 
getting close to the community. 


“For the metro newspaper 
publisher to take the perspective of a 
community paper is very, very 
difficult — but it must be done. You 
must stay close to the community 
you’re serving,” Phelps continued. 

In his 1989 speech to publishers, 
Phelps said the Times-Picayune had 
failed in zoning in the 1970s because it 
placed the newspaper’s production 
convenience ahead of readers and 
advertisers. 


“The difference between success- 





Phelps takes the reins of SNPA 


“It’s a most remarkable thing. 
SNPA has a mood and an atmosphere 
that is conducive to getting to know 
people,” he said. 

“I intend to continue the atmo- 
sphere of friendship which has led to 
publishers helping each other in so 
many ways, while at the same time 
continuing the increase in profession- 
alism.” 

Phelps is bringing two priorities to 
SNPA, he said. 

The first is encouraging the hiring 
of a more diverse work force in all 
newspaper departments. 

“Our world is changing and so must 
our operations,” he said. 

“We’re no longer writing for Ozzie 
and Harriet,” Phelps continued. 
“Today’s newspaper customers — 
our readers and avertisers — are a 
diverse group, and to serve them 
requires a diverse work force. 

“We’re handicapping ourselves if 
we ignore this reality.” 

However, at the same time that 
newspaper publishers across the 
board are recognizing that a diverse 
work force is in their self-interest, too 
many still believe that diversity is just 
another word for recruitment, Phelps 
says. 

Work must also be done, he said, to 
raise employee and management sen- 
sitivity about the process of operating 
in a diverse workplace. 

Another priority, Phelps said, will 
be improving the work environment 
itself. 





In one indication of the morale of this group, 
Phelps said some 200 SNPA members have 
volunteered this year to serve on committees. 





ful and unsuccessful metropolitan 
newspaper zoning efforts is deter- 
mined, more than anything else, by 
how deeply the publisher and editor 
care about truly serving readers and 
advertisers in suburban communi- 
ties,” Phelps said at the time. 

“The publisher of a major metro 
newspaper today has to be as familiar 
with the needs of the owners of a 
lumber store in Boutte, La., as he or 
she is with Sears management in Chi- 
cago.” 

In much the same way, Phelps says 
he intends to serve the Southern 
Newspaper Publishers Association 
by continuing to cultivate the conge- 
nial atmosphere of the group. 





“Business as usual is no longer 
good enough in our dealings with our 
customers, but it also won’t do when 
it comes to our own people. 

“The Front Page’s newsroom is 
not a blueprint for today’s newspa- 
per. Even Lou Grant’s and Mrs. 
Pynchon’s newsroom is dated,” 
Phelps said. 

At the same time, Phelps said he is 
committed to continuing SNPA’s 
activities in other areas, especially 
literacy. 

Since instituting its literacy pro- 
gram two years ago, SNPA has 
received requests for help from edu- 
cators in every state in the nation. 

(Continued on page 61) 
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By Debra Gersh 


Allen H. Neuharth may have asked 
his associates around the country to 
purchase some 2,000 copies of his 
autobiography, Confessions of an 
S5.O.B., but there was little chance the 
move helped the book make the New 
York Times’ Best Sellers list. 

The question that remains unan- 
swered, however, was why the Gan- 
nett Foundation, now headed by Neu- 
harth, reportedly spent $40,000 to 
purchase the books from sellers 
around the country rather than pur- 
chasing the books from the publisher 
at a bulk discount. 

The story of the sales broke in a 
front-page story in the Washington 
(D.C.) Post, which quoted sources as 
saying foundation president Charles 
Overby approached some Gannett 
Co. Inc. newspaper editors, instruct- 
ing them to purchase the books and 
then send them to the foundation. The 
editors reportedly were reimbursed 
for their efforts. 

Although foundation officials said 
the books were intended as donations 
to journalism schools, others have 
suggested it was an attempt to manip- 
ulate the best seller list. 


In the Post story, Neuharth also 
charged that the story was floated by 
officials at Gannett Co. Inc. in an 
attempt to embarrass the former com- 
pany chairman. 

Gannett Co. Inc. spokeswoman 
Sheila Gibbons called that idea “pre- 
posterous” and said the book pur- 
chases were the foundation’s action, 
not the company’s. 

“People at the foundation appar- 
ently involved worked at Gannett 
before,” she said, adding that they 
apparently “cherry-picked old 
friends” within the company to buy 
the books. 

In response to the Post story, 
Overby released a written statement, 
which seemed to be the only further 
comment he would have on the arti- 
cle. 

“Al Neuharth is traveling, but I 
talked with him by phone today and 
he laughed heartily when I read him 
the Page One story from the Washing- 
ton Post,” Overby’s statement read. 

“Al’s response: ‘I wish I knew how 
to control the New York Times best 








Allen Neuharth 


seller list because, if I did, my book 
would still be on it.’ 

“Al added: ‘Ben Bradlee [execu- 
tive editor of the Washington Post] 
has given me another example of why 
the Post deserves the label I gave it in 
my book as the most overrated news- 
paper in the USA. Playing a non-news 
story like this on Page One when the 
world is full of real news is typical of 
the personal journalism the Post uses 
to try to get its enemies and help its 
friends. 

“ “I’m proud to be so prominent on 
Bradlee’s and the Post’s enemy list,’ 
Neuharth said,” according to Over- 
by’s statement. 

When reached for comment by 
E&P, Bradlee said, “My response is: 
the story speaks glowingly for itself,” 
and declined further comment. 

New York Times spokesman Bill 
Adler said he had talked to the people 
who compile the paper’s Best Sellers 
list and they did not seem very con- 
cerned about the bulk purchases. 

First of all, he said, large individual 
bulk purchases are factored out of the 
calculations. Secondly, if the books 
were bought in a number of small 
transactions, it would be very difficult 
to hit just the right outlets that report 
sales for the chart, since only select 
stores across the country are moni- 
tored, and the identity of those stores 
is a closely held secret. 

In addition, he said, 2,000 copies of 
the book would probably not affect 
the ranking. 





Controversy surrounds Neuharth book buys 


Washington Post story reports that some Gannett editors used 
Gannett Foundation funds to purchase copies of his book 


The latest storm is one of many that 
have clouded Neuharth’s transition 
from Gannett Co. Inc. chairman to 
head of the Gannett Foundation. 

Aside from charges he is using 
foundation money to bankroll a num- 
ber of personal luxuries, Neuharth 
has been criticized for spending mil- 
lions moving the foundation from 
Rochester, N.Y., to extremely !uxuri- 
ous offices in Arlington, Va., right 
across the street from Gannett Co. 
Inc. headquarters and USA Today 

Neuharth also announced recently 
he would be selling the foundation’s 
shares in Gannett Co. Inc. 


Morris to sell 
its outdoor 
ad properties 


Morris Communications Corpora- 
tion has announced its intent to sell 
virtually all of its Naegele Outdoor 
Advertising properties. 

Naegele properties will be divided 
among four separate buyers: the 
McCarthy Company of Albuquerque, 
N.M., Capitol Outdoor of Raleigh, 
N.C., Outdoor Systems of Phoenix, 
Ariz., and Universal Outdoor, based 
in Chicago. 


Carrier dies in 
Illinois tornado 


Joliet Herald-News carrier Ryan 
Glaser, 16, was killed by the tornado 
that lashed Illinois Aug. 28, while 
delivering on his route. 

An active Boy Scout,.Ryan was 
planning to attend Plainfield High 
School this fall. 

The fierce tornado, which killed 27, 
left a path of destruction throughout 
the Herald-News’ circulation area. 

However, the newspaper’s plant 
and offices were not significantly 
affected, said business manager Fred 
W. Carlson. 

The plant lost power for about an 
hour, but the outage occurred after 
the night’s press run was completed, 
according to Carlson. 
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United Press International has 
named four regional editors to larger 
U.S. areas and expanded their duties 
to include sales. 

Also in a series of continuing 
changes at the financially troubled 
news agency, the chief financial offi- 
cer and sales vice president were 
replaced. The moves followed several 
rounds of editorial layoffs and clo- 
sures of one-person bureaus around 
the country in the last few wecks. 

In the most recent reorganization, 
UPI has consolidated nine regions 
into four. 

Editors in charge of the expanded 
regions will be responsible for state 
reports and, in addition, for media 
sales efforts in their regions. 

A major thrust of the change will be 
to involve regional editors in sales. 

*“That function was not something 
our editors previously had,” said 
Steve Geimann, UPI’s assistant man- 
aging editor for state and regional 
news. 

“If you’re going to sell to clients, 
it’s exceedingly helpful to understand 
the product,” he said. “Who better to 
understand their market than the edi- 
tors who shape the report every 
day?” 

Comparing sales at a news service 
with circulation at a newspaper, he 
saw no problem with editors working 
to increase the distribution of the 
product they create. 

As envisioned, regional editors 





UPI’s new regional editors to have sales responsibility 


would not close contracts with clients 
but would “identify opportunities” 
and make sales calls, he said. 

The system brings UPI domestic 
management into line with non-U.S. 
operations, where managers are in 
charge of editorial and business func- 
tions. 





worked 10 years for AP and founded a 
weekly before joining UPI in July, 
takes charge of the West from head- 
quarters in Los Angeles. 

Meanwhile, UPI’s customer rela- 
tions department, which once 
included 18 people nationally, has 
been reduced to four. 





... he saw no problem with editors working to 
increase the distribution of the product they create. 





In many cases, former regional edi- 
tors will remain in their areas as 
deputy regional editors. 

Named as regional editors: 

William Morrissey, 53, who spent 
13 years with the Associated Press 
and was president of the Wire Service 
Guild before joining UPI in 1986, will 
manage the East from a base in New 
York. 

David Mould, 33, whose 10 years at 
UPI include reporting, editing and 
bureau management, will manage the 
South from Atlanta. 

Robert Kieckhefer, 46, who joined 
UPI in 1968 as a reporter and has 
worked in regional management, edi- 
torial training, product development 
and sales support, will head the Mid- 
west region from Chicago. 

Eric Kramer, 38, who started at his 
family’s newspaper in Arizona, 





j 


Pat Grotto, senior vice president 
for sales, moved to UPI’s parent, 
Infotechnology Inc., after one year at 
UPI. His job was taken by David 
Haymore, who moves up from vice 
president for broadcast sales. 

Likewise, Gary Prince, formerly 
UPI senior vice president and chief 
financial officer, has moved to 
Infotech as senior vice president- 
finance. He was replaced by Joel Pen- 
enburgh, formerly senior vice presi- 
dent-finance. 

Also, Leonard Marotta, 39, was 
promoted to general manager of news 
photos and graphics, from marketing 
manager of information services. For- 
mer general manager Robert W. Car- 
roll becomes news photo editor. 

To cut payroll, UPI has offered to 
buy out the jobs of selected employ- 
ees. 





By Debra Gersh 


In an effort to provide technical and 
philosophical support to Eastern 
European media, the U.S.-govern- 
ment sponsored International Media 
Fund has been created. 

The idea for the fund was first pro- 
posed by Secretary of State James A. 
Baker III in a speech at Charles Uni- 
versity in Prague, Czechoslovakia, in 
February. 

“Our goal is to support cooperative 
development of commercial and non- 
profit radio and television broadcast- 
ing and free press in Czechoslovakia 
and the rest of Central and Eastern 
Europe,” Baker said. “The fund 
would solicit participation and contri- 
butions from Western private corpo- 
rations and institutions. This fund’s 
principal purpose would be to assist 
groups in the region that wish to start 








U.S. government sponsors fund for Eastern European media 


independent radio, television and 
print enterprises. The fund could 
jarrange] private seed money for 
start-up costs as well as technical 
assistance. It would also provide 
training in the United States and other 
Western countries in the use of equip- 
ment and development of profes- 
sional broadcast and print stan- 
dards.” 


Heading the fund, which recently 
set up offices in Washington, D.C., is 
Marvin Stone, former editor and 
publisher of U.S. News & World 
Report. 

Stone told reporters that he expects 
the fund to hold its first board meeting 
by Oct. 9, with the board comprised 
of 10 to 15 prominent media people. 
Prior to the board meeting, Stone and 
two others are slated to go to urope 
to assess what needs to be done in 





both the short and long terms. 

While the fund will serve as a 
“clearinghouse for private and public 
organizations” and offer “guidance 
on what kinds of organizations should 
be getting help,” its focus, while not 
excluding print, will be more on 
broadcasting. 


“There is a history, certainly in 
postwar Europe, of underground 
press, which has surfaced with a cer- 
tain kind of independence,” Stone 
explained. “This independence is: 
very strong, but lacking in resources. 


“At the same time, American edi- 
tors and publishers in this country 
have fought, and each one fights all 
during his career, to protect the First 
Amendment, to protect an unfettered 
and unregulated press... . These 
same editors and publishers, I think, 

(Continued on page 60) 
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By Ann Marie Kerwin 


Holy guacamole and cowabunga! If 
that’s not what you think advertisers 
say when talking about customer 
response to newspaper ads, talk to a 
sponsor or advertiser for Class Acts. 

Class Acts, a weekly insert section 
of the Fort Worth (Texas) Star-Tele- 
gram aimed at an under-18 audience, 
celebrated its first birthday in August, 
and the sponsor-supported tabloid 
believes it can break even this year. 

Originally believed by initiators 
that the venture would lose up to 
$80,000, the tentative forecast now 
after 52 issues is that Class Acts’ 
revenue will be within $5,000 or 
$10,000, either above or below the 
break-even mark, reported Bruce 
Raben, one of the creators of Class 
Acts and Star-Telegram’s assistant 
managing editor-features/sports. 

According to Raben, Class Acts set 
up a budget of $590,000 for the year. 

Prompted by reports of declining 
readership by young people and the 
national and local push for literacy, 
Class Acts was born as a way to culti- 
vate a new audience of readers by 
getting kids into the newspaper-read- 
ing habit early, Sharon Cox, Class 
Acts editor, said. 








year, especially evident in the com- 
munity and advertiser support. 

A Class Acts’ birthday party 
recently held at a local mall brought in 
over 4,500 attendees. To be admitted, 
kids had to present a coupon from 
Class Acts. The event raised $6,500 
for the Muscular Dystrophy Associa- 
tion. 

Lise Cook, marketing director of 
the mall, said that traffic counts for 
that day were up 23% over the week 





A Class Acts’ birthday party recently held at a local 
mall brought in over 4,500 attendees. To be admitted, 
kids had to present a coupon from Class Acts. 





The 16-page tabloid features 
national news, local events, area 
schools, entertainment, fashion, 
health, jokes, an original comic strip, 
contests and an advice columnist. 

The idea of a section just for kids 
(which is how the Class Acts staff 
refers to its readers) is not new. Other 
papers have seen this need and met it 
with either “The Mini Page,” syndi- 
cated by Universal Press Syndicate 
for 21 years, or featuring columns 
such as the Asbury Park (N.J.) Press, 
which runs weekly movie reviews 
written by students. 

What did surprise staffers was the 
popularity Class Acts gained in one 








before, and thrilled merchants 
reported their sales “were like Christ- 
mas.” 


A local zoo event, open only to 
third- through fifth-grade students, 
pulled in 3,000 kids. The event was 
sponsored by Class Acts and Hype 
for Life, an organization devoted to 
keeping students off drugs and in 
school. 

A back-to-school contest had read- 
ers identify page numbers where 
sponsors’ ads ran and then list how 
they would spend $500 at the listed 
stores if they were to win. It ran only 
once, and 1,200 responses were 
received in six days. 





Reaching out to kids 


Fort Worth (Texas) Star Telegram’s weekly insert, Class Acts, 
is ahead of schedule with advertiser and reader support 


Inserted in both the morning and 
evening Tuesday editions of the Star- 
Telegram, Class Acts has a reader- 
ship of about 200,000, approximately 
90,000 of those readers are adults, 
Raben estimates. 

The average Tuesday paid circula- 
tion of the newspaper is 256,000. 

Tobye Poeschel, Class Acts adver- 
tising manager, has discovered that 
marketing to kids and teens requires a 
lot more creativity because they 
respond best to interactive advertis- 
ing. 

“We’ve found that kids need a 
great amount of promotion in order to 
sell to them.” 

One discovery was that they love 
mail. If Class Acts runs a contest that 
requires a mailed response, kids do it, 
Poeschel said. 

“Class Acts gets more mail than the 
{Star-Telegram’s] editorial board,” 
Raben said. 

Cox reported receiving 300 to 500 
pieces of correspondence a week 
during the school year, and that the 
Star-Telegram has received more 
mail from the under-18 crowd since 
the introduction of Class Acts. 

Both Raben and Poeschel report 
responses to advertisers’ promotions 
and contests are usually in the thou- 
sands, and most responses are 
received within the first or second 
day after an ad has run. 

“These kids have spending money 
and they want to get involved in the 
community,” said Raben, who 
believes that active community 
involvement is a key factor in the 
success of Class Acts. 

Poeschel said that Fort Worth area 
kids were “very empathetic” and 
liked being asked to help. A fund 
raiser for a children’s ward in a local 
hospital asked kids to collect pennies. 
They collected over $8,000 and a 
company which agreed to match the 
amount donated another $8,000. 

Operating with a largely promo- 
tion-oriented budget, she works to 
create “unique promotional events.” 
Poeschel said that when she 
approached potential advertisers, she 
has found that she can compete for 
money outside of the advertising 
budget. 

“The money we get often comes 
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from funds in public relations or com- 
munity outreach budgets, or just a 
general marketing fund.” 

By bringing advertisers a package 
that includes a promotional event or a 
Class Acts contest, Poeschel offers 
them a chance to show they care for 
the community. 

“In most cases, we’ve delivered 
more than was ever expected by the 
sponsors and advertisers,” she said. 

Class Acts is currently supported 
by four local sponsors: Dillard’s, a 
major department store; American 
Airlines, a major employer in Fort 
Worth; All Saints Hospital; and 
KXAS, the local NBC affiliate televi- 
sion station. 

Class Acts got the go-ahead from 
the publisher after three sponsors, 
each promising $150,000 for three 
months, had been found. 

For an initial $50,000 pledge, the 
sponsors were offered a six-month 
package that included 650 inches of 
full-color advertising, one promo- 
tional event in their name, one in- 
paper contest, and some knick- 
knacks, such as pencils, shoelaces or 


The contests and promotions the 
sponsors run indicate where their 
interests in the kid market lies. 

American Airlines marketing 
strategy has a strong emphasis on 
educating its future employees and 
customers. An upcoming promotion 
has kids answering geography ques- 
tions about the cities American Air- 
lines services. The prizes are free 
round-trip tickets to the cities fea- 
tured in the contest that week. The 
idea for the contest came after a 
survey that indicated a deficiency in 
geography among students. 

All Saints Hospital sponsors a com- 
munity “fun run” every year, and this 
year Class Acts will help them orga- 
nize a parent-child relay race, which 
reinforces the hospital’s campaign for 
a healthy, fit family. 

KXAS got involved with Class 
Acts because they felt they were get- 
ting some of the blame for the literacy 
problems, and is trying to promote a 
family-oriented image. The station 
sponsored an essay contest called 
“Texas Teen Time Travel” that 
focused on the kids’ aspirations for 
the future. 

Dillard’s sponsors a teacher-of-the- 
week contest that has students nomi- 
nate their favorite teacher by writing 
why they think the teacher is special. 

To reach new advertisers, Poeschel 
approached stores that had never 
tried to target the kid or teen market 
before. These were advertisers which 
maintained that since parents wrote 
the checks, they were the ones to 
target. 





bookmarks, printed with their logo. ~ 





However, Poeschel points out that 
most families have two parents work- 
ing full time who do not have the time 
to shop. Consequently, the kids are 
given more responsibility and are the 
ones out making the buying decisions. 

Since Class Acts is new, it does not 
have marketing research about pene- 
tration or demographics to present to 
advertisers, making it more of an 
“emotional sell,” said Poeschel. 

The strong response received from 
teachers in the Newspapers in Educa- 
tion program provided a big momen- 
tum for ads. Poeschel said advertisers 
loved the idea of being able <o reach 
into classrooms. 





Cox said the first goal was to get 
kids excited about reading a newspa- 
per, and now the goal is to keep them 
excited. She believes the interaction 
will keep the kids involved. 

Class Acts has a 16-member stu- 
dent advisory board that is consulted 
to determine editorial content and 
what kinds of promotions they would 
enjoy. Cox says the test for a story 
idea is always, Will this get kids 
excited? 

Cox said that the personalities and 
stars that Class Acts covers is a big 
draw for the kids because they are 
people kids can identify with immedi- 
ately. 





Class Acts has a 16-member student advisory board 
that is consulted to determine editorial content and 
what kinds of promotions they would enjoy. 





The Star-Telegram had a NIE pro- 
gram already in place before Class 
Acts which sold approximately 4,800 
newspapers a week. At the end of 
May, the weekly sale had jumped to 
10,750 newspapers, with 80% of the 
sales occurring on Tuesdays, the day 
Class Acts is published. Raben pre- 
dicts NIE sales to hit the 20,000 mark 
this year. 

A recent seminar at which Cox was 
introducing ways to use Class Acts in 
the classroom brought in over 100 
area teachers. 

Because so much of what sells 
Class Acts is enthusiasm, Poeschel 
said having a young staff is a benefit. 
All but Cox on the five-person staff 
are under 25. 

Cox, no stranger to kids, was in 
education for nine years, and then 
held various public relation and edit- 
ing positions. Prior to Class Acts, she 
was working on the Star-Telegram’s 
state desk. She likes that Class Acts 
enables her to use all of her diverse 
experience. 

Todd Camp, the 23-year-old 
graphics editor, was hired partly 
because he said he spent his spare 
time “wandering the aisles of Toys ‘R 
Us.” 

Two staff members, Brad Palmer, 
the 13-year-old cartoonist who has 
developed an original strip, and 
Casey Chapman, the 14-year-old tele- 
vision columnist, are both students. 
Class Acts “contacts” are students 
throughout the Fort Worth area who 
submit stories and ideas. 

Kelly DeGarmo and Ingrid Wat- 
son, staff writers, have worked to 
develop writing styles that are clear 
and simple, yet still interesting to 
kids, said Cox. 





“They are interested, but not as 
excited about Mary-down-the-block 
winning an award as they are about 
New Kids on the Block,” Cox said. 

“We've found that kids are 
extremely interested in environmen- 
tal issues, and respond to advertisers 
who appeal to that,” Poeschel said. 

A recent alignment with the New 
York Times Syndicate had Class Acts 
sent out over its wire service. Enough 
favorable response was generated 
that final details are being worked out 
to start distributing their national 
news, fashion, entertainment, advice 
columnist and jokes features, Raben 
said. 

Cox, who is enthusiastic about the 
syndication, has already received 
jokes from readers in California, 
Louisiana and Florida. 

“A lot of our stories, especially the 
ones that focus in on celebrities, can 
be used nationwide,” Cox said. 

She actively consults children 
through lunch meetings at schools, 
talking with them at promotional 
events, and consulting the student 
advisory board to keep abreast of 
what kids think about. 

“Kids are fickle. One of our first 
issues had Batman and Michael Jack- 
son and now we wouldn’t dare run 
those,” said Cox. 


Reunion 


Representative veteran reporters 
from Stars and Stripes from the last 
46 years are scheduling a reunion in 
Washington, D.C. 

The meeting is scheduled for Sept. 
19-21, with headquarters at the Key- 
Bridge Marriott Hotel in Virginia. 
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CAMPUS JOURNALISM 








By M.L.Stein 


The dispute between a San Fran- 
cisco law school and its student news- 
paper flared anew recently when the 
school locked the paper out of its 
offices at the start of the fall semester. 

The Hastings Law News, accord- 
ing to its attorney, went “under- 
ground” to produce a special edition 
in which it reported the lockout and 
the ongoing controversy with the 
administration over an audit of the 
paper. 

The college’s board of directors 
also had ruled that the paper was pre- 
cluded from using Hastings’ name or 
logo. 

The paper reported that a school 
staff member told it that “the Hast- 
ings Law News no longer exists.” 

The attorney, James Wagstaffe, 
negotiated with Hastings College of 





“The reaction was disproportionate 
to the alleged misconduct. It was an 
overly aggressive stance that, in my 
opinion, was a violation of the First 
Amendment. The Law News had to 
go underground to publish the news- 
paper.” 

Wagstaffe, of the San Francisco 
firm of Cooper, White & Cooper, 
which represents the San Francisco 


_ Chronicle and San Francisco Exam- 


iner, is representing the Law News on 
pro-bono basis. 

The lawyer said an audit of the 
paper was under way by the firm of 
BDO Seidman, which was engaged by 
the Law News. It also is working pro- 
bono. 

If the audit “comes up clean,” 
Wagstaffe said, he believes the school 
will withdraw the “conditional certifi- 
cation” of last semester’s editor, 
James Ballantine. 





The paper reported that a school staff member told 
it that “the Hastings Law News no longer exists.” 





the Law officials to permit the news- 
paper to reoccupy its campus office 
conditionally but important issues 
remain to be resolved, he said. 

Hastings, a prestigious law school 
that is part of the University of Cali- 
fornia, threatened last June to with- 
hold good character certification to 
the state bar from Law News editors, 
who resisted a demand for a college 
audit of the newspaper. 

The editors claimed that the audit 
issue arose after the paper published 
an editorial highly critical of the col- 
lege’s general counsel, Angele Kha- 
chadour (E&P, June 9). College offi- 
cials denied the demand for an audit 
was retaliatory. 

The paper does not receive college 
funds but is housed in college prop- 
erty. The college contends that since 
the Law News generates substantial 
advertising revenue it is responsible 
for overseeing it. 

Wagstaffe, a Hastings graduate, 
termed the decision by the Hastings 
board to lock out the paper “shock- 
ing.” 

“A public university should not be 
so thick-skinned,” he continued. 








Ballantine, who received his degree 
in June and is awaiting the result of his 
bar examination, told E&P that he 
regards himself as under a cloud in 
terms of gaining admittance to the 
bar. 

The former editor said that, 
although he fulfilled all the require- 
ments for graduation, the school in a 
questionnaire submitted to the state 
bar listed him as “delinquent on 
financial obligations” and suggested 
that he had committed a breach of 
trust in not allowing the school to 
audit the paper. 

“This could delay my admittance 
to the bar for several months,” Bal- 
lantine stated. “This is an improper 
blemish on my record and I want it 
fully removed from my file. This sum- 
mer, when I should have been study- 
ing for the bar examination, I had to 
spend countless hours dealing with 
this issue.” 

The Law News’ current top editor 
is John C. Andrews, who was tempo- 
rarily barred from registering for a fall 
class. Hastings public relations direc- 
tor Bob Erwin said a “bureaucratic 
screw-up” blocked Andrews from the 





Campus dispute flares up 
Feud between S.F. law school and its student newspaper renewed 


class, along with two other students. 
He denied the incident was related to 
the audit. 

The one-page “Special Edition” of 
the Law News put out by Andrews 
and his staff during the lockout, 
reported Hastings also has initiated 
“disciplinary proceedings” against 
Andrews, who was a member of last 
year’s editorial board. 

Erwin said college officials have 
signed an agreement with the paper 
stating that the issues separating them 
will be resolved if a “clean” audit is 
submitted and approved by the direc- 
tors. 

“Everybody at the college is happy 
that we have come to an understand- 
ing,” he went on. In requiring an 
audit, Erwin said, the college was 
merely “expressing its financial 
responsibility for monies brought in 
by a student organization.” 

Ballantine was not as enthused 
about the audit agreement. 

“Even if there is a settlement, it 
puts off the fundamental issue of the 
relationship between the newspaper 
and the college,” he said. 


Price hike 


The New York Times is raising its 
newsstand price of its Sunday edition 
from $1.25 to $1.50, beginning Sept. 
16. The price of the daily Times is 
going up in the Southeast from 50¢ to 
75¢. 

Higher production and distribution 
costs prompted this first price 
increase for the Sunday Times since 
January 1985. 

— AP 


Union Leader moves 


The Union Leader and sister pa- 
per, the New Hampshire Sunday 
News, have moved from their long- 
time publishing base at Amherst St. in 
Manchester, N.H., toanew facility at 
100 William Loeb Drive, near the center 
of Manchester’s East Industrial Park. 

The Aug. 26 Sunday News was 
the last edition to be produced at 
Amherst St. and, while computers 
were being moved, part of the paper 
was produced at facilities loaned to 
the Loeb Newspapers by the Camex 
Corp., a computer manufacturer. 
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With the appointment of Douglas 
E. Kneeland to the newly created 
position of “public editor,” the Chi- 
cago Tribune has joined the tiny ranks 
of newspapers with ombudsmen. 

“They must be a rather lonely 
group. I’ve already heard from sev- 
eral ombudsmen,” Kneeland joked 
during an interview on his second day 
at his new job. 

In fact, of the 1,626 daily U.S. 
newspapers, Kneeland becomes just 
the thirtieth ombudsman. 

“I think all of us who labor in the 
ombudsmen movement wonder why, 
over the past 23 years, we haven't 
gone from one ombudsman to hun- 
dreds. So every little gain is a plus,” 
said Henry McNulty, ombudsman/ 
associate editor for the Hartford 
(Conn.) Courant, and president of the 
Organization of News Ombudsmen 
(ONO). 

“I’m delighted that a paper as pres- 
tigious as the Chicago Tribune has 
really taken a big step in helping read- 
ers the way they should be helped. | 
just hope this is a portent of changes 
at other papers,” McNulty added. 

Tribune editor and vice president 
Jack Fuller said the public editor 
“will be responsible for seeing to it 
that legitimate complaints about the 
newspaper’s behavior are heard and 
redressed, that errors of fact and taste 
are aggressively corrected, and that 
the Tribune lives up to the high stan- 
dards of behavior the public rightly 
expects.” 

Kneeland said he will be fielding 
complaints from both readers and Tri- 
bune employees. 

“I will sit in on the editorial board 
meetings and the daily news meet- 
ings. I will know the debates that 
go on about why we take such and 
such position editorially, or why 
this was played this way,” Kneeland 
said. 

From time to time, Kneeland will 
write an op-ed column explaining 
some of those decisions, Fuller said. 

“It’s not going to be a weekly col- 
umn,” Kneeland said. “We didn’t 
want it to get into a kind of routine: 
‘this is your weekly lecture on the 
Tribune.’ ” 

Kneeland may also write some- 
thing similar to the occasional “Edi- 








Thirtieth ombudsman 


Chicago Tribune names Douglas Kneeland its ‘public editor’; 
newspaper ombudsmen glad to see another added to their ranks 


Douglas Kneeland 


tor Notes” that the New York Times 
runs with corrections. 

For years under the editorship of 
Jim Squires, the Tribune had resisted 
adding an ombudsman. 

The paper did create Staff Review 
Groups, rotating panels of journalists 
who function as a kind of grand jury 
with guaranteed access to editors. 
These groups, created anew each 
month, can look at a wide range of 
newspaper practices. 

Also, under Squires, who resigned 
last December, the Tribune became 
increasingly attentive to correction§, 
running them in a consistent spot on 
Page 3. 

That trend has continued under edi- 
tor Jack Fuller. Kneeland noted that 
the number of corrections published 
has increased by about 50% over the 
past year. 

Despite those measures, Squires 
maintained that the editor should be a 
paper’s ombudsman. 

ONO president McNulty said that 
is a familiar argument, especially 
from editors of the nation’s biggest 
newspapers. 

“The question I would ask an edi- 
tor who says, ‘I don’t need an 
ombudsman, I’m the ombudsman,’ 
is, ‘If you’re the ombudsman — 
who’s the editor?’ ”» McNulty said. 

“For the truth is that on a major 
newspaper of any size, you just can’t 





have someone attending to reader ser- 
vice the way you should and still do 
everything else you’re expected to 
do,” McNulty continued. 

That was an important factor in 
the Tribune’s thinking, Kneeland 
said. 

“In the old days an editor could do 
a lot more of what I’m doing now,” he 
said. 

However, the increased complex- 
ity of running a major metro these 
days — plus the corporate responsi- 
bilities Fuller has — makes paying 
that kind of attention increasingly dif- 
ficult, Kneeland said. 

Perhaps most importantly, Knee- 
land said, the Tribune was influenced 
by the flood of polls and studies of 
readers’ attitudes toward their local 
newspapers, and the increasingly 
obvious industrywide need to provide 
better reader service. 

“The Tribune, certainly no less 
than anybody else, is looking for ways 
to serve readers,” he said. 

Kneeland is a New York Times 
veteran who joined the Tribune in 
1981, serving as national/foreign edi- 
tor and associate managing editor. He 
most recently was associate editor/ 
editorial pages. 

In the public editorship, Kneeland 
will report directly to editor Fuller 
and will have no other editorial 
responsibilities. 

“Hopefully, this will allow me to be 
as objective as possible,” Kneeland 
said. 

The title public editor was delib- 
erately chosen over the more com- 
mon titles of ombudsman, reader’s 
advocate or reader’s representative 
to avoid the implication that read- 
ers need someone on their side in 
dealing with the Tribune, Kneeland 
said. 

“I wouldn’t do the job if it were 
cosmetic,” he said. “It has to have a 
real role in improving the paper, not 
just make the reader think he has 
some voice.” 

That is one reason the promotion of 
the public editor has been rather low- 
key. 

“T would really be hesitant to see it 
promoted as kind of a ‘this is your 
user-friendly person at the 
newspaper,’ ” Kneeland said. 
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All you'll ever need, 


At last—you have a choice. The service that meets all your retail 
advertising needs is here. You asked for a service with more 
general art and frames, and we listened. 


Introducing, Ad-Builder® General, the most compre- 
hensive general art service available. In January 1991, the 


service will expand into a 60-page book full of both seasonal 
campaigns and general year-round art and frames. Easy-to-use 
indexing and state-of-the-art CD-ROM or printed proof books are 
available for your convenience. 


Just when you thought you had run out of choices, Ad-Builder General 


arrives with more ready-to-use ad layouts than ever before. If you’re 
looking for a fresh selection of general art, look to Ad-Builder General. 
Ad-Builder General is also a part of the Multi-Ad Electronic Art Department 


complete package. It’s everything you need . . . 


Multi-Ad 
Creator™ 
Creative software 
that puts you in 
charge of your 
layouts. 


Ad-Builder® 
Electronic 
Brings retail 
advertising off the 
drawing board 
and onto your 
computer screen. 


SCAN™ 
Electronic 
The driving force 
of classified 
advertising. 





Professional 
Art Library™ 
Electronic 
graphics that 
speak louder 
than words. 





Kwikee® 
Illustration 
System 

Art on compact 
disc—the 
complete answer 
to your product 
art needs. 


Proart 


NEC CD-ROM 
Technology that 
gives you the 
most reliable and 
efficient solution 
to your informa- 
tion needs. 


and more! 


———— 


Multi-Ad Type 
Factory™ 

The largest 
selection of type- 
faces available 
on CD-ROM to 
make your ads 
come alive. 


Call (800) 447-1950 to get all the details on Ad-Builder General and Multi-Ad Electronic Art Department! 














By Mark Fitzgerald 


Publishing the names of arrested 
customers, as well as prostitutes, is a 
matter of community service as well 
as fairness, say two editors whose 
papers have begun printing the names 
of “johns.” 

Editors at both the Brockton 
(Mass.) Enterprise and the Rockford 
(Ill.) Register Star say they recently 
began printing the name of men 
arrested with prostitutes in their cities 
because streetwalking had become a 
serious community problem. 

“We had this first, to support a 
variety of community efforts to clean 
up a few neighborhoods where prosti- 
tution is a problem,” Register Star 
executive editor Mark Silverman 
said. 





Preventing prostitution? 


Two newspapers which publish the names of arrested ‘johns’ see 
it as a community service and as a deterrence to hookers 


Aug. 17. 

Three days earlier he had been con- 
victed of sexual misconduct for a fee 
and had been fined $155. 

Police said a suicide note did not 
mention the arrest or conviction. 

Though the man’s name was print- 
ed for the prostitution arrest, it was 
not mentioned in a story about the 
suicide because of the newspaper’s 
policy against identifying those who 
kill themselves in private. 

In the days after the suicide, the 
policy of printing names of johns 
became familiar fodder for broadcast 
talk shows, executive editor Bruce 
Smith said. 

“However, there was not a lot of 
reaction from the public itself,” he 
told E&P. 

Meanwhile, city officials vigor- 





Soon after the policy went into effect, a man whose 
arrest with a prostitute had been published in the 
Enterprise committed suicide. 





Two neighborhoods on the fringes 
of downtown “are clearly on the 
edge, and it’s a question of whether 
they will deteriorate or can be revital- 
ized.” 

Prostitution has also been a prob- 
lem at a number of massage parlors, 
known locally as “lingerie parlors,” 
Silverman added. 

“The second reason [to publish 
customer names] was simply that it 
was fair play. We had always printed 
the names of those arrested for prosti- 
tution.” 

The paper started publishing the 
names of johns on July 23. 

In Brockton, the Enterprise began 
publishing the customer names in 
August at the request of Police Chief 
Robert J. DiCarli, who announced at 
the same time a crackdown on prosti- 
tution. 

Soon after the policy went into 
effect, a.man whose arrest with a 
prostitute had been published in the 
Enterprise committed suicide. 

The unidentified 47-year-old was 
found dead, apparently of carbon 
monoxide poisoning, in his garage on 








ously defended the policy. 

“Business people were complain- 
ing. They felt prostitution was taking 
business away from the downtown 
area,” George R. Cataldo, assistant 
to Brockton Mayor Carl Pitaro told 
the Associated Press. 

“As far as printing the names of 
johns and the girls in the paper,” he 
continued, “it’s embarrassing in one 
respect, but it has been a deterrent.” 

Streetwalking is “out of hand” in 
the downtown area, night city editor 
Paul Slater told the Associated Press. 

“These people came out like sea 
gulls at a town dump at night. It’s just 
everywhere. It is so bad, residents of 
the city try to avoid driving through 
the downtown at night,” Slater said. 

Since the Enterprise began pub- 
lishing customer names, executive 
editor Smith told E&P, “There has 
been some reduction in the numbers 
of hookers on the street.” 

In Rockford, it has been too early to 
discern any improvement, Silverman 
said, but the public appreciates the 
policy. 

“We’ve had a real positive reaction 





from the community, and we haven’t 
had any people calling us and saying 
we’re adding an extra ordeal to the 
legal penalty or that we’re doing the 
police’s work.” 

Both the Brockton Enterprise and 
the Rockford Register Star publish 
the prostitution-related arrests along 
with other police blotter items. 

“It’s not displayed prominently,” 
the Enterprise’s Smith said. 

Both papers are also careful to 
include the results of the trials of the 
prostitutes and their customers. 


Newsmen face 
charges after fight 


A publisher and an editor, a father- 
and-son team, are facing felony and 
misdemeanor charges resulting from 
a fight involving them, a racetrack 
official and police. 

Bob Markey Jr., editor of the Town 
Crier Newspapers in Wellington, 
Fla., described the incident as a viola- 
tion of his First Amendment rights to 
cover a news story on public prop- 
erty. 

Palm Beach County Sheriff’s 
Office has charged Markey Jr. with 
trespass on private property after 
warning, and charged Bob Markey 
Sr., publisher of the Town Crier, with 
assault on a policeman and resisting 
arrest with violence. Markey Jr. 
could face up to a year in jail, but his 
father could end up with a 10-year 
sentence. 

The incident occurred on March 16 
when Markey went to the South Flor- 
ida Fairgrounds to cover the rescue of 
a driver involved in a race car crash. 
He immediately began taking pictures 
of rescue workers trying to remove 
the driver from the wreckage. Rescue 
workers and pit crew members asked 
him to step back several times, saying 
he was interfering with rescue efforts. 

Markey Sr. arrived to assist his son 
after Markey Jr. had called to have 
him contact the sheriff's office. Jack 
Williams, president of the Grand Prix 
of Palm Beach, arrived approxi- 
mately the same time and ke asked 
Markey Jr. to leave, saying he was 
trespassing. The fight ensued and the 
police got involved. 
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We've rebuilt 


ourselves to meet 


your needs. 


From the ground up. 


A year's planning and restructuring. Millions 
of dollars in investment from Hell and Siemens. 
We couldn't be in better shape. 

Our news publishing prepress resources 
are now concentrated in a single, dedicated 
division: Information and Publishing Systems. 

Offering you industry-leading expertise. 
Legendary Hell technology. And quality-driven 
Customer services. 

It's all part of our continuing commitment 
to help you deliver a quality product. No fail! 


To see how we can help you produce a 


better newspaper, give i E L L 


us a call. Graphic Systems 


ae Se 


Information and Publishing Systems. 

A division of Hell Graphic Systems, Inc. A Siemens company. 

145 Pinelawn Road, Melville, NY 11747. Telephone: (516) 753-4700. 
Fax: (516) 753-4701. 
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By George Garneau 


The Poynter Institute for Media 
Studies has traded 300 shares of pre- 
ferred stock in the parent company of 
the St. Petersburg (Fla.) Times for a 
$30 million note that will boost its 
income by $17 million over 13 years. 

The note, a subordinated debenture 
paying 13% a year, matures in the 
year 2002, Poynter Institute president 
Robert Haiman told Florida’s attor- 
ney general, Robert Butterworth, 
who had sought information on how 
the non-profit institute would be 
funded. 

The disclosure shed new light on 
the secret, Aug. 17 settlement of a 
shareholder rights suit filed against 
the late Nelson Poynter’s legacy — 
the Times Publishing Co. and its ma- 
jority owner, the Poynter Insti- 
tute — by a group led by Texas in- 
vestor Robert Bass. 

The crux of the out-of-court settle- 
ment remains secret: how much the 
Times paid and how many shares the 
Bass Poynter-Jamison Ventures L.P. 
sold back to the company from its 
200 shares, a 40% stake of voting 








Answers. 
Contacts. 
Background. 


Have a question about Phillips 
Petroleum? Or the energy industry? 
These media relations specialists 


can get answers for you: 


George Minter 
Dave Dryden 
Jere Smith 


(918) 661-5204 
(918) 661-4987 
(918) 661-4982 


Call or write: Media Relations 


Department, 16A-2 Phillips Building, 
Bartlesville, Oklahoma 74004. 
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Some details of Poynter/Bass deal revealed 


shares. 

The parties have said that some of 
the stock was bought back and the 
Times acquired proxy rights to the 
rest. The Times also agreed to 
increase common stock dividends 
“substantially.” 

The source of the dispute — 3,000 
shares of preferred stock that the 
Bass group claimed unfairly received 
the same dividends as voting stock — 
was redeemed and eliminated under 
the settlement. The Poynter Insti- 
tute’s 300 preferred shares cost $30 
million to redeem. The cost of 
redeeming the Times Holding Co.’s 
2,700 shares was not disclosed. 

The debenture will pay the non- 
profit, journalism education institute 
$3.9 million a year in interest for nine 
years and, from 1999 to 2002, $7.5 
million a year in principal, plus inter- 
est. 

Total revenue through 2002 as a 
result of the settlement is projectd at 


Cincinnati Post seeks access to records 


The Cincinnati Post has asked the 
Ohio Supreme Court to order Hamil- 
ton County Sheriff Simon Leis to 
make public the personnel records of 
20 of his deputies. 


The Post claimed in its suit that 
Leis violated Ohio’s public records 
law by denying reporter Molly Kava- 
naugh access to the records. 


The suit also asks the court to hold 
an expedited hearing on its request 
for the records. 


Kavanaugh, as part of an investiga- 
tive story about hiring and employ- 
ment practices in the sheriffs depart- 
ment, made a written request to Leis 
for the records on June 26, according 
to the Post’s complaint. Kavanaugh 
had requested personnel records of 
people promoted from the depart- 
ment’s corrections division to its 
patrol division since Jan. 1, 1989, and 
10 other department employees. 


Leis, on July 2, provided the news- 
paper with a list of people appointed 
to the patrol division, but he refused 
access to any personnel files, citing 
confidentiality provisions in two 
union contracts. 


The newspaper then sent Leis a 
letter noting an Ohio Supreme Court 
ruling that union contracts do not per- 
mit local governments to deny access 
to police personnel files that are pub- 
lic record. Leis responded in a letter 
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$96.2 million, compared to $79.1 mil- 
lion without the deal. 

“In the aggregate,” Haiman told 
Butterworth, “income to the Institute 
resulting from the debenture, whether 
compared to status quo or to a reduc- 
tion in income had the litigation been 
lost, is improved.” 

Butterworth had sought supporting 
information because of concerns 
about the long-term financial stability 
of the institute, which supports pro- 
grams around the state. 

Butterworth had not responded to 
the letter. 

A spokesman for the Times said the 
costs of the debenture would be paid 
out of earnings. 

The Times Publishing Co. operates 
the Times and Congressional Quar- 
terly. 

Haiman said the settlement was 
recommended by a special committee 
as “one which ensures the financial 
viability” of the Poynter Institute. 


that he was seeking legal counsel on 
the issue. — AP 


move to new 
headquarters 


The Society of Professional Jour- 
nalists has completed its move from 
Chicago to the place of its birth 81 
years ago, Greencastle, Ind. 

Two semitrailers began unloading 
furniture, files and office equipment 
Aug. 22. 

DePauw University, where SPJ 
was founded as the Sigma Delta Chi 
fraternity in 1909, provided a grant 
which was used for moving expenses. 

SPJ estimates the move to the west- 
central Indian town — located 
between Indianapolis and Terre 
Haute — will result in a $200,000 
saving in the first year because of 
lower salaries, rent and other 
expenses. 

As reported earlier, Ira D. Perry, a 
former regional director of SPJ, 
replaced Vivian Vahlberg as execu- 
tive director. 

The new national headquarters is 
located at 16 South Jackson Street in 
Greencastle. Its mailing address is 
P.O. Box 77, Greencastle, Ind. 46135. 
Telephone number is (317) 653-3333. 
Fax number is (317) 653-4631. 
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Goodbye, Daddy 


By Tad Bartimus, AP Special Correspondent 


March 19, Monday: 

My father is dying. 

It is my worst childhood dread, 
the terror in the night come true. I 
sit by his bed and hold his hand, 
trying to ward off my 
fears. I am failing 
in my duty. I can- 
not save him. 

There is a scene 
in the film “Terms of 
Endearment” where 
the mother stands at . 
the nurses station and Wy 
screams for another 


pain shot for her termi- 
nally ill daughter. Now 
I, too, stand at a nurses ~ 


station and say quietly, 
politely: “I think it is time 
for my dad’s shot.” 

They look up at me, 
these kids, many of them 
young enough to be my own daugh- 
ters, and say, “OK, we’ll get it ina 
minute,” and then go back to talk- 
ing about last night’s date, a friend’s 
birthday party. 

I feel my face contort. I have be- 
come Frankenstein. ... | say again, 
between clinched teeth: “I’m sorry 
to trouble you, but it is time NOW 
for my dad’s shot. NOW. NOW. 
NOW!” 

My breath gets shorter. My voice 
rises to a screech. I turn into a mon- 
ster in that antiseptic hallway. I hate 
myself for being this way, but I seem 
to have no control over my rude be- 
havior. It seems my only way to 
fight back against a medical system 
that has my whole family in its 
strangling grip of tubes, wires, 
needles, thumping noises, offend- 


If you'd like a reprint of this story in its entirety, call 212-621-1720, or write to AP Corporate C: icati 50 Rockefell. 


ing smells and cadres of strangers 
invading at their convenience our 
tiny cubicle of pain and grief. 
Cancer has transformed me, 
molded me into a 42- 
year-old daughter 
whose only aim in 
life is to help her fa- 
ther die as comfort- 
ably, and with as 
much dignity, as I 
can provide. 
Three months 
ago, my father 
was on the golf 
links, an active 
68-year-old re- 
tired pilot with 
a wide circle 
of friends, a 
keen intellect, 
a comfortable life. We 
were so pleased because he’d shed 
much of the extra weight he’d car- 
ried around on bad knees since his 
40s. He was proud of himself as his 
pants sizes kept shrinking. Christ- 
mas brought a new wardrobe. But 
my mother was having secret fears 
she revealed in the darkened room 
we often share with the quiet man 
in the bed: too much weight, too 
fast. But never mind. Worry about 
it tomorrow. The old saw is true: we 
see only what we want to see. 
There was no cancer in our fam- 
ily, ever. ... Now the disease invades 
my heart, my mind, my very soul. 
My father has become a statistic. 
Lung cancer. But where is the pri- 
mary tumor? 
““We may never find it,” said his 
oncologist, a father of five daugh- 
ters. ... The killer cell, the rogue that 





launched the insidious assault on 
my father, will always elude the 
CAT scans, MRIs, X-rays, blood 
tests, and all the other diagnostic 
invasions inflicted on the silent man 
in the bed. 

We will never know how it be- 
gan. But we know, with terrible fi- 
nality, how it will end. 


March 23-24, Friday and Satur- 
day: 

Like Hansel and Gretel’s crumbs 
scattered through the forest, my 
father’s hospital room is littered 
with reminders of the long journey 
we have traveled together. 

Books and magazines for when 
he could see; the television for when 
he cared, as he passionately once 
did, about the revolution in Roma- 
nia and the deficit and the verdict 
in the trial of the Exxon Valdez 
captain; lotions for when he still 
complained about aching muscles, 
juice for when he could still sip 
through a straw. 

Finally, the last supper: 1 sugar 
packet, | salt substitute packet, 
strained cream of chicken soup, 2 
milks, Coke, vanilla ice cream cup, 
cranberry juice, coffee. The tray 
was set aside, untouched. 

It is nearly over. The nurses, ev- 
ery one a father’s daughter, increas- 
ingly care for us as well as him. They 
have become allies, friends, the only 
constant in a situation out of con- 
trol. They never pass me now 
without a touch, a pat, a hug. They 
have done this before. They know 
how close we are to saying farewell— 
to each other, to him. 

My father’s doctors call in from 
restaurants, their own beds at 3 a.m. 
We are consulting hourly now. Iam 
making decisions I never knew 
anyone had to make, making them 
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with a cold detachment that stuns 
me.... 

I hear myself issuing opinions, 
but I keep looking at the still figure 
under the blue blanket, half waiting 
for him to sit up and contradict me. 

He was always in charge. I never 
had a say in what we did, where we 
went as a family. He was the leader 
of the band, the chief of the clan, 
the only voice of authority. When 
did the torch pass? I do not want it. 
But I cannot give it back. 

There is no privacy in the hospi- 
tal. I discover the linen closet down 
the hall, and retreat there, behind the 
boxes of plastic-wrapped pillows. 
In that tiny sanctuary I hypervent- 
ilate, cry until I hiccup, pull myself 
together enough to go back into the 
darkened room. 

It is the cusp of spring, but the 
last storm of winter has hurled it- 
self out of the west and paralyzed 
Kansas City. Nothing moves on the 
streets. The lamps glow yellow in 
the reflected snow. The world is si- 
lent, suspended. 

My father and I are alone in the 
middle of the night. a 
I am half on the ; 
bed, cradling him 
like the Pieta, tell- 
ing him all my se- 
crets, all my hopes. 

Iam racing the clock 
on the wall, my new 
enemy, trying to 
cram the dialogue 
of my entire life 
into the last precious \ 
hours I will have with my daddy. 





for teaching me to drive, for send- 
ing me to college, for waving good- 
bye with a smile on his face when I 
boarded the plane for Vietnam, for 
all the money spent on phone calls 
to find me halfway ‘round the 
world. ... 

I feel closer that night to my dad 
than I’ve ever felt before. Occasion- 
ally, his eyes open, and I look deep 
into them and whisper in his ear “T 
love you” because everybody says 
no one knows what he hears, what 
he thinks. Those three words become 
my mantra, chanted over and over 
and over ‘til dawn. 

I also tell him how proud of him 
I was, and am, how his exploits as a 
fighter pilot reflected on us, made 
us feel special. I reassure him of my 
happiness in my marriage. I prom- 
ise to look out for mother, to love 
his grandsons forever, to treasure 
every snapshot, every scrap of ad- 
vice. I pledge to be good. I promise 
to remember. 

And then I give him permission 


to let go. I say goodbye. I feel as if I 
am dying, too. 

“You can go now, daddy. It’s OK. 
Honest. I love you. You can go now, 
daddy. ” 

I carry on a one-sided conversa- 
tion for more than 12 hours. There 
is no other sound in his room ex- 
cept my hoarse voice. The only tube 
left is the morphine drip. The nurses 
glide in and out. There is pain in 
their eyes. The young doctor who 
has become my lifeline, my great- 
est source of strength, stands at the 
foot of the bed. 

“When?” I ask. 

“I don’t know,” he replies. There 
are tears in his eyes. 

My father picks his own time, as 
he has his whole life. He waits for 
my mother and my brother. At high 
noon, the storm over, the blinding 
sun of spring flooding the window, 
he opens his eyes. He speaks. 
“Love!” he says, as they hold him 
in their arms. 

And then he is gone. ... 














Isob. I laugh. I talk out loud about + 
the dog of my youth who blew tous “gg 


in a tornado and learned to play 
second base. I remind him of the 
time the cat ate the Christmas goose. 
I thank him for the blue bicycle, 
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Newspaper willed to charity 


A Virginia newspaper owner has 
willed most of her property, including 
the Danville (Va.) Register & Bee, to 
charity. 

Mrs. Elizabeth Stuart James Grant, 
sole owner of the newspaper, died 
Aug. 7. Her will, probated Aug. 15, 
left nothing to her four children and 
bequeathed most of her estate to a 
charitable trust. 

The trust will benefit Virginia Mili- 
tary Institute, the University of Virgi- 
nia, Averett College in Danville and 
Hargrave Military Academy in 
Chatham. Also named in the will were 
the Lions Club, Kiwanis Club and 
Humane Society in Danville, the 
Hatcher Center, a vocational training 
center for the mentally handicapped 
in Danville, and Red Hill Shrine in 
Brookneal. 

Grant left her jewelry, silver, china, 
crystal, furniture and furnishings to 
her cousins. 

As for the Register & Bee, which 
newspaper brokers estimate to worth 
between $25 million and $40 million, 
Mrs. Grant gave the trustee the 
broadest possible discretion in the 
sale or liquidation — whether to an 
employee stock ownership plan, the 





public or others. 

Lawson Grant, a son who was 
recently named publisher and editor, 
declined to discuss the will and said it 
would be premature to say whether or 
not the newspaper would be sold. He 
added that it is a situation that could 
take several years to settle and that 
the newspaper would carry on as it 
has been. 

Glenn Pulley, a member of the 





newspaper company’s board of direc- 
tors and its attorney, said the trust 
does not have to sell the newspaper. 


Grant inherited the newspaper 
from her father, Rorer A. James Jr., 
when she was 17. Her grandfather 
acquired the Register in 1897 and 
founded the afternoon paper, the Bee, 
two years later. 


— John Gordon 


Publisher pleads guilty of embezzlement 


Former Clovis (N.M.) News Jour- 
nal publisher James Griffin pleaded 
guilty to embezzlement Sept. 6 in the 
questioned expenditure of more than 
$500,000 at the newspaper. 

Under a plea agreement, Griffin is 
to disclose all financial dealings with 
the News Journal and attempt to 
repay at least $250,000. He could be 
ordered to pay more if recommended 
by the parole office. 

Griffin was charged with embez- 
zling more than $20,000 from the 
News Journal and its parent com- 
pany, Freedom Newspapers Inc., a 
second-degree felony that carries a 





penalty of nine years in prison and a 
maximum fine of $10,000. 

The agreement will be based on 
Griffin’s ability to pay, said his attor- 
ney, Vern Payne. AP 


New section 


The Morning Call of Allentown, 
Pa., introduced its new monthly fash- 
ion section, By Design, in August. 

Included on the third Thursday of 
each month, the section will be writ- 
ten and photographed by Morning 
Call staffers as well as national fash- 
ion writers and photographers. 
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iN OURTOWEWION | Lacy INK FERTES, 
COMPLEX CHALLENGE; 
THE ATEX SOLUTION — 


During the past eight months we have talked about the 
explosion in page count experienced by many of today’s 
newspapers and how that growth in page count has been 
reflected in new sections, special supplements, and zoned 
editions. We have examined how this increase in pages has 
placed a burden on production systems designed for a less 
complicated era. 

Today we look at the complexity that exists within those 
hundreds of new pages. And we look at the financial consid- 
erations raised when press and distribution capacity far out- 
strip pre-press capabilities. 

First, let us look at this page complexity issue. An example 
from recent history may serve to illustrate this point. 

In the mid-1970s, one East Coast newspaper attempted to 
zone its food section into North, West, and South editions: 
Three zoned products once a week. The experiment failed. 
On one occasion, the identical ad appeared on facing pages. 
Often, the same story appeared on different pages of the 
same zoned section. Tracking both advertising and editorial 
material for these zoned pages quickly became a nightmare. 
The complexity of the job became overwhelming in just a 
short period of time. 

Many newspapers currently offer their advertisers a wide 
variety of zoning and scheduling options. Ads may appear in 
color in one zone and black and white in another. An ad run- 
ning in one size in one zone may have to be re-sized for an- 
other. Placement of competitive ads must be managed as 
well. Further complicating the issue is the trend toward plac- 
ing zoned ads on an increasing number of designer pages 
and in irregularly shaped news layouts. 

To manage this growth effectively, today’s newspapers must 
choose operations solutions that will: 

e increase their capacity to incorporate advertising and 

editorial material; 

e improve their ability to manage the increasing complex- 

ity that has been introduced into operations; and 

e accomplish these steps in a cost-effective manner. 

Newspapers today are investing heavily in new plant, press, 
color, and mailroom equipment. However, the bottleneck in 
operations remains in the composing room. The capacity of 
the entire production process can be no greater than the 
capacity of the least productive step in that process. 

The key question for publishers is: Can my pre-press 
operations drive my press and mailroom to 
their capacity? If the answer is no, then publica- 
tions are not maximizing their investment. 

How then does a publication maximize its in- 


BUX 


vestment in expensive new press and mailroom equipment? 

Only by maximizing pre-press automation can a publication 
hope to achieve the maximum return on investment. As pub- 
lishers look at the capital investments they have made or will 
make in the near future, evaluating parallel pagination systems 
should be one of their highest priorities. 

A parallel pagination system is one in which the applica- 
tions software is closely integrated with a database capable of 
managing large amounts of editorial, advertising, and space 
information. The applications software enters and extracts in- 
formation from the database in real time to provide an over- 
view of all editions and zones from both an editorial and 
advertising perspective. 

Using parallel pagination system, editors and advertising 
managers have the flexibility to work with completed stories 
and ads or with text and pictures that are not yet finished. 

With parallel production, the system manages the merging 
of layout with late stories and ads during peak production 
times. This process provides a number of benefits: 

e Editorial (layout and copy editing) and advertising ele- 
ments are processed simultaneously at different locations. 
Each operation is performed only once, eliminating re- 
dundant operations. Each page is assembled automati- 
cally by the system, using the original dummy as the 
guide. Because all this is happening in parallel, story edit- 
ing can continue virtually until page deadline, thereby 
gaining significant deadline time on live news pages. 

e The ability to work on multiple-zoned pages, sharing 
common elements and page geometry in parallel. 

e The ability to “marry” pages and output them directly, 
which is important for tabloids. 

In the computer industry, the simple solution is often ° 
called “elegant.” That’s because elegance implies correct- 
ness, polish, clarity. The ATEX Total Publishing Environment 
is the elegant solution to the explosion in page count. 

At Atex we understand the ramifications of the page count 
challenge on.today’s production operations. Our staff is 
experienced in the analysis and evaluation of production 
operations such as yours. Our parallel pagination systems are 
designed to meet your challenges both today and well into 
the future. 

We have an in-depth understanding of the newspaper 
publishing business gained from more than 17 years of work- ° 
ing hand-in-hand with newspapers throughout 
the world. 

Let us put our experience and commitment 
to work for you. 


PUBLISHING SYSTEMS 
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By Mohammed Salam 
Associated Press 


American journalist Terry Ander- 
son marked another grim milestone 
Sept. 5 in his five years in captivity: 
his 2,000th day as a hostage. 

Anderson, 42, chief Middle East 
correspondent of the Associated 
Press, is the longest-held of the six 
Americans, four Britons, two West 
Germans and one Italian who are cap- 
tives in Lebanon. Most are held by 
pro-Iranian Shiite Moslem militants. 

Anderson, of Lorain, Ohio, was 
kidnapped in Moslem west Beirut on 
March 16, 1985, by the Islamic Jihad, 
or Islamic Holy War. 

The last information on Anderson 
came from former Irish hostage Brian 
Keenan, who said after his release 
Aug. 24 that he had seen Anderson 
during his four years in captivity. 

“I saw Terry Anderson some time 
ago. He’s in good form,” Keenan said 
after he was freed by a group calling 
itself the Organization of Islamic 
Dawn. 

The Irishman said he spent part of 
his time in captivity with Anderson, 
noting they were in chains and blind- 
folded much of the time. 

Keenan said Anderson “appreci- 
ates the letters that he received from 
his family. He has a picture of his 
daughter, Sulome, which is some 
great companionship for him.” 

Sulome, Anderson’s younger 
daughter, has never met her father. 
She was born nearly three months 
after he was kidnapped. 

Lebanese newspapers have pub- 
lished several pictures and letters 
from Sulome, her Lebanese mother 
Madeleine, and the hostage’s sister 
Peggy Say. 

Islamic Jihad and other Shiite kid- 
nappers are linked to Hezbollah, or 
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Terry Anderson marks 2,000th day as a hostage 


Terry Anderson 


Party of God. The fundamentalist 
movement is Iran’s main ally in Leba- 
non and is closely linked with radical 
figures in Tehran. 

Apart from Keenan, two Swiss Red 
Cross workers held hostage in south 
Lebanon were freed in early August. 


Islamic Dawn freed U.S. hostages 
Robert Polhill and Frank Reed 10 
days apart in April as a “goodwill 
gesture.” 

However, one of the kidnappers’ 
reputed mentors said this week the 
situation has changed and that no 
more Americans will be freed because 
of the U.S. military intervention in 
the Persian Gulf following Iraq’s inva- 
sion of Kuwait. 


“If there’s going to be a hostage 
release, it will be Europeans and not 
Americans,” said Hussein Musawi, 
who heads a pro-Syrian wing of Hez- 
bollah. He had announced before Pol- 
hill and Reed were freed that they 
would be released. 


“The United States has spear- 
headed the West’s occupation of 
Saudi Arabia after Iraq’s invasion of 
Kuwait, and that has eliminated the 
chance of releasing American hos- 
tages in Lebanon this year,” he 
stated. 


Musawi condemned Iraq president 
Saddam Hussein’s invasion of 
Kuwait but added, “We den’t believe 
that Saddam’s aggression. should be 
confronted by an American occupa- 
tion of our lands.” 

On the other hand, unconfirmed 
reports have indicated the Iraqi inva- 
sion could indirectly speed up the 
release of all Western hostages. 





Witnesses who were in Kuwait 
during the invasion said 15 pro-Ira- 
nian terrorists convicted there in the 
1983 bombing of the U.S. and French 
embassies were seen fleeing the cen- 
tral prison. 

Islamic Jihad had demanded the 
release of the 15. 

A Shiite source who has close links 
with Hezbollah said two Lebanese 
among the 15, believed to be the main 
focus of Islamic Jihad’s demands, 
have returned to Lebanon since the 
prison escape. The story has not been 
confirmed by the kidnappers or Hez- 
bollah. 

Musawi said European hostages 
held in Lebanon “would be in a more 
favorable position than others.” 

Another Shiite source, who is 
familiar with Iran’s situation, said the 
U.S. deployment in the Gulf would 
hinder Iranian president Hashemi 
Rafsanjani’s efforts to pressure the 
kidnappers into releasing the six 
American captives. 

Rafsanjani wants to improve Iran’s 
relations with the West and faces 
opposition by Iranian radicals. 

Rafsanjani’s internal power was 
consolidated last month when Sad- 
dam, fearing for his vulnerable east- 
ern flank with Iran, agreed to with- 
draw his troops from areas occupied 
during the 1980-88 Iran-Iraq war, 
exchange prisoners-of-war, and share 
sovereignty of the Shatt-Al-arab 
waterway with Iran. 

This, and the apparent escape of 
the Kuwait 15, has raised speculation 
that Iran will be better placed to 
arrange hostage releases and that 
Anderson’s kidnappers have got what 
they want. 

However, the Shiite source noted 
that “with American soldiers 
deployed in the Gulf, Rafsanjani 
would have to think twice before 
making any friendly gestures toward 
Washington.” 


Bates joins 
Mel Hodell 


Mel Hodell, Media Broker Inc. has 
announced the addition cf Jack Bates, 
former president and general manager 
of the Sacramento (Calif.) Union to 
the 22-year-old newspaper brokerage 
business. 

The brokerage firm, located in 
Montclair, Calif., has specialized in 
print media and plans to expand its 
work with newspapers and shoppers 
throughout the United States. 
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probably don’t have a story. 
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essential. Unfortunately, the demands of today’s 
news business and the limitations of microfilm 
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But now that’s all changing. 
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include many of the most respected news- 
papers in the country; Knight-Ridder’s 
Pulitzer Prize- 
winning San Jose 
Mercury-News will 
be available in the 
Fall of 1990. And all 
you need to access this information is a personal 
computer and a CD-ROM reader. 
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subscribe to DIALOG OnDisc Newspapers. 
Simply stated, it runs circles around microfilm. 
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NEWSPEOPLE IN THE NEWS 








yj 
Kerry Slagle 


KERRY SLAGLE, 41, has been named 
managing editor of the Seattle Post- 
Intelligencer and THOMAS A. REID 
will take on expanded duties as asso- 
ciate editor. 

Previously, Slagle was managing 
editor of the Sarasota (Fla.) Herald- 
Tribune and, prior to that, managing 
editor of the Dallas Times Herald. He 
was one of the founding editors of 
Newsweek’s Inside Sports magazine, 
and executive sports editor of the Chi- 
cago Sun-Times and Chicago Daily 
News. 

Reid, 59, has served as managing 
editor of the Post-Intelligencer since 
April 1986. He joined the paper in 
1965, working as a copy editor, day 
city editor, science writer and the 
newsroom liaison for the introduction 
of electronic editing. He was assistant 
managing editor for administration 
and technology for eight years prior to 
becoming managing editor. 


* * * 


The Pittsburgh Post-Gazette has 
announced a series of changes. 
CEDRIC M. KurRTZ, formerly the met- 
ropolitan editor, has been named 
assistant managing editor. MARK 
ROTH, former city editor, is now 
assistant managing editor. CARL 
REMENSKY will be the new city editor. 
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Mark Roth 


VIRGINIA LINN, previously the assis- 
tant city editor/suburban, is now the 
metropolitan editor. HUGH CUTLER 
moves up from copy editor to national 
editor. JAMES O’TOOLE, who was a 
reporter in the newspaper’s Washing- 
ton bureau, is now the state editor. 


* * * 


USA Today has announced the fol- 
lowing changes and promotions. 

JANET SMITH, formerly director/ 
national sales, has been named vice 
president/national sales. Smith, who 
joined USA Today in 1981, will be 
responsible for all sales efforts to 
national accounts as well as managing 
the newly developed sales training 
courses for national and field staff. 

JOAN BARALOTO, former director/ 
educational services, has been named 
director of the newly formed Educa- 
tional Marketing and Initiatives 
Group. The group will work to 
deveiop partnerships with major cor- 
porations to produce educational pro- 
grams. DARLENE KOENIG, former 
“Classline” editor, has been named 
senior “Classline” editor, in charge 
of all instructional and marketing 
materials for “Classline.” 

Within the national circulation 
sales department, the following 
changes have been made: Tony HILL, 
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formerly national account manager, 
becomes director/single copy sales; 
DENISE RESTAURI, former national 
account manager, becomes the direc- 
tor/lodging and hospitality sales; 
KEITH CUTLER, formerly manager/ 
sports marketing, has been named 
director/sports and event marketing; 
JANET LEWIS, prior national account 
manager, is now senior national 
account manager for the food service 
industry; SHAWN O’DONNELL, former 
national account manager, has been 
named manager/education sales and 
training. 
* * * 


MARJORIE SMITH BLEWETT, place- 
ment director of the Indiana Univer- 
sity School of Journalism for 25 years, 
has retired. An alumna of the program 
and former editor in chief of the 
Indiana Daily Student, she worked 
with alumni publications and events. 
She was an editor of the former 
Bloomington (Ind.) Herald-Tele- 
phone and the Lafayette (Ind.) Jour- 
nal and Courier. 

* * * 

HOWARD GREENBERG, 41, has been 
named vice president/director of cir- 
culation of the New York Daily 
News. He has been vice president/cir- 
culation director of the News and 
Sun-Sentinel Company in Fort 
Lauderdale, Fla. 

Greenberg succeeds THOMAS G. 
IAQUINTA, who has been named assis- 
tant to the publisher. 

Prior to the News and Sun-Sentinel 
in 1984, Greenberg was circulation 
director of the Denver Post for three 
years. Before that, he was with the 
Miami Herald. 


* * * 


Three editorial appointments were 
recently announced at the Harris- 
burg, Pa. Patriot-News. JOHN 
MCGINLEY was named assistant Sun- 
day editor, moving from his position 
as wire editor on the morning Patrict. 
TONY PERRY, reporter since 1984, and 
MAGGIE RYAN, former assistant Sun- 
day editor, were both named assistant 
city editors for the Patriot-News. 

* * * 

LAWRENCE W. FIGUETTE, a veteran 
St. Louis (Mo.) Post-Dispatch edi- 
tor, has been appointed to succeed SUE 
ANN Woop as reader’s advocate. 
Wood will become a contributing edi- 
tor to the features department. 

Figuette has been editor of the 
newspaper’s weekly “Dollars/ 
Sense” consumer magazine for 10 
years. He has worked at the Birming- 
ham (Ala.) Post-Herald and the New 
York Times’ foreign news desk. 
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DOUGLAS B. Fox, has been namea 
president of Newsday of Long Island, 
N.Y., responsible for the day-to-day 
management of the newspaper. As 
president, Fox is chief operating offi- 
cer for Newsday and New York News- 
day. 

Three months ago, ROBERT M. 
JOHNSON, Newsday’s publisher and 
chief executive officer, dropped the 
titles of president and assumed the 
post of CEO, clearing the way for 
Fox’s promotion. 

Fox has been senior vice president 
for marketing with responsibility for 
advertising, circulation, marketing, 
research and promotion. He joined 
Newsday as vice president for mar- 
keting in Dec. 1987. Before that, Fox 
was vice president for marketing for 
Tambrands Inc., and earlier spent 11 
years in sales marketing and manage- 
ment at Proctor & Gamble Company 
in Cincinnati, Ohio. 

No replacement has been 
announced for Fox, whose responsi- 
bilities will expand to include produc- 
tion, transportation, finance, human 
resources, management information 
services and legal affairs. 

Also announced by the Times Mir- 
ror Co., the Los Angeles-based 
parent company of Newsday, was the 
naming of RICHARD T. SCHLOSBERG 
III to group vice president in charge of 
the firm’s five Eastern newspaper 
companies, including Newsday. 

oS 2 4 

LINDA SWECKER has been promoted 
to advertising manager of The Daily 
News Record in Harrisonburg, Va. 
Swecker has been the paper’s classi- 
fied advertising manager since April 
1985. She succeeds JUNE WARLITNER, 
who died recently after a long illness. 

* * * 

Townsend Communications Inc. 
has named LARRY DORSCHNER group 
display advertising director. Dor- 
schner, formerly with Huckle Publish- 
ing in Faribault, Minn., will head up 
sales for the Townsend community 
newspaper group, which includes the 
Dispatch-Tribune papers and the 
Wednesday Magazine. 

JEANNIE JUDSON has been 
appointed retail advertising sales 
manager. Judson has been with the 
Dispatch-Tribune for over 10 years. 

* * * 

CARIN QUINN has joined the Hart- 
ford Courant in Connecticut as editor 
of special sections. She will be 
responsible for producing about 130 
Courant sections each year. 

Before this appointment, Quinn ran 
her own corporate event management 
company, Salt & Paper. From 1983 to 
1987, she was manager of cultural 
programs at United Technologies 
Corporation. 





John Allen Jr. David 

JOHN H. ALLEN JR. was elected vice 
president/information systems for 
Scripps Howard Inc. Allen, 36, has 
been the company’s director of infor- 
mation systems since 1986. 

Before joining Scripps Howard, 
Allen was a consulting manager for 
the Pittsburgh office of Deloitte and 
Touche. He has held other informa- 
tion positions at Mobay Corporation, 
Pittsburgh National Bank and Alle- 
gheny International. 


* * * 


DAVID Baur, 46, has been named 
advertising director of the Belleville 
(Ill.) News-Democrat. Prior to the 
News-Democrat, Baur was assistant 
to the publisher of Wolfe Publica- 
tions, a group of eight weekly news- 
papers in Rochester, N.Y. He worked 
for the St. Louis Suburban Journal 
for 18 years, including four years as 
general manager of the group. 


ko * * 


CHRIS ADAMS, most recently sports 
editor of the Sacramento (Calif.) 
Union, has been named sports editor 
of the Burlington (Vt.) Free Press. 

SALLY POLLAK, an editorial assis- 
tant for six years in the sports depart- 
ment of the Philadelphia Inquirer, has 
joined the Burlington paper as a 
sports staff writer. 


John Conner 


Baur 


The Sun-Sentinel of Fort Lauder- 
dale, Fla. has named JOHN J. CONNER 
vice president and director of 
employee relations. He replaces 
JOHN T. SPRAN, who retired after 28 
years with the company. 

Conner has held positions for the 
past 12 years with Ryder System Inc. 
in management training, human 
resources, development and commu- 
nications. Since 1986, he served as 
director of human resources for inter- 
national operations and business 
development for Ryder Truck Rental 
in Miami. 

Conner was an assistant professor 
of speech communication at Middle 
Tennessee State University and 
North Carolina State University. 


* * * 


L. THOMAS MOHR has been 
appointed classified group sales 
director of the Star Tribune in Minne- 
apolis, Minn. 

Most recently, Mohr was director 
of advertising sales and marketing at 
the Bakersfield Californian. He has 
held positions as sales director, dis- 
play advertising manager, classified 
advertising manager, marketing man- 
ager and sales positions at the Califor- 
nian, the Peninsula Times Tribune in 
Palo Alto, Calif., the Foster City 
Progress and the Hamilton (Ontario) 
Spectator. 
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OBITUARIES 





REX BODENHAMER, 93, a former co- 
owner of the Baxter (Ark.) Bulletin, 
died Aug. 28. Bodenhamer began his 
career as a Linotype operator at the 
Bulletin and eventually bought the 
newspaper. 

* * * 

FRANCES BILDERBACK BOWEN, 91, a 
longtime columnist for Today’s Sun- 
beam of Salem, N.J., died Aug. 19. 
Bowen joined Sunbeam Publishing 
Co. in 1946 as a columnist, newswrit- 
er and treasurer. She retired in 1981. 

* * * 

Newspaper publisher WARREN 
BROWN, JR. died Aug. 22 of a heart 
attack sustained during surgery. 
Brown, 77, was the chairman and 
owner of Brown Publishing Com- 
pany, and he oversaw publication of 
the Richmond Independent and the 
Berkeley Gazette, both in California. 
He began at the Independent in 1936. 

In a career that spanned 60 years, 
Brown was director of the California 
Newspaper Publishers Association 
and past president of the Western 
Newspaper Industrial Relations 
Board. He was a member of Sigma 
Delta Chi Professional Journalism 
Society and the San Francisco Press 

Club. 
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ELLEN FITZGERALD, 36, senior staff 
photographer with the Athens (Ga.) 
Banner-Herald and Athens Daily 
News, was killed in an automobile 
accident Aug. 25. The accident 
occurred east of Athens as Fitzgerald 
returned home from vacation in 
Charleston, S.C. 

Fitzgerald joined the Athens news- 
paper in 1980 and won dozens of 
awards for her work with the papers. 
Specializing in sports photography, 
she was on the sidelines of most Uni- 
versity of Georgia football and 
basketball home games. She also was 
a stringer for the Associated Press at 
those events. 


* * * 


JOHN C. HENRY, 84, a career jour- 
nalist with the Washington Star who 
served as president of the White House 
Correspondents’ Association in 1941- 
42, and head of the Society of Ameri- 
can Business Writers in 1971, died 
Aug. 28. 

Henry, in 1934, joined the Star to 
cover labor and politics. He became 
White House correspondent in 1939 
and covered President Franklin D. 
Roosevelt and World War II for the 
next three years, with bylines from 
around the globe. 

He served in the Air Transport 
Command from 1942 to 1946, primar- 
ily as an aide to Gen. Patrick Hurley, 
leaving with the rank of colonel. 

As Hurley’s press liaison, Henry 
attended the Cairo, Teheran, Pots- 
dam and Second Quebec conferences 
and was one of the first Americans to 
travel to Moscow and the Stalingrad 
front in World War II. 

He was the ghostwriter of FDR: 
My Boss by Grace Tully, Roosevelt’s 
secretary. 

Henry returned to work as the 
Star’s Sunday editor, editorial writer 
and business writer, retiring in 1971. 
He then worked as a consultant to the 
Price Commission, set up to curb 
inflation, until 1973. 


* * * 


PATRICK E. MALLOY Jr., retired 
night managing editor of The Tribune- 
Democrat, Johnston, Pa., died Aug. 
23 of lung cancer. He was 82. 

Malloy started working for the 
Johnston Democrat as a copyboy in 
1927, later served as sports and night 
city editor. He retired in 1973. 


* * &* 


CARL P. MILLER, 92, a retired 
executive of the Wall Street Journal 
and former president of Rotary Inter- 
national, died Aug. 30 of cancer. 

During his career, he owned, man- 


aged, edited and published more than 
30 newspapers. In 1929, he became 
the first executive director of the 
Journal’s Pacific Coast edition, a 
position he held until his retirement in 
1964. 

In 1989, he donated $1 million to his 
alma mater, Kansas State University, 
in the name of his father, A.Q. Miller 
Sr., for whom the journalism school is 
named. In 1985, he established a $1- 
million endowment in the Rotary 
Foundation to fund service projects 
around the world. 

* * * 

RICHARD E. PEARCE, a reporter, 
editor and novelist, died Aug. 25 at 
the age of 80. 

Pearce spent 36 years with the San 
Francisco Examiner, retiring in 1975. 
Besides writing news and editorials, 
he wrote six novels. Pearce attended 
the University of Oklahoma and at 
age 26 became political editor of the 
Oklahoma News. 


* * &* 


STELLA MAE ROBERTS, a longtime 
reporter with the Associated Press 
and a former national secretary-trea- 
surer of the Wire Services Guild, died 
Aug. 25 after a long illness. She was 
67. 

Roberts joined AP in Oklahoma 
City in 1945 and worked there 31 
years, much of that time in the capital 
bureau. After retiring in 1976, she 
became public information director of 
the Oklahoma Employment Security 
Commission. 


* * * 


FRANCIS R. ROUTT, 75, a retired 
photographer for the Washington 
Star and a past executive board mem- 
ber of the White House News Photog- 
raphers Association, died of conges- 
tive heart failure Aug. 27. 

He joined the Star in 1934 as a copy- 
boy. Over the years as a photogra- 
pher, he took pictures for nearly 
every section of the paper. In 1963, 
his photograph of John F. Kennedy 
Jr. saluting President Kennedy’s 
horse-drawn casket was bought by 
Life magazine and used on its cover 
the week following the President’s 
funeral. The picture is on permanent 
display at the Library of Congress. 
Routt retired in 1977. 

* * * 


WILLIAM H. Ruby, 79, a former 
New York Post racing columnist, died 
of liver cancer Aug. 21. 

Rudy started his career in Chicago 
as a baseball writer. He joined the 
Post in the 1950s and stayed there for 
20 years as a racing columnist and 
political writer. 
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New weeklies 


Telegraph News Publications’ 
Placer/Sacramento Group, a division 
of Lesher Communications Inc., has 
begun publications of four new 
weekly newspapers. 

The papers, all in Northern Califor- 
nia, are the Roseville Tribune- 
Review, Rocklin Tribune-Review, 
Granite Bay-Loomis Basin Tribune- 
Review and the Lincoln Tribune- 
Review. 

An LCI spokeswoman said the new 
publications are designed to allow 
businesses to zero in on specific local 
markets or obtain total market cover- 
age of the growing Placer region 
through combination buys. 

The newspapers are being distrib- 
uted Wednesdays with the Roseville 
Press-Tribune, the largest newspaper 
in the Placer/Sacramento area. It is 
owned and published by Dean S. 
Lesher. 

Some 19,500 copies of the new 
papers go into homes that do not cur- 
rently subscribe to the Press-Tribune. 
The Tribune-Reviews replace the 
Bonus, a weekly shopper. 


Campaign saves 
art treasure 


With a fund-raising and journalism 
campaign, the Fort Worth (Texas) 
Star-Telegram helped keep a Thomas 
Eakins masterpiece painting in town. 

The Swimming Hole by the 19th- 
century artist nearly left Texas when 
the Modern Art Museum of Fort 
Worth announced it would sell the 
painting to the highest bidder to raise 
funds for the acquisition of modern 
art. 

Star-Telegram news stories 
sparked a public outcry that led the 
museum to withdraw the painting 
from its planned auction. 

At that point, another Fort Worth 
museum, the Amon Carter Museum, 
announced that it wanted to purchase 
the work. 

Various local foundations had 
already raised $9 million of the paint- 
ing’s $10 million price, the museum 
said. 

To raise the final $1 million, the 
Star-Telegram kicked off a grass- 
roots fund-raising campaign with a 
$100,000 donation made in conjunc- 
tion with its parent, Capital Cities/ 
ABC Inc. 

That amount was matched by the 
Hubbard Foundation. 

In addition, the newspaper’s mar- 
keting department helped the muse- 
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um with a fund-raising campaign that 
continued through the summer. 

Earlier this summer, the painting 
was installed at the Amon Carter. 

The Swimming Hole first came 
to Fort Worth in 1925, when the 
artist’s widow sold it to the Fort 
Worth Art Association, which runs 
the Modern Art Museum, for the 
then-considerable sum of $700. 

For many years, the painting, 
which shows six nude swimmers, was 
displayed at the Fort Worth Public 
Library. 


Gorbachev names 
new spokesman 


President Mikhail S. Gorbachev 
named Vitaly N. Ignatenko, a Soviet 
magazine editor, as his personal assis- 
tant and chief spokesman on Aug. 28. 

Ignatenko was editor of The New 
Times magazine, which has played a 
significant role in Gorbachev’s policy 
of glasnost. 

Ignatenko, 49, speaks some En- 
glish and is one of the handful of top 
Soviet journalists who reputedly have 
enjoyed regular access to Gorbachev 





and gained his confidence. 

His title will be assistant to the 
president and head of the presidential 
press service; the assistant to the 
president is a new designation. He is 
expected to play a larger role in pol- 
icy-making than either his predeces- 
sor, Arkady Maslennikov, or his 
American counterpart, Marlin Fitz- 
water. 

= MPT 


Coupon redemption 
time grows shorter 


Despite protests from retailers, 
manufacturers of packaged consumer 
goods continue to shorten the time 
consumers have to use their cents-off 
coupons. 

According to Summary Scan, a 
division of the Advertising Checking 
Bureau, nearly 81% of all coupons |. 
issued early this year had expiration 
dates of six months or less. Almost 
half, 45%, had expiration dates of less 
than three months. Only 7% had no 
expiration dates, compared with 22% 
back in 1987. 
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By Mark Fitzgerald 


All the crime — all the time. 

That is the concept of a twice- 
monthly newspaper that will make its 
debut Sept. 30 in the suburbs of St. 
Petersburg, Fla 

The tabloid Informer will list every 
local arrest from murder to drunken 
driving to shoplifting to domestic dis- 
putes. 

For 70-year-old Ray R. Aden, the 
Informer is his first foray into pub- 
lishing. 

Aden, president of Seminole, Fla.- 
based Marketing Research Institute 
Inc., said he struck on the idea of an 
all-crime newspaper while doing a 
marketing feasibility study for a pro- 
posed Pinellas local weekly. 

“Crime is on everybody’s mind 
nowadays, wherever we live. It 
seemed to me that this would be 
something with broad market appeal 





College official 
defends 
closed-door session 


A University of Virginia official is 
defending a closed-door weekend 
retreat held earlier this month, but the 
Virginia Press Association says it is 
checking the state’s Freedom of 
Information Act. 

Edward E. Elson, rector of the uni- 
versity’s board of visitors, claimed 
the session was in line with the state’s 
open-meeting law. He said the meet- 
ings centered on personnel matters, 
school and department evaluations 
and fund raising. All three subjects 
are exempt from state open-meeting 
requirements. 

Virtually all meetings between the 
board and incoming president John T. 
Casteen III were off limits to report- 
ers and the public. Site of the get- 
together was Irvington. 

Elson said all 12 board members 
who attended followed state law by 
attesting in a public vote that the dis- 
cussions were confined to the exemp- 
tions. However, previous statements 
by both Elson and Casteen implied 
that the meeting was designed for 
wide-ranging discussions about the 
entire university. 








and was something that was not a 
greatly competitive market,’ Aden 
said in a telephone interview. 


Aden said he had spent about nine | 


months and $150,000 on the project. 

The Informer — Pinellas County 
Edition is intended to be a 48-page 
tabloid selling for 89¢. It will be dis- 





The all-crime newspaper 


Florida tabloid will list every local arrest — from 
murder to drunken driving to shoplifting to domestic disputes 


Publisher Aden said he is getting 
“absolutely unbelievable coopera- 
tion” from law enforcement agencies. 

“We’ ve got a good thing going here © 
and I’d like to see it spread. I’m 
already getting calls from police 
departments around the country who 
are saying, ‘Hey, we’ve been waiting 





At the bottom of each page a disclaimer will run, 
saying, “Note: Being arrested does not mean the 


person is guilty.” 





tributed by a professional agency and 
sold at 300 convenience stores, super- 
markets and other points, Aden said. 

Circulation is projected at 60,000 
with a pass-along rate of four, 
according to the publisher. 

Reflecting its origins in marketing, 
the Informer’s inaugural issue was 
moved up from Oct. 3 to Sept. 30 in 
order to get more political campaign 
advertising, Aden said. 

A mock-up of a typical front page 
lists the paper’s interests under the 
Informer flag: “Murders — rape — 
abuse — drugs — shoplifting — 
more.” 

Crimes will be listed police-blotter 
style, reporting simply the names, 
addresses, age and charge. 

There will be no real crime stories, 
Aden said. 

However, «ere will be articles 
about dealing with crime in each 
issue. The mock-up, for example, 
teases, “How to deal with obscene 
phone calls.” 

At the bottom of each page a dis- 
claimer will run, saying, “Note: 
Being arrested does not mean the per- 
son is guilty.” 

Aden said the paper originally 
intended to follow each case through 
the court system, but has found that 
so far to be impractical. 

In its publicity material, the 
Informer calls itself the “do good 
newspaper.” 

“The Informer knows that report- 
ing of arrests will be a deterrent 
against those who drive under the 
influence, shoplifting, street level 
drug transactions, abuse and other 
crimes; and that’s doing good,” it 
says. 





for something like this for a long 
time.’ ” 

The all-crime Informer is not with- 
out precedent. 

In late 1988, a former Cleveland 
(Ohio) Press reporter, Eric J. Brewer, 
started the free monthly Cleveland 
Crime Reporter, which details local 
crime in an often novelistic style and 
gets the reader’s attention with sex- 
ually graphic headlines (E&P, Feb. 4, 
1989). 





Patterson 
professorship 
created at Duke 


An endowed professorship in jour- 
nalism and communications is being 
established at Duke University in 
honor of Eugene C. Patterson, editor 
emeritus of the St. Petersburg (Fla.) 
Times and a member of the universi- 
ty’s board of trustees. 

The Poynter Fund, based in St. 
Petersburg, gave $1 million to estab- 
lish the professorship, Duke’s first 
endowed faculty position in journal- 
ism and communications. 


Patterson, 66, served 10 years as 
chairman and chief executive officer 
of the Times, until his retirement in 
1988. He is also chairman emeritus of 
the Poynter Institute of Media Stud- 
ies. 

Patterson was instrumental in 
shaping Duke’s Center for the Study 
of Communications and Journalism in 
the early 1970s and taught there in 
1971-72. 
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Killer of 
Sun-Times driver 
gets 70 years 


A man who admitted killing a Chi- 
cago Sun-Times circulation driver 
during a botched holdup in 1988 was 
sentenced to 70 years in prison. 

Frederick L. McLaurin, who was 
17 when he and three others at- 
tempted the early-morning robbery, 
was sentenced to 55 years for the 
murder of driver Garry Williamson, 
32, and 15 years for the attempted 
murder and attempted robbery of an- 
other Sun Times driver, Donald Bleuer. 

McLaurin admitted shooting 
Bleuer, who was wounded in a finger, 
as the driver resisted the holdup in 
front of the Sun-Times Building in 
downtown Chicago Jan. 14, 1988. 

Before his sentencing by Judge 
Christy Berkos, McLaurin apolo- 
gized to the victim’s family. The 
judge, however, brushed the state- 
ment aside. 

“You were ready to blow away 
anyone who stood in your way that 
day,” she said. 





In June a second man, Fernando 
Stewart, 22, was convicted by a jury 
of murder, attempted murder and 
armed robbery. Stewart, who worked 
briefly at the Sun-Times as a driver’s 
helper, was sentenced to 55 years in 
prison by Berkos. 

The third man, Bernard Perry, 20, 
is accused of acting as a lookout dur- 
ing the holdup. He is to go on trial 
later in September. 

Prosecutors said the three planned 
the delivery truck robbery so they 
could buy masks for the holdup of a 
drug house. 


Roberts accepts 
professorship 
at Univ. of Md. 


Gene Roberts, executive editor of 
the Philadelphia Inquirer from 1972 
until this year, has accepted a full- 
time position as tenured professor in 
the College of Journalism at the Uni- 
versity of Maryland at College Park. 

He will join the faculty in Septem- 
ber of 1991, teaching courses in 
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reporting, editing, newsroom man- 
agement and the ethics and practice of 
journalism. He will be a part of the 
school’s Public Affairs Reporting 
Program, which includes faculty- 
directed student news bureaus in 
Washington and Annapolis. 

Another duty will be advising the | 
editor of the monthly Washington 
Journalism Review, with the title of 
senior editor. WJR is a magazine 
devoted to criticism and analysis of 
press performance. 

Before joining the faculty next 
year, Roberts plans to travel abroad, 
primarily to Southeast Asia. He will 
remain at the Inquirer until Nov. | to 
assist with the transition of his suc- 
cessor, Maxwell King. 


Gordon Strong 
attacked by dog 


C. Gordon Strong, former presi- 
dent of the Brush-Moore Newspapers 
in Ohio, then chairman of the board of 
Thomson Newspapers, and later 
publisher of the Oakland Tribune, 
was attacked by a dog in April and is 
in a convalescent home near his 
retirement home at 10 Hillcrest 
Court, Oakland, Calif., E&P has 
learned. 

According to Mrs. Strong, he had 
recently returned from the American 
Newspaper Publishers Association 
meeting in Los Angeles and was tak- 
ing his usual daily walk when he was 
attacked and knocked to the ground 
by a neighbor’s dog for some 
unknown reason. 

He suffered a fractured skull and 
has severe brain damage affecting his 
speech and paralyzing his right side. 
Mrs. Strong told E&P he is slowly 
recovering. He can walk but he can- 
not write and his speech is seriously 
impaired. 

Strong was a director of the Asso- 
ciated Press from 1973 to 1977, a 
director of ANPA from 1956 to 1964, 
and a director of the Newspaper 
Advertising Bureau in that same 
period. 


Redesign 


The Advocate, the nation’s largest 
and oldest gay newsmagazine, is plan- 
ning a new design beginning with the 
Oct. 8 issue. 

The redesign is by J.C. Suares, who 
is responsible for the designs of 7 
Days, Connoisseur, and New York 
magazines. 
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We couldnt have said it 
better ourselves. 
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Family feud settled 


Peoria daily completes purchase of Galesburg (ill.) Register-Mail 


Ending a long, bitter period of fam- 
ily feuding and nationalist contention, 
the Peoria (Ill.) Journal Star com- 
pleted its $15 million purchase of the 
Galesburg (lll.) Register-Mail and 
two weekly papers. 

The sale — which spawned three 
lawsuits in federal and Illinois courts 
over an 18-month period — closed 
Sept. 5 in Chicago. 

Inaclosed auction last January, the 
Peoria daily’s bid bested an offer 
made by Lincoln Publishing, the fast- 
growing U.S. arm of Canadian-based 
Thomson Corp. (E&P, Feb. 10, 
1990). 

Peoria’s winning bid was selected 
by Harris Trust and Savings Bank of 
Chicago, which was brought in to run 
the bidding process in a settlement of 
the tangled litigation among Thomson 
and squabbling members of the Regis- 
ter-Mail’s Pritchard-family owners. 

The disputes began in the spring of 
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1989 when Thomson offered to 
acquire the six-day-a-week 18,000- 
circulation afternoon Register-Mail 
for $14.7 million in cash. 

Two of three family trustees of a 
trust controlling a majority of the 
Register-Mail stock — company 
president Lester Pritchard and his 
cousin Sally Custer Day — favored 
the Thomson purchase. 

In Thomson’s offer was a $1.5 mil- 
lion payment for non-compete agree- 
ments with Pritchard and Day. 

However, a third trustee, then- 
publisher John Pritchard, objected to 
the offer and argued in favor of a $15 
million bid made subsequently by the 
Peoria Journal Star. 

The Journal Star offer included 
establishing an employee stock own- 
ership plan. The paper also made a 
$16 million bid that did not include the 
ESOP. 

John Pritchard filed suit in federal 
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court to block the sale to Thomson, 
claiming his brother Lester and cou- 
sin Sally had violated their fiduciary 
duties by agreeing to non-compete 
payment that would go to individual 
trustees rather than the trust itself. 

The Journal Star joined that law- 
suit. 

U.S. District Court Judge Michael 
Mihm, sitting in Peoria, agreed and 
issued a temporary injunction block- 
ing the planned June 30, 1989, sale. 

Judge Mihm also ordered the trust- 
ees to hire an investment banking firm 
to evaluate all offers for the Register- 
Mail. 

In the meantime, Thomson had 
filed a $40 million suit against the 
Journal Star in Illinois state court, 
charging the Peoria daily wrongfully 
interfered with its contract to buy the 
Register-Mail. 

Finally, in August 1989, the three 
feuding trustees got together long 
enough to join forces themselves in 
court, this time filing in federal court 
for a declaratory judgment that the 
Thomson offer was null and void. 

In September of last year, all par- 
ties reached a settlement that ended 
the litigation and established the 
closed-auction process. 

After the closing of the sale this 
Sept. 5, Journal Star president and 
publisher John McConnell said the 
Register-Mail would be “operated as 
an independent entity, serving its 
community as only a local newspaper 
can. 

McConnell named Donald W. 
Cooper, who has been general man- 
ager of the newspaper since July, as 
the new publisher. 

The sale includes two weeklies, the 
Wrova Reporter and Galva News. 

Like its new parent, the Register- 
Mail will have an ESOP. 

The 91 ,000-circulation Star Journal 
has been employee-owned since 
1982. Employees hold 82% of stock. 


Free papers 
to military 


The Topeka (Kan.) Capitol-Journal 
began providing free newspapers to 
activated members of the 190th Air 
Refueling Group. In addition, family 
members of the 190th can place free 
personal messages in the Topeka 
newspaper. 
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Tropical Forests Forever 


Long before tropical forests were headline news, 
Indonesia was at work assuring it would have tropical 
forests forever. Indonesia designated over one-third of 
its 350 million acres of rain forests as protected reserves 
and parks. These mist-enshrouded forests, rich with 
diversity and future potential, will remain wild forever. 

Another 45% of its forests were classified as areas 
where logging is allowed, but only under strict 
regulations. Only two or three trees per acre are 
harvested. Then, harvesting is not permitted again for 
over 35 years to allow the forest to regenerate. Growth 
rates are so fast (some trees grow 10 feet in a year), it’s 
soon difficult to tell logging ever occurred. 

The government sets sustainable harvest levels, taxes 
companies $7 per cubic meter to pay for reforestation, 
and prohibits export of raw logs so Indonesians benefit 
from the 500,000 jobs created in the industry. 


And Indonesia plays tough with companies that 
violate its forestry rules. Last year 30 companies lost 
their right to harvest and another 130 received heavy 
fines, with one company fined $406,000 US dollars. 

Finally, Indonesia has 170 million people with the 
same aspirations for a better way of life as any American. 
But with most of Indonesia covered with forest it doesn’t 
leave much room for growth. So, 20 percent of its forests 
are being converted to plantations to produce teak, 
rubber, rice, coffee and other agricultural crops. 

Indonesia doesn’t have all the answers, but it’s 
working with forestry experts and scientists from around 
the world to find them. 


Indonesia 
Tropical Forests Forever 


For more information write: The Indonesian Forestry Community, 1230 S.W. Ist Ave., 4th Floor, Portland, OR 97204 








Covering the Asian Games 


What foreign journalists need to know when reporting 
in China under the new government regulations 


By Tuen-yu Lau 


With the Asian Games due to begin 
Sept. 22, 1990, China reporting may 
be an agenda on many American 
publishers’ and editors’ desks. 

Before their reporters are dis- 
patched to China, the editors should 
get ahold of a full text of the recently 
published (January 1990) “Regulations 
Governing Foreign Reporters and Per- 
manent News Apparatuses” in China. 


The Asian Games, with the slogan 





(Tuen-yu Lau teaches in the School 
of Journalism, Michigan State Univer- 
sity, while completing his dissertation 
on journalistic reform in China. He 
had reporting experience in Hong 
Kong, China, Taiwan and the United 
States before joining the Mass Media 
Doctoral Program at Michigan State in 
September 1984.) 





of “Unity, Stability and Progress,” is 
the post-Tiananmen Chinese Com- 
munist leadership’s orchestrated 
effort to restore its international 
image. The Chinese leaders’ thinking 
is that the international news corps 
will play the tune according to their 
direction. So the international jour- 
nalists, who were blamed by Chinese 
leaders for sending reports worldwide 
tarnishing China’s image during the 
Tiananmen Square incident, are going 
to be wooed by those leaders. 

The American news organizations 
and journalists represent the largest 
foreign news corps in China. Some 40 
journalists representing 24 American 
news organizations are stationed in 
China. However, the lack of coverage 
and analysis of the Chinese govern- 
ment’s “Regulations Governing For- 
eign Reporters and Permanent For- 
eign News Apparatuses” (hereafter 
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“Regulations”) in journalism jour- 
nals is extremely surprising. The reg- 
ulations, effective since January 
1990, stipulate the procedure of 
accrediting and operation of foreign 
journalists in China. 

Replacing the 1981 “Provisional 
Regulations of the State Council of 
the People’s Republic of China Gov- 
erning Permanent Reporters Sta- 
tioned in China by Foreign News 
Apparatuses,” the 1990 regulations 
confirm that the Chinese leaders 
blamed the messengers — interna- 
tional journalists — for the internal 
turmoil during the Tiananmen inci- 
dent. 

Foreign journalists’ “lack of 
respect” for the news-gathering 
restrictions imposed by martial law 
on May 19, 1990, prompted the Chin- 
ese officials to draft regulations. 

One Chinese official, Li Hou of the 
State Council’s Hong Kong and 
Macao Office, was quoted by a Hong 
Kong newspaper, Hong Kong Eco- 
nomic Journal (Nov. 19, 1989), as 
saying the restrictions on foreign jour- 
nalists in these regulations are a direct 
result of their reporting behavior and 
contents during and after the Tianan- 
men incident. 

After the Tiananmen incident, 
three sets of regulations were 
announced for external journalists. 
Chronologically, the regulations on 
foreign journalists were the third set 
of regulations enforced by the Chin- 
ese government. On Sept. 16, 1989, 
and Oct. 27, 1989, China announced 
for the first time regulations govern- 
ing Taiwan reporters, and Hong Kong 
and Macao reporters (the British and 
Portuguese colonies to be reverted to 
Chinese sovereignty in 1997 and 1999, 
respectively). 

These three sets of regulations 
share one similarity: The Chinese 
leaders want to place strict restric- 
tions on the foreign journalists’ 
reporting activities in China. The dif- 
ference in these three sets of regula- 
tions is: Taiwan, Hong Kong and 
Macao reporters are treated differ- 
ently because they are considered 
compatriots under China’s reunifica- 
tion plan. 

The regulations on foreign journal- 
ists can be analyzed in terms of (1) the 
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department responsible for supervis- 
ing their activities, (2) kinds of control 
employed, and (3) penalties for vio- 
lating the regulations. 

The Information Department of the 
Foreign Ministry is in charge of for- 
eign journalists. Two offices of Chi- 
na’s State Council for unification 
efforts — the Hong Kong and Macao 
Office and the Taiwan Office — are 
in charge of the Hong Kong, Macao 
and Taiwan reporters. 

Control is in the form of accredita- 
tion, prior approval of reporting plan 
and areas to be visited, and the news 





sources available. 

Accreditation is a three-step pro- 
cess. First, the news organization has 
to be registered with its home govern- 
ment. Second, it is up to the Chinese 
government to recognize its bona fide 
status in China. Third, foreign jour- 
nalists have to get immediate accredi- 
tation upon arrival in China. The for- 
eign journalists have to register with 
the Information Department by 
showing their appointment by its 
news organization and passport to get 
a “Foreign Correspondent Card.” 
The card has to be renewed each year. 





unesaas City 
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This accreditation process allows the 
Chinese authorities to review the 
“performance” of foreign journalists 
on a yearly basis. 

According to Article 14 of the 22- 
article regulations, foreign reporters 
“can only conduct their professional 
activities within the registered scope 
of work or within the framework of 
the news-covering plan agreed 
upon ... They shall abide by jour- 
nalistic work ethics and shall not 
distort fact, fabricate rumors, or 
resort to inappropriate means to con- 
duct news coverage and reporting . . . 
[They] shall not conduct activities 
inconsistent with their status and 
functions or harmful to China’s 
national security, unification, or 
social and public interests.” This 
“warning” clearly indicates how the 
Chinese leaders perceive the pres- 
ence of foreign correspondents. It is 
also a continuation of the 1981 provi- 
sional regulation of urging the corre- 
spondents “not to go beyond the limit 
of normal news coverage,” which 
was never clearly defined. 

The Chinese government also tries 
to control foreign journalists’ news- 
gathering activities by opening only a 
number of cities to foreigners. To 
travel outside these areas, foreign 
journalists have to submit written 
application for approval and then 
apply to the public security office for 
travel documents. 

The Foreign Correspondents Club 
in Beijing has protested such mea- 
sures repeatedly. It said ina March 1, 
1990, letter to the Information 
Department, “The surveillance has 
recently become more blatant and 
heavy-handed, and growing numbers 
of Chinese are receiving warnings 
against seeing foreign journalists.” 

Penalty for violating these regula- 
tions ranges from verbal warning to 
deportation. For example, two 
French journalists who went to 
Urumqi City, Xinjiang, on tourist 
visas were expelled for conducting 
reporting activities without approval. 
A Chinese official, citing the “Reg- 
ulations,” said such action was “an 
act to protect China’s sovereignty and 
legal spirit.” 

Cases of foreign journalists 
expelled from China are abundant, 
according to the International Press 
Institute’s JP] Report. After many 
frustrating incidents, the foreign jour- 
nalists branded the Foreign Minis- 
try’s Information Department as 
“Disinformation Department,’ 
“Interference Department,” and 
“Anti-Information Department.” 

Additionally, foreign journalists 
also find it very difficult to talk to the 
common people. Some Chinese citi- 

(Continued on page 60) 
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Reuters’ Guild employees authorize strike 


By George Garneau 


U.S.-based Reuters employees 
have authorized Newspaper Guild 
Officials to call a strike against the 
British-based news agency. 

In votes at offices around the coun- 
try, members by a 20-! margin 
empowered the union, which repre- 
sents nearly 500 Reuters journalists, 
technicians and clerks, to call a strike 
in an effort to gain a contract. 

“People are very upset,” said 
Newspaper Guild of New York Local 
3 representative Bill O’Meara. 

Negotiations began late last year 
for a contract to replace the one that 
expired seven months ago. 

Negotiations were scheduled to 
resume Sept. 14. 

Asked about the possibility union 
leaders would call for a walkout, 
O’Meara said it was “in the realm of 
possibility.” 

“It’s certainly not in anyone’s best 
interests to see that happen,” said 
Reuters spokesman Robert Crooke. 
“Reuters has strike contingency 
plans in operation. We continue to 
hope a settlement is reached and that 





it doesn’t, in fact, get to anything like 
a strike.” 

He declined to explain contingency 
plans but said, “Reuters will provide 
its services to its clients and subscrib- 
ers.” 

The union blamed the company for 
offering a “take-it-or-leave-it” pro- 
posal to make employees pay about 
1.5% of their wages for health insur- 
ance and for “stonewalling” on the 
real cost of health benefits. 

O’Meara said Reuters had offered a 
three-year contract, including about 
4% annual pay increases. It has also 
demanded cuts in maternity benefits 
and severence pay and lower pay 
scales outside Reuters’ U.S. base in 
New York. 

Reuters has rejected the union’s 
call for a federal mediator in talks that 
have stretched nearly a year. 

O’Meara said Guild members were 
stung by Reuters strong profits 
increases and by pay increases for top 
executives of 25% last year. 

Crooke said that the company’s 
pay and health offers would result in 
net pay increases of 2.5% the first 
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claims of losses running about $27 


year and 4% for the next two years of 
the contract for family coverage. For 
individuals, the increases would be 
3.5% the first year, 4% for the next 
two years. 

Crooke said Reuters felt it was 
“within reasonable bounds” to ask 
union-represented employees to pay 
part of the increase in health care 
costs, as have exempt employees, 
beginning in January. 

He said the cost of benefits has 
risen more than 50% in the last two 
years. 

Currently, top pay for a 33.75-hour 
workweek is $996 for correspondents 
and editors, and $840 for reporters, 
Crooke said. 


New York Post 


By George Garneau 


By the time you read this, the fate 
of New York City’s oldest newspaper 
could be sealed. 

New York Post publisher and 
owner Peter Kalikow set 8 p.m. Fri- 
day, Sept. 14 as the deadline for 
unions at the money-losing paper to 
agree to $17 million a year in conces- 
sions. Otherwise, he has said, he will 
close the 189-year-old paper, idling 
more than 850 workers. 

Unions expressed no doubts Kali- 
kow would make good on his ultima- 
tum. 


Kalikow, a real estate developer 
who paid Rupert Murdoch about $38 
million for the deficit-ridden paper in 
1988, pushed the deadline a day ear- 
lier than originally so he could publish 
an editorial in the Saturday paper— 
announcing either the end of the Post, 
or its continuation. 


As E&P went to press, intense 
negotiations were under way over 
Kalikow’s demands for 30% pay cuts, 
plus staff reductions and other con- 
cessions. Unions were negotiating 
separately with management teams; 
each faces a different package of pro- 
posed concessions. 


Eight unions in the Allied Printing 
Trades Council have demanded they 
share in ownership and management 
of the paper in exchange for any 
“short-term” sacrifices. 

Union auditors found Kalikow’s 


(Continued on page 60) 
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The 9th U.S. Circuit Court of 
Appeals has affirmed a lower court 
dismissal of a $16 million defamation 
suit against CBS commentator Andy 
Rooney in connection with remarks 
he made about a windshield cleaner. 

However, the court, in reference to 
the Supreme Court’s ruling in Milko- 
vich v. Lorain Journal Co. last June, 
rejected Roooney’s claim that his 
statements constituted “opinion” 
and did not imply a statement of fact. 

In applying the Milkovich rule, the 
appeals court said an opinion carrying 
an implication of fact is not an abso- 
lute privilege. 

“The threshold question in defama- 
tion is not whether a statement may 
be labeled ‘opinion’ but rather 
whether a reasonable fact finder 
could conclude that the statement 
implies an assertion of objective 
fact,” the court added. 

However, the three-judge panel, 
decided that a summary judgment for 
Rooney should stand because he 
asserted an “objective fact” that the 
plaintiff, Unelko Corp., failed to 
establish as false. 

Unelko is manufacturer of Rain X, 
a solution it claims clears rain, snow 
and ice from automobile windshields. 

Rooney, who also is a syndicated 
columnist, declared on an April 1988 
60 Minutes broadcast that he had tried 
Rain X on his car and “It didn’t 
work.” 

The acerbic commentator said the 
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Objective facts vs. opinion 


Appeals court applies Milkovich case standard to commentator’s 
defamation case; affirms lower court dismissal of $16 million suit 


product was one of many he re- | several letters from viewers who said 
ceived in the mail and one of the few | Rain X did work and accused him of 
he had actually tried. unfairness. 


Subsequently, Rooney received (Continued on page 61) 
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By Jim Rosenberg 


Less than a month after a recycled 
newsprint content bill passed the 
local Legislature, Suffolk County 
Executive Patrick Halpin signed it 
into law, requiring more recycled 
newsprint be used sooner than pro- 
vided by the terms of an agreement 
reached earlier by the state and New 
York’s newspaper publishers. 


The county has been quick to enact 
and slow to amend. About two 
months have passed since Halpin 
promised that a review committee 
would consider proposed amend- 
ments to the law. In fact, more than a 
month has passed since Halpin’s 
office said a letter wouid go out the 
next day naming committee members 
and setting a date for their first meet- 
ing. 

The law calls for newspapers cir- 
culating 20,000 copies or more in the 
county to use newsprint with a 
recycled fiber content that gradually 
rises to 40% between the end of next 
year and 1996. Failure to comply car- 
ries daily $500 fines. In contrast, the 
voluntary agreement reached between 
the state and publishers aims at 40% 
recycled newsprint use by the year 
2000 (E&P, June 2.) 

The county law currently would 
check newsprint use by measuring 
sheet content for recycled fiber rather 
than overall recycled fiber use by a 
newspaper. 

When the bill was passed, Suffolk- 
based Newsday reported it might 
challenge the law in court. Soon after 
the bill was signed, Newsday manage- 
ment said it would not challenge the 
law in view of Halpin’s interest in 
possible amendments and his promise 
to create a review committee for that 
purpose. 

Even county legislator Maxine 
Postal, the bill’s sponsor, expressed a 
willingness to consider the committee 
recommendations and make certain 
accommodations with repsect to the 
way recycled newsprint use is mea- 
sured (E&P, July 14). 

On Aug. 2, Halpin’s communica- 
tions director, Brad O’Hearn, said a 
letter would go out the next day 
notifying newsprint task force mem- 
bers of their first meeting, to be held 
within two weeks. 





O’ Hearn said the task force 
appointed to review the recycling 
legislation would consist of Postal, 
someone from Newsday who would 
represent daily newspapers, a mem- 
ber of the weekly press (to be named 
upon recommendation by the New 
York Press Association), the county 
commissioner of economic develop- 
ment, county recycling and planning 
directors, a representative from the 
Suffolk business community and one 
representative from an environmental 
advocacy group. 

Twenty days later, Postal said she 
had talked to Halpin twice about com- 
mittee membership, that nothing had 
happened and that she had not 
received the letter promised by his 
office. 

She told E&P, “A committee 
hasn’t even been named, let alone had 
a meeting. It’s the county executive’s 
committee, so I have no idea why he 
hasn’t gotten to that.” 


Earlier this month, Newsday com- 
munity affairs vice president Sam 
Ruinsky said he had no knowledge of 
any appointments or meeting for the 
review committee. A month before, 
Newsday publisher and chief execu- 
tive Robert M. Johnson said he, too, 
understood that a letter was to go out 
within days, setting up the first meet- 
ing. 

At the time, Johnson said he hoped 
a meeting would be held within a cou- 
ple of weeks because, “from my own 
point of view, I would like to get the 
thing resolved.” 


While he will represent Newsday 
on the committee initially, Johnson 
said, “I will probably be bringing 
a staff person along to make sure 
that we’ve got continuity to go 








Saxmayer names 
sales manager 


Saxmayer Corp., manufacturer of 
packaging machines and systems, has 
named Lynn Keller sales/service 
manager. With the company for five 
years, Keller has been involved in 
product development, equipment 
design/redesign and customer ser- 
vice. 





Suffolk County newsprint recycling unchanged 
County exec fails to name committee to study proposed amendments 


through any detailed part of the 
process.” 

After several calls, the county 
executive’s office was unable to pro- 
vide information on the fate of the 
review committee or reasons for its 
delayed meeting. 

Suffolk County Commissioner of 
Economic Development Martin R. 
Cantor told E&P that Halpin was “ia 
the process of putting that group 
together” and that the committee was 
“still in the planning stages.” 

He directed further inquiries back 
to the county executive’s office. 


Washington Post 
to develop 
wireless phones 


The Washington Post Co. said it 
will join a limited partnership to 
develop an experimental portable 
wireless telephone system. General 
partner American Personal Commu- 
nications received FCC licensing ear- 
lier this year. 

Testing is expected to begin by 
year’s end and go into full operation a 
year later serving the District of 
Columbia and parts of suburban 
Maryland and northern Virginia. If 
commercial licensing is granted, 
operation may be extended to other 
U.S. markets, according to the part- 
ners. 

According to APC chairman 
Wayne N. Schelle, the pocket-sized 
phones operating on personal com- 
munications networks can be 
cheaper, smaller and lighter than cel- 
lular systems and will “provide more 
capacity at lower prices...” They 
will use smaller, more closely spaced 
relay transmitters than those at exist- 
ing cell sites. 

Schelle told the Wall Street Journal 
that the phones may eventually sell 
for about $75 each, with monthly ser- 
vice charges of one-third to one-half 
those of current celluiar systems. 
According to the Journal, Schelle put 
the Washington Post Co. investment 
at $6 million. 

The two companies were partners 
in the nascent cellular phone market 
in the Baltimore-D.C. area in the 
early 1980s. 
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Santa Fe gets 
audiotex 
weather report 


For its northern zone edition, the 
Albuquerque Journal has added a 
Weatherline audiotex system, citing a 
need to serve readers who commute 
between Albuquerque and Santa Fe. 

The state capital, 65 miles north- 
east of Albuquerque, is also about 
2,000 feet higher, according to Weath- 
erline, which said weather in the two 
cities can be very different. 

“This is the first time we’ve seen a 
paper use a Weatherline to reach out 
to an entirely new market,” noted 
Weatherline president Richard Fried- 
man. 

The Journal is a 14-year customer 
of Sportsline, one of several informa- 
tion services available through St. 
Louis-based Weatherline. It asked 
Weatherline to secure a weather 
information sponsor when the 
National Weather Service eliminated 
a similar service for the paper last 
year. Weatherline said the National 
Weather Service has asked it to find 
independent sponsors in more than 25 
cities. 


Barneyscan 
appoints two 


Howard Barney was named chief 
technical officer at Alameda, Calif.- 
based Barneyscan Corp., which he 
founded in 1986. Formerly research 
and development vice president at the 
manufacturer and marketer of Color 
Imaging Systems products, he now 
provides strategic technical direction 
and oversees all new product devel- 
opment. 

With a background in physics and 
engineering, Barney worked to 





develop products combining elec- 
tronics and optics. He spent 10 years 
at the Stanford Linear Accelerator 
Center. 

The company also announced the 
appointment of Suzanne M. Crocker 
as marketing vice president. Her 20 
years’ experience in marketing in- 
cludes more than six years’ special- 
izing in the field of high technology. 
Before joining Barneyscan, Crocker 
was a Businessland Inc. vice presi- 
dent in marketing and communica- 
tions. 


GATF names 
InterTech 
Award winners 


Four new technologies will receive 
Graphic Arts Technical Foundation 
1990 InterTech Awards, which 
“honor excellence in the develop- 
ment of new technology that GATF 
predicts will have a major impact on 
the industry within the next five 
years.” 

With environmental and health 
considerations in mind, awards went 
to Oxy-Dry Corp.’s Automatic 
Blanket Washer, a rotary oscillating 
spray and brush device with solvent 
recovery-reuse that is enclosed at the 
point of solvent distribution to elimi- 
nate overspray and wipe-up, and to 
LeapFrog Technologies’ Dust 
Bunny, a washable wiping fabric 
made of a proprietary polymer with a 
permanent electrostatic charge that 
attracts and holds dust, dirt and lint 
without use of chemicals. 

Other award winners were Print- 
ware Inc.’s 1440 Platesetter, a combi- 
nation imagesetter/platemaker that 
images directly from the computer- 
ized page layout to infrared laser-sen- 
sitive synthetic plates, and Pantone’s 
Pantone Color Toolkit, a software 
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package providing Pantone licensees 
with a standard method to implement 
Pantone Colors on various Macin- 
tosh-compatible devices. 


Telegraph 
gets Telepress 


The Image Communications Div. 
of Ricoh Corp., in San Jose, Calif., 
announced the sale of its newest net- 
work control system, Telepress 25, to 
The Daily Telegraph, its second order 
in the U.K. this year, the other com- 
ing from The Independent. 

Telepress 25s installed in London 
transmit at 2MB/sec. to Telepress 25s 
in Manchester and West Ferry. Scan- 
ners and recorders for the system are 
from Dr.-Ing. Rudolf Hell GmbH. 

Ricoh has signed OEM agreements 
with Intergraph’s ANAtech division 
for scanners and with Graphic Enter- 
prises for large-format, high-resolu- 
tion, plain-paper image recorders, to 
be modified by Ricoh to function as 
facsimile systems for remote printing 
operations. 

The company also said it has 
appointed Houston-based Villarello 
Graphis as its representative for Tele- 
press products in Mexico, where it 
maintains offices in Mexico City and 
Guadalajara. 


Turner takes 
Telerate 
marketing post 


Dow Jones Information Services 
Group vice president Tim Turner has 
assumed added responsibilities at 
Dow Jones & Co.’s Telerate Inc. sub- 
sidiary, where he was named market- 
ing and sales vice president of Tele- 
rate’s Americas Group. 

He continues to oversee sales and 
marketing for the Dow Jones News 
Service, other domestic newswires 
and Dow Jones News/Retrieval. 

Noting that Telerate and Dow 
Jones newswires and other electronic 
products often share the same cus- 
tomers, Telerate president Carl M. 
Valenti said the appointment will per- 
mit better sales and marketing coordi- 
nation across the full range of Dow 
Jones electronic information prod- 
ucts in the U.S. 

Named vice president a year ago, 
Turner joined Dow Jones in 1980 as 
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Motter posts 
three summer 
start-ups 


Motter Corp. announced that 
shortly after the Duluth (Minn.) 
News-Tribune began its third month 
of flexo printing, Motterflex units 
went on line at three other newspa- 
pers across the country. 

Scheduled for start-up Aug. 20 
were units at the Manchester, N.H., 
Union Leader, Long Beach, Calif., 
Press-Telegram and The Courier- 
Journal in Louisville, Ky. 

After satisfactory initial start-up 
early in the month, the Union Leader 
was to go on edition with a complete 
29-couple, nine-web press with 
stacked-unit positions for process and 
spot color capability. The installation 
includes Motter automatic ink man- 
agement, SA-2050 50’-diameter reels 
and double 3:2 folder. All compo- 
‘ents are controlled by acentral press 
management station. 

The Press-Telegram installed 2% 
FX-4 units (five couples) to replace 
the Kidder-Stacy FM-1! prototype 
units in use since 1984. FX-4s now 
deliver to both folders in the flexo 
pressline, improving print quality and 
technical and operational compatibil- 
ity, according to Motter. 

The third start, at the Courier-Jour- 
nal, is Gannett Co.’s first flexo effort 
and the first sale of the Colormax five- 
color common-impression cylinder 
unit (E&P, Dec. 2, 1989). Asa slip-in, 
it provides the paper’s letterpress 
operation with four-color and spot 
color without use of an adjacent unit 
or loss of page capacity. A second 
such unit was ordered by the Reading 
(Pa.) Eagle Co. 

In Duluth, where most of the News- 
Tribune has been flexo printed since 
June, up to 95% of the daily circula- 
tion now reportedly is flexo print- 
ed — putting it ahead of projections, 
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according to production director Don 
Mastin. The Knight-Ridder paper 
uses 11 flexo couples arranged into 
three unit positions within its letter- 
press operation. 

In a separate announcement, the 
Publishers Equipment Corp. subsid- 
iary said it has reorganized its sales 
and marketing groups, with PEC vice 
president and general manager 
George Derby now Motter Corp. 
sales and marketing vice president. 

Under the new arrangement, mar- 
keting director Jim Leatham is 
responsible for corporate marketing 
and North American newspaper 
group (corporate) accounts, Don 
Weimeyer manages advertising and 
promotion, Gary Owen serves as 
North American sales director, 
Richard Hirst, Frank Martire and 
Bruce Richardson handle regional 
sales, Gordon Etchell manages inter- 
national sales and Tom Thompson 
manages commercial sales. 


Bestinfo installs 
Wave4 in Bogota 


Colombia’s El Espectador has 
installed at its Bogota newsroom a 
$175,000 Wave4 system from Best- 
info, in Media, Pa. 





The publishing software was pur- 
chased from Miami-based Publishing 
Systems International, Latin Amer- 
ica and Caribbean distributor of 
Bestinfo systems. 

The paper’s Wave4 system 
includes software for four Page- 
Wright composition workstations and 
60 WordWright Plus writing and edit- 
ing stations, with Spanish h&j. It 
replaces a 12-year-old proprietary 
system that required manual layout 
and galley pasteup for the 56-page 
broadsheet daily. 

Systems manager Carlos Cano said 
his paper decided to replace its pro- 
prietary hardware with PCs two years 
ago because they were more cost- 
effective and easier to maintain, con- 
figure and run. Cano noted that 
desktop publishing software that had 
been tried proved incapable of meet- 
ing the paper’s heavy editorial and 
networking demands. 

WordWright’s integrated h&j and 
writing and editing tools help the staff 
to write to fit page layouts and meet 
deadlines, according to Cano. He also 
noted the system’s WYSIWYG dis- 
play, text and graphics integration, 
typographic features, job manage- 
ment functions and possible integra- 
tion of wirephotos and staff color 
photos from the paper’s Crosfield 
equipment. 
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The Bakersfield Californian says 
that a recent newsroom remodeling 
has brought a safer workplace and 
higher productivity levels. 


mid-August, the job included the 
addition of an ergonomic workstation 
and adjustable video display terminal 
tables. 

Aware that repetitive strain injury 
(RSI — wrist tendinitis, carpal tun- 
nel syndrome and other injuries) were 
becoming a major concern of the 
newspaper industry, the Californian 
in 1987 formed a VDT Task Force to 
deal with workplace safety problems. 
The remodeling was one of its major 
recommendations. 

Previously, the newspaper had 
installed ergonomic chairs and other 
VDT-related equipment such as wrist 
rests, glare screens, back supports, 
foot rests, copy holders, telephone 
head sets and soft keypads. 

There also was a training program 
in which all employees watched a Los 
Angeles Times-produced video 
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Begun in March and completed in- 


stressing proper use of VDTs and er- 
gonomic safety factors. 

“We feel we’ve been able to limit 
workplace injuries by our positive 
approach, most recently with the 
remodel project,” said assistant man- 
aging editor Dianne Hardisty, the 
newsroom project’s leader. 

“The remodel project also has 
increased the staff's productivity by 
creating individual space, privacy and 
sound barriers,” Hardisty said. “The 
staff is better able to concentrate on 
work, conduct interviews and confer 
with editors and staff members.” 

More than 10,000 square feet of the 
newsroom were redesigned, including 
the news, feature, sports and graphic 
arts areas. 

Bob Johnson, the Californian’s cor- 
porate communications director, said 
the paper was published without dis- 
ruption during the gutting of the news- 
room in stages. 

Installed, he added, were 73 new 
workstations, free-standing offices 
for assistant managing editors, ergo- 
nomic VDT tables and other new fur- 
niture and carpeting. 

Once a wide-open newsroom 








DataTimes adds 
four to 
on-line network 


The DataTimes Corp. subsidiary of 
the Oklahoma Publishing Co. 
announced that The Christian Science 
Monitor, Milwaukee Journal, Mil- 
waukee Sentinel and Omaha World- 
Herald have joined its on-line net- 
work of electronically accessible 
publications. 
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Newsroom remodeling results in higher productivity 


where reporters’ desks were side by 
side, the room is now furnished with 
modular four-foot-tall workstations, 
which create six-foot square 
“offices” for reporters and slightly 
larger ones for section editors. 

The Californian, which is owned by 
the Fritts family, serves Kern County 
with a daily circulation of 85,000 and 
more than 93,000 on Sunday. 


Atlanta papers 
fax stock options 


The Atlanta Journal and Constitu- 
tion are now transmitting stock option 
tables to readers with access to fax 
machines. The newspapers discon- 
tinued printing the option tables last 
spring to increase space for business 
news. 

The daily tables consume six stan- 
dard fax pages, providing figures for 
options and index options traded on 
the Chicago, American, Philadelphia 
and Pacific exchanges. 

“Over the years interest in options 
has declined and it became clear the 
newspapers couldn’t devote a full 
page to listing the options,” said 
information services director Chris 
Jennewein, noting the tables can now 
go out solely to those who want them. 

Launched Aug. 21, the service is 
part of the papers’ Extra Fax pro- 
gram begun in June, which permits 
callers to selectively obtain free addi- 
tional information over their fax 
machines. That service originally 
offered only supplemental informa- 
tion from advertisers (price lists, cou- 
pons, sales announcements). 

On its first day, the options service 
received 485 calls and sent 1,300 
pages of options data by 4:30 pm. 
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Kids post 
newspapers 
in windows 


To help celebrate International Lit- 
eracy Day on Sept. 8, kids across the 
country were asked to display the 
front page of their local newspaper in 
a prominent window of their home. 

The idea was loosely drawn from 
the stars placed in windows of homes 
that had family members serving in the 
armed forces during World War II. 

National Literacy Day is the last 
official day of the 1990 Family Reading 
Challenge and the beginning of 
National Literacy Month. The sum- 
mer Reading Challenge was pre- 
sented by Read America and the 
American Newspaper Publishers 
Association Foundation, the National 
Newspaper Association, the National 
Newspaper Publishers Association, 
the Magazine Publishers Association 
and ABC/PBS Project Literacy U.S. 
(PLUS). 

The challenge — sponsored by the 
Clorox Company and supported by 
the W.K. Kellogg, Prudential and 
Public Welfare Foundations — 
called on kids aged 5-12 to read two 
newspaper articles, two magazine 
articles and two books and to discuss 
what they had read with a parent or 
guardian. Prizes included sweat shirts 
and T-shirts, encyclopedias, certifi- 
cates and bumper stickers. 

Special writing contest bonus priz- 
es were a $5,000 savings bond and 
a trip to Washington, D.C. The read- 
ing challenge grand prize was an IBM 
PC for the winner and a complete 
IBM “Writing to Read” laboratory 
for the winner’s school. 


Help-wanted 
index flat 


The Help-Wanted Advertising 
Index was flat in July, the Conference 
Board reported. 

The index, unchanged from June, is 
17 points below the year-ago figure. 

As of Aug. 1, the economy in gen- 
eral, particularly the labor market, 
was poised for modest growth in the 
second half of the year. However, 
because of Aug. 2 events in the 
Middle East, it is more likely that 
exporters, business investors and 
consumers will put plans on hold until 
the economic and political situation in 
the Persian Gulf becomes more clear, 
Ken Goldstein, Conference Board 








economist, said. 

For the labor market, that probably 
means no big siaff expansions over 
the next few months and little chance 
of want-ad volume quickly turning 
around. In all, the picture is one of the 
sluggish economic growth, but no 
recession ahead, Goldstein predicts. 

The index indicates New England 
and Middle Atlantic regions are on the 
verge of emerging from a long, steep 
economic decline. New England 
posted a 2.5% rise in want-ad volume 
in July. Both would suffer from 
worsening conditions. 

Job advertising in the Mountain and 
Pacific regions, and the East South 
Central region, has started a some- 
what faster decline. Want-ad volume 
in the West South Central region 
remained fairly stable over the latest 
period. Higher oil prices could induce 
a pickup in oil exploration and new 
investment in oil refining and gas line 
equipment, creating new job oppor- 
tunities. 

Every month, the Conference 
Board surveys help-wanted advertis- 
ing volume in 51 major U.S. newspa- 
pers. 


Commemorative 
collection 


To commemorate the 100th 
anniversary of the Michigan Daily, 
the student newspaper at the Univer- 
sity of Michigan, Caddo Gap Press 
has published an anthology of memo- 
rable articles. 

Special to the Daily: One Hundred 
Years of Editorial Freedom at the 
Michigan Daily collects articles dat- 
ing back to the paper’s founding on 
Sept. 29, 1890. 

News of the campus, Ann Arbor, 
Michigan, the United States and the 
world is excerpted in the 282-page 
book. Among the famous bylines are 
those of the Pulitzer Prize-winning 
reporters Dan Biddle and Anne-Marie 
Lipinski as well as playwright Arthur 
Miller. 


AAF promotions 


Two staffers at the headquarters of 
the American Advertising Federation 
have been promoted. 

James S. Baker, formerly director/ 
finance, has been promoted to vice 
president/finance and human 
resources, and Richard K. Blatt, pre- 
viously vice president/marketing, is 
now vice president/marketing and 
operations. 
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zens have been punished for talking to 
foreign journalists. The most recent 
case was the Chinese authorities’ 
highly publicized case of the punish- 
ment of a man from Dalian for talking 
to ABC News during the Tiananmen 
incident. This places a dilemma upon 
foreign journalists: How to protect 
their sources, and how their editors at 
home would have to understand the 
circumstances of China reporting. 

On the dilemma of China reporting, 
one reporter, Linda Jaivin, who cov- 
ered China Asiaweek for five years in 
the early 1980s, wrote: 

“However you look at it, it is a 
difficult and sticky business being a 
correspondent in China, rife with 
moral and professional pitfalls. There 
is an option of becoming a ‘friendly 
reporter,’ forever giving the govern- 
ment the benefit of the doubt and 
receiving the warm handshake of soli- 
darity in return. Alternatively, you 
can play strictly by the rules, mix 
mainly with ‘authorized’ Chinese and 
write thoughtful articles based on 
analyses of The People’s Daily and 
briefings by foreign diplomats, which 
do not always excite your editors. Or 
you can make lots of contacts and go 
for the good story at whatever cost, 
even if it might mean sacrificing a 
Chinese friend or two. Or you can get 
out.” 

Chang Baifa, deputy mayor of 
Beijing and vice chairman of the 
Asian Games organizing committee, 
said in early August at a Hong Kong 
news conference that journalists 
will have full access and freedom to 
cover the Games and interview the 
Chinese public. However, he said, 
journalists should carry out reporting 
activities pertinent to the Asian 
Games and should not conduct activi- 
ties incompatible with their official 
status during their stay in China. 
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million this year “substantially true,” 
Allied president George McDonald 
said, vowing to make every effort to 
save the paper and its jobs. 


Two days before the deadline, the 
New York Daily News, torn by ran- 
corous union strife and expecting a 
strike, demanded from the Newspa- 
per Guild any breaks the union might 
give the Post. 


The Guild is the biggest union at 
each paper, representing 350 employ- 
ees at the Post, 740 at the News. 


Guild secretary-treasurer Tom 
Pennacchio accused News manage- 
ment of “trying to submarine the New 
York Post for their benefit by trying to 
make it impossible for the Guild to 
have an agreement. They are trying to 
blow this out of the water.” 


The News said it “will take all 
appropriate action” to enforce the 
“most favored nation” clause of its 
“terminated” Guild contract. The 
clause, requiring the News to get con- 
cessions given to other New York 
papers, is the subject of a National 
Labor Relations Board complaint by 
the News, which is seeking breaks the 
Guild gave Murdoch before he sold 
the Post. The NLRB has issued a 
complaint against the Guild. 


News spokesman John Sloan said, 
“We sincerely hope the Post will sur- 
vive its latest crisis, but it’s our 
obligation . . . to mind our own busi- 
ness and make the best decision pos- 
sible in interest of the Daily News.” 


Earlier, Guild members at the Post 
had overwhelmingly rejected Kali- 
kow’s proposals. 


While some union leaders were 
hopeful, Pennacchio of the Guild 
said, “We’re going to try, but I’m 
doubtful.” 
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all of us were relying on just that press 
pool that was over there to begin with, 
and the reports did not seem as infor- 
mational as we would have expected 
them to be.” 


Cooper said subsequent reports 
from United Press International, 
Associated Press and Reuters “have 
been remarkably good. Overall, I’ve 
been amazed by the quality and depth 
of coverage we’re getting.” 


Even wire service reports, though, 
said Loyola’s Lorenz, are suspect 
because “most of the ones I’ve read 
still take the line that we ought to be 
there. It’s all part of a bigger problem 
we've seen in the last couple of 
administrations which have become 
so good at manipulating the press, and 
have done so in Grenada, Panama, 
and now in the Middle East. You have 
to wonder where it’s all going to 
lead.” 

Equally troublesome to SUNY’s 
Grossman has been the press’s failure 
to cover Hussein's exploits before the 
Iraqi leader generated worldwide 
attention by invading Kuwait. 


“We should have known more 
about Hussein through our newspa- 
pers, particularly about how he 
stayed in power partly through U.S. 
support,” said Grossman, “but there 
weren’t many stories of that 
nature . . . I think part of the reason 
is that the Middle East for many of us 
is such a confusing place.” 





Fund 


(Continued from page 17) 





feel a psychic need to export this First 
Amendment desire. 

“There are a lot of organizations, 
such as the World Press Freedom 
Committee, and a lot of independent 
newspapers, and newspaper groups, 
that are already involved in training 
and in exchanges, internships, and so 
forth,” he said. 

“On the other hand, we have dis- 
covered that American broadcasters 
are a more insular group, and I say 
this quoting broadcasters them- 
selves.” 

Although the Media Fund itself is a 
new organization, Baker’s initiative 
has been carried out by the United 
States Information Agency and by the 
National Endowment, Stone added, 
noting that some assistance money 
for Eastern Europe from Congress 
has been put aside for this project. 
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That program, intended as a three- 
year trial, was recently extended 
through 1992, Phelps said. 

Similarly, another in its periodic 
“dialogues” between publishers and 
journalism educators is scheduled for 
next year, Phelps said. 


Work will continue on such pro- 
grams as the SNPA Foundation, the 
funding of a minority scholarship, and 
the production conference as well. 

SNPA is not trying to be another 
American Newspaper Publishers 
Association, Phelps emphasizes. 

“Where we can find a niche and 
excel — we will do it.” 

There are certainly SNPA volun- 
teers for the jobs, Phelps said. 

In one indication of the morale of 
this group, Phelps said some 200 
SNPA members have volunteered 
this year to serve on committees. 

“It’s a remarkable thing about this 
group, but every time I’ve asked 
someone to help, I’ve never been 
turned down. Not once.” 

Phelps himself has been active in 
the industry. 

In addition to his service for SNPA, 
he was a member of the Newspaper 
Advertising Bureau’s Future of 
Advertising Committee and chaired 
the Classified Task Force Sub-Com- 
mittee. He has also serves as chair- 
man of the Audit Committee of the 
Associated Press. 

A New Orleans native, Phelps, 44, 
graduated from Yale and obtained his 
law degree from Tulane University 
Law School. 

Upon graduation he went to work 
for the Times-Picayune, training in 
the news, production, advertising and 
circulation departments. 

He was appointed assistant to the 
publisher in 1971 and vice president 
and secretary in 1975. 

Phelps became president and pub- 
lisher on Dec. 1, 1979. 

He and his wife, the former Mary 
Ella Sanders, have two daughters, 
Cary, 13, and Mary Louise, 11, and 
one newborn son, Sanders. 

Phelps says he has one promise in 
return for the SNPA’s membership 
involvement: The group has gone 12 
years without a dues increase, and he 
will not be introducing one either. 

That is at least some help in what 
Phelps views as an increasingly hos- 
tile business environment. 

“The future of newspapers,” he 
said, “is not what it used to be. We, as 
other businesses, have to run just to 
stay in place.” 








Publisher seeks 
TV buy approval 


Stephen Mindich, publisher of 
weekly newspapers in Boston and 
Providence, with ownership of a radio 
station among other properties, 
would become a multiple-television 
station owner, given FCC approval of 
purchase-and-sale agreements for 
WHRC-TV, Norwell, Mass., and 
WNHT-TV, Concord, N.H. 

Neither station is currently operat- 
ing. Mindich owns the Boston Phoe- 
nix and the Phoenix’s Newspaper, 
Providence, R.I. 
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Unelko filed suit for defamation, 
product disparagement and interfer- 
ence with business relations. 

Rooney’s lawyers contended that 
his broadcast was intended as humor 
and satire, but the district and appel- 
late courts said the impression was 
that he was making a factual claim 
about the product’s value. 

However, the higher court held that 
there was a showing of objective fact 
since Rooney tried Rain X on his car 
and said it did not work, thereby 
meeting the test of the Milkovich rul- 
ing. 

According to the opinion, “Even 
though Rooney’s words are not pro- 
tected as opinion, summary judgment 
was proper if Unelko made no show- 
ing that his statements were false or 
implied false assertions.” 





Letters 
(Continued from page 9) 





By virtue of this letter, Columbia 
Features will probably never sell 
another column in Tucson, Ariz. — 
at least to Auslander’s newspaper — 
but who cares? Maybe his readers. 
They will ultimately be the losers. 
Collectively syndicates should tell 
Steve Auslander to go fly a kite, and 
let him debate the cost of the string 
with himself. Columbia Features pre- 
fers to deal with the rest of American 
newspaper editors who pride them- 
selves in being fair-minded and are 
willing to pay for services rendered. 


ROBERT FERGUSON 


(Ferguson is editor of Columbia Fea- 
tures Inc.) 


Newspaper must 
turn over 
photographs 


State District Judge Art Encinias 
rejected arguments by the Albu- 
querque (N.M.) Journal and ordered 
the newspaper to produce photo- 
graphic negatives for parties in a law- 
suit stemming from a 1985 fatal car 
accident. he 


Former editor 
begins Korean 
lectureship 


David E. Halvorsen, former editor 
and vice president of the Alameda 
Newspaper Group in Hayward, 
Calif., recently began a 10-month Ful- 
bright lectureship and research proj- 
ect in Seoul, Korea. 

He is associated with Dankook 
University, where he is lecturing to 
graduate students in the school of 
international affairs. 

His research project involves a 
study of the Korean press since the 
Korean War. 
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J U LY Press-S Herald-S 


s e ’ 40,476 WO I orn sscceisscccncascsss 
Advertisi ng Data Preprint Local B. j; ; 37,507 Preprint Local .......c.o.o..-- 
ROP National . y 7,936 ROP National... is 
Preprint National ; 8,319 Preprint National .. 
4,260 FiMOncidl..............sseceeeeeee 


Data on the following newspapers are pro- = 2. 2 ea eager sci 
vided by LEADING NATIONAL ADVERTIS- tee = See oe a ere eae a 
ERS (LNA), reported in the Standard Column GRAND TOTAL...... 313,512 30,829 316411 GRAND TOTAL...... 130,680 _ 27,890 _ 157,422 


inch. YEAR TO DATE...... 2,360,718 300,586 2,511,076 312,424 YEAR TO DATE...... 975,554 262,509 1,183,421 
To maintain uniformity and standardized 

records for their subscribing newspapers, a aaaummeanell saibies aerecdeecustw sas 

LNA utilizes a system of classification where- gop tocol 43327 «—=«4,665—S«52,473 ROP LOCA .csesecnennee 47,050 4,847 42,000 

by all display advertising naturally falls into — Preprint Local............ 8825 -13,739~— 2,551 Preprint Local......... 9,430 5,401 12,767 

one of four major classifications, “Retail,”  ®0P National... 12,076 13,606 —— — 7. a 

“General,” “Automotive,” or “Financial”. a ce a a ae 90.425 
LNA defines “National” advertising as a clossified ae ee 55,686 Total enna 149347 11,037 ‘153,397 

combination of the “General” and “Automo- totale 113,495 ; 127,214 

tive” classifications. For those newspapers Post-e 

subscribing to LNA service levels thatdo not _Sv* ee ae pec 


: « Pe + a9 narnia er 38,064 ‘ 47,358 Preprint Local.............. : 11,696 
include “Retail” or “Financial” classifications, —preprin toccl. S368, 2569 17.294 ROP National... 3,254 


data shown is for “National” (“General” and _ Ro? National........... 8,506 f 9,985 SSS 937 
“Automotive”.) Preprint Nationa Bt 40 Classified.............. 389 __35,673 
Financial a 1,614 2,874 Total Penta 2 76,849 
Classified... 34,426 t 39,011 
1990 19 91,018 ; 101,797 Enquirer-S 
sd ROP Local "a A 36,470 
FULL RUN PART RUN FULL. RUN PART RUN _Sun-S repre Laces: j ger 
ROP LOCO ...ecesceeneeneee 36,940 ’ 39,990 ROP Nationdl...... , 6,651 
Preprint Local .. 27,896 f 28,544 , Preprint National 
ALLENTOWN, PA. ROP National 13,625 : 13,356 % Financial 


Call-m Preprint Nationol............ 9813 4 Classified 
ROP iecd) ....................... 50,819 435 58,327 Financiol............. ri 1,432 f d Total 


Preprint Local............ 10,099 20,352 7,139 Classified... 72,691 
ROP Nationgi.................. 3,334 40 4,214 es 162,397 ; ' GRAND TOTAL. 


iy 1.986 2370 Fone roe YEAR TO DATE...... 2,707,318 148,914 2,805,494 
Classified... _75,573 __ 88,139 Se et ee eee sine caialiih 
eee 160,189 NERO! caterer ioe SaPats , a ; 
7 ROP Local ents 82,870 8888 83,382 
i BERGEN COUNTY, N.J. Preprint Local........... 24,655 12,440 23,770 
val Local —— ro aa enunde ROP National... 7,549 810 7,335 
eprint Local... ’ nie ROP LOCA once. «50,110 4,129 967 Preprint Nationadl.......... 218 
lokvep omer , ines Preprint Local... ; 1,743 5,799 416 a | See 2,127 122 2,879 
ac enyagaeag : . ROP National . 6817 259 6,085 ClasSifi@d..ccccseeeone 184,591 2,561 196,652 
Finoncicl..... 1,386 Financial 3,936 369 3,105 Total “301,792 25,039 314018 
a o , ota * vinativteien ° 2, , 
Classified......... , a 42,960 Classified 52,866 57,790 
Total Pecaeusctaienits ; 35,624 109,178 115,472 10,556 110,589 ‘ News-S 
7 ROP Local 44,418 1119 48,542 
GRAND TOTAL....... , 56,451 _ 269,367 B Record-S Preprint LOCA... 39,084 8,369 31,419 
YEAR TO DATE...... 1,809,169 462,491 1,959,026 ROP Local . 36,624 10,643 ~—«39571 ROP National .......0.0 11,102 1,630 9,987 
Preprint Local . 16178 43,618 —-15,583 Preprint National... 9,641 
ROP National... 652 8,381 Financidl......... 1,516 88 
ANNAPOLIS, MD. Preprint National............ ; 8,970 Classified..... 111,464 571 
Capital-e Financial............ = ‘ 4,084 Total Peele: 217,225 
OOP teed ..............,....... 20,868 Classified... 60,796 caste reali 
pa _ seceenneneesa se 121,746 55,803 ‘137,385 GRAND TOTAL 519,017 
; 7 vn incites: cocina ©, ceaieeion YEAR TO DATE 3,624,368 3,578,208 
iat eae GRAND TOTAL 237,218 66,359 247,974 
lassifii ; 3 wakes “dekbbemie 
YEAR TO DATE 1,814,171 510,047 2,016,246 Times Herald-a/d 
Total re eek, | ee ROP Local 51,831 58,665 
Preprint Locai 18,033 17,509 
Capital-S BOSTON, MASS. ROP National 2,957 3,909 
11,595 Globe-m Preprint National 
Preprint LOCO ...........000 25,536 = 35,714 344 36,851 Financial.........ccccces000 629 2,210 
vt _— 3 Preprint Local... : 2,944 Classified 139,306 134,661 
eaters ROP National... . 11,969 9,564 
, ’ i Rea eRe nae 127 16,954 
Classified... a y Financial... % 1,388 1,256 “a — —_ 


Total SR fant , Classified. *- 84,480 87,272 Times Herald-S 


133,551 3,288 134,943 ROP Locol.......... te i 34,506 
GRAND TOTAL Preprint Local 
YEAR TO DATE 317, Globe-S ROP National... 
26,490 8,895 30,334 Preprint National... 
Preprint Local 16,986 23,260 16,913 : Financial 
ROP National... die 15,981 2,133 14,613 Classified... 
Preprint Nationdl............ 9,424 90 9,226 


7 11 
S14 6138 47,516 12578 __250 128817 
Preprint Local ee 5,482 4,195 3,744 —S=— —— GRAND TOTAL 
ROP Nationdl........ 6,795 357 7,289 ~- 182,698 35,604 201,093 ; YEAR TO DATE 235, 1 2,335,348 
Preprint Nationgl......... 93 ace Sota 
Financial... 4894 723° 24,759 f GRAND TOTAL 316,249 __ 38,892 _ 336,036 ; 
Classified... von 89,815 25 99,012 YEAR TO DATE...... 2,326,076 309,399 2,590,725 Post-m 
11,531 162,380 ; | S 47,236 
Herald-m Preprint Local a 17,395 
- 22,572 22,580 ROP National .................. 15,974 
ROP Nationol.. 6,153 Preprint National... 


. . . . Fi .. 666 v ein 3 
*Indicates newspapers reporting figures in Cieched Fe ong? pa or uae 


ASBURY PARK, N.J. 
Press-e 


lines. 123,226 a eae ees 217,104 23,549 «212,975 
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1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 
Post-S 
ROP Local .. 
Preprint Local 
ROP National 
Preprint National 
Financial 
Classified. 


33,954 
9,364 
13,599 
3,113 
1,003 
58,336 
119,369 


26,000 55 
10,760 23,919 
9,672 1,703 
5,046 3,034 
1,754 
66,499 
119,731 


Total 28,711 


336,473 
2,213,811 


GRAND TOTAL 
YEAR TO DATE 


332,706 
2,249,609 


Rocky Mountain News-m 
ROP Local 
Preprint Local 

ROP National 

Preprint National 
Financial 
Classified 


70,503 
11,606 
10,433 


79,467 
14,065 
8,920 


2,044 
189,176 
283,762 


2,498 
199,769 
Total 304,719 

Rocky Mountain News-S 
ROP Local 
Preprint Local 
ROP National 
Preprint National 
Financial 
Classified 


23,004 
14,462 
9,239 


21,092 
16,781 
6,833 
8,754 
1,325 
42,872 


Total 97,657 


21,060 


384,707 
2,641,712 


GRAND TOTAL 
YEAR TO DATE 


42,982 
320,433 


402,376 
2,700,283 


DULUTH, GA. 

Gwinnett County News-m 
ROP Local .. 
Preprint Local 

ROP National 

Preprint National 
Financial 
Classified 


Total 


35,672 
4,178 
4,738 

121 
1,396 
64,445 
110,550 


32,925 
10,602 
3,003 


1,134 


1,227 
70,229 


1,134 117,986 


*Indicates newspapers reporting figures in 
lines. 











1990 


FULL RUN PART RUN 


Gwinnett County News-S 


ROP Local .. 


Preprint Locol............... 
ROP National.................. 


Preprint National... 


a Raa 


Classified. 
Total 


GRAND TOTAL 
YEAR TO DATE 


Journal-m 
ROP Local 
Preprint Local.. 
ROP National 


Preprint National........ 


Financial 
Classified. 


GRAND TOTAL. 
YEAR TO DATE. 


Time-a/d 

ROP Local .. 
Preprint Local 
ROP National... 
Preprint National 
Financial. 
Classified...... 


Total... 


Time-S 
ROP Local 


12,407 
29,452 
5,266 
8,367 
305 
19,864 
75,661 


186,221 
1,300,829 


FAIRFAX, VA. 


18,107 
2,244 
5,161 

31 

794 
33,065 
59,402 
485,173 


3,001 


GREENWICH, CONN. 


16,976 
14,759 
2,558 


6,596 


1,844 
29,863 
66,000 


Preprint Local................. 


ROP National 
Preprint National. 
Financial...... 
Classified 


Total... 
GRAND TOTAL 
YEAR TO DATE 


1989 


FULL RUN 


11,767 
30,049 
4,108 
1,370 
918 
17,391 


65,603 


183,589 
1,227,955 


536,441 


17,528 
7,576 
2,588 


931 
36,863 
65,486 


PART RUN 


Courant-m 
Preprint Local 


ROP Nationol ... 
Preprint National 


Courant-S 


OP Lecce sss eues 


Preprint Local .. 
ROP National... 
Preprint National 
Financial... 
Classified.. 


AUSSIE re er 


GRAND TOTAL....... 


YEAR TO DATE.. 


Advertiser-m 
ROP Local ... 
Preprint Local . 
ROP National 


Preprint Nationoal............ 


Financial 


Classified.................. rs 
We pteactterctorciens 


Star Bulletin-e 

ROP Local 

Preprint Local .. - 
ROP Nationol............ 


Preprint Nationdl............ 
PRR os cienssnssesscnsece 


Classified 
Total 


1990 


FULL RUN PART RUN 


HARTFORD, CONN. 


18,466 
11,328 
5,125 


1,276 
2,293 
38,488 


4,061 
182,256 
545 
237 
179 


187,278 


225,766 
1,560,116 


HONOLULU, Hi. 


3,750 
78,544 
134,645 


41,114 
8,921 
4,992 

158 
3,746 
70,429 
129,360 


Star Bulletin & Advertiser-S 


ROP Local ................ 
Preprint Local... 


ROP Nationol................ : 


Preprint National 
Financidl...............-s+0 
Classified.............. 


GRAND TOTAL..... 
YEAR TO DATE 


37,561 
11,255 
10,326 
6,302 
2,538 
48,689 
116,671 
380,676 
2,670,723 


1989 


FULL RUN PART RUN 


42,320 
106,225 
351,221 

2,522,476 


(Continued on page 64) 





ED INFORMATION 
UT INSURANCE? 


Fi your question is about insurance for space 
shuttles, oil refineries, ships or planes, 
we can't help. 


But if it's about personal insurance, we can. 
When it comes to insuring automobiles, 
homes, and small boats, we're the largest 
in the business. We're also among the 
biggest writers of individual life and health 
insurance. 


Next time you have a 
insurance, call one of these numbers. 


State Farm Insurance 
Home Office: Bloomington, Ill. 


— about personal 








INSURANCE 
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(Continued from page 63) 1990 1989 1990 1989 
1990 1989 FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN 


F PART RUN 
FULL RUN PART RUN FULL RUN ul Los ELES, CALIF. NEW YORK, N.Y. 


' SEE, Tes _ $5308 «184254185, ' 23,983 30,525 
Chronicle-a/d a . 26,581 35,222 «19,955 f i ; 11,942 
— — ROP Notional .cnnnee 12,178 1,168 11,981 inancial.. - i 3,182 
B54 on Preprint National... 498 ified. _ : 12,518 
762 Financial... 2,278 471 3,650 : 49,493 58,167 
Classified... . 168,602 143,641 
TOtOl cccccnnennnnee (264,947 49,201 233,362 «14,814 
(14216-23481 
Preprint Local . =a 32,780 
16355 7,256 (16,548 ROP National... 9 y 3,372 
22,650 10,144 20,512 180 Preprint National.......... 
. 10,177 270 «= 8,652 Financial... 330 
Preprint National 10,804 91 8,898 Classified. wee 4,411 
Financial... 373 183 836 Sea re ; 
Classified.. 16,425 69,104 
136,784 : 124,550 , GRAND TOTAL ; : fi 155,835 
YEAR TO DATE...... 017, 453. 1,218,265 


Preprint Local. 
ROP Nationol ..... 


GRAND TOTAL 401,731 : 357,912 , 
GRAND TOTAL YEAR TO DATE 2,785,578 ,665 2,463,710 : Post-a/d 
<< . ; ROP LOCO! ..cecssssseenees 
YEAR TO DATE.... ae 
125,162 I 121,751 ; 
erie i 9,828 : 13,628 i Classified... 
leery ernie : : 20,710 ’ 17,729 


6,309 . 7,764 YEAR TO DATE 


117,525 A 126,379 Ti 
on — imes-m 
279,534 , 287,251 ssi 4 9,198 
2,432 20,596 
= 3,732 7,064 
55,293 ; 52,299 i ie 2,661 52,706 
13,381 ‘ 16,420 
19,860 19.239 18,023 125,662 
10,071 9,490 


2,573 2,715 

95,625 _105816 _ 104,394 vend — 
reprint Local 17,244 

5,666 ABEL ay REO ct 196,803 ; 204,557 f ROP National 9,246 30,544 


41.788 Preprint National 8,570 
, GRAND TOTAL 476,337 491,808 ‘ Financial . I 2,368 


GRAND TOTAL....... ® ’ 70,059 YEAR TO DATE 3,464,658 3,158,892 3,532,928 2,844, Classified... sae f 11,572 97,879 
YEAR TO DATE...... 1,800,745 468,068 514,578 ; BNA WIN 


1,797 
8,199 


LONG ISLAND, N.Y. MINNEAPOLIS, MINN. GRAND TOTAL 261,231 __ 91,737 _ 302,854 

ee aes YEAR TO DATE...... 2,199,557 789,341 2,526,347 

44381 31,769 e ; " 
9899 7.017 

24108 4,554 ead 

13,386 10,992 ores go ‘ 

Financial.... : i 2,585 6,019 290 5 ee Tribune-m 


Classified... seis 68,279 60,775 64,055 ae 1,083 20,369 3,252 


a 7,045 55,941 
152,739 114,109 =—-121,343 a : ’ is 4,480 489 

: 600 
Star-Tribune-S inancial.... ; 1,391 344 
ROP Local....... is j : 41,801 


Preprint Local . 75,086 60,626 


OAKLAND, CALIF. 


28847 17,770 36,197 
50,145 23,439 45,317 
, 2,805 7,422 4577 
Preprint Nationdl............ i 1,997 9,486 169 
Financial... 550 360 570 , a 
Classified. i : 23,059 27,187 16,290 ee : 6,745 
“So “Tas foaace cae, a : i : 3,395 51,513 
ae ee bccn ihe ‘ 159,315 ROP National... 5 5,150 1,531 
} Preprint Nationdl............ 9,394 
TOTAL....... 1 ‘ : 
GRAND TOTAL : 260,142 _ 199,773 _ 224,463 hg 959 @ e 
YEAR TO DATE 092, 1,828,962 1,506,981 1,768,752 7 , 9,863 Classified... ~ 19,172 
; 1,400 aka Seca 
L.A./LONG BEACH, CALIF. ; 43,109 53,124 = 42,327 —‘53,733 
a engeee fi 13,727 24,757 GRAND TOTAL 118,195 113,750 129,305 122,427 
| as 6617 39,640 36,173 
Preprint Local. a 3,571 22,909 5,716 as . : YEAR TO DATE 891,763 837,947 912,532 969,621 
ont National - 614 3260 4829 GRAND TOTAL , 28,012 _ 287,999 ? 
reprint National . fs 615 ae 
insery 2,159 477 2575 YEAR TO DATE 058; 246,097 ORANGE COUNTY, CALIF. 
— ~ Ose eeu NEWARK, N.J a 28,09. 9,507 134,005 
, NJ. . 128,094 19, 134; 
118,960 90,944 121,194 Star-Ledger-m " 21,709 «(18,598 ~—-22.419 
a 59,058 9,253 i i ae 12,960 
i ? 159 / Preprint Nationdl............ 151 2,736 
roe ‘ aa — ci fe) 939 : 009 Financial. 4751 104,855 
x 5,753 4697 " Classified... 22,450 ; Classified... sa 218,111 
Preprint National. 8,891 8,794 32,801 4 " 40,951 392,350 
Financial. a 426 679 
Classified. 19,551 18,448 Fe i Register-S 
= Ocal... ? : J if 47,670 
76,153 70,714 Preprint Local . , / F Preprint Local... 5, y 28,380 
<a ee ROP National .... ; y i ROP National co : 12,026 
GRAND TOTAL 195,113 191,908 a Preprint National... y f Preprint National............ ; 9,068 
YEAR TO DATE...... 1,360,010 1,329,081 i Financial... ‘ , Financial.. 1,365 
Classified... : i Classified. = 92,062 
34,232 177,746 2,996 190,571 


*Indicates newspapers reporting figures in . 


> GRAND TOTAL 40,732 GRAND TOTAL 521,832 43,947 _ 582,921 
lines. YEAR TO DATE 740, ; 291,054 YEAR TO DATE...... 3,790,470 316,286 4,002,269 
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1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 

PHILADELPHIA, PA. 

Inquirer-m 
42,423 
6,023 
8,711 3,462 
3,192 2,426 
72,071 34 
132,420 33,114 


22,773 
4419 


46,108 
1,861 
8,992 
3,443 

70,395 

130,799 


Preprint Local 


24,246 
4,147 
2,820 

815 
45,765 
77,793 


29,462 
2,581 
2,960 

706 

34,982 

70,691 


Preprint Local 
ROP National... 
Financial... 
Classified... 


Inquirer-S 

28,044 

16,804 

11,129 
8,959 
1,357 

78,875 


145,168 


29,421 
15,129 
10,024 
8,718 
1,748 
84,947 
149,987 


Preprint Local .. 
ROP National... 
Preprint National. 
Financial... 
Classified... 


351,477 
2,769,535 


GRAND TOTAL 
YEAR TO DATE 


355,381 

2,679,677 1,021,314 
SAN FRANCISCO, CALIF. 

Chronicle-m 

42,506 11,497 
37,317 
1,008 
326 
199 


44,689 
Preprint Local 
ROP National... 
Preprint National. 
Financiol.............. 
Classified. 


7,908 9,211 


3,699 
88,072 
142,185 


4,268 
96,969 
155,137 


57 


50,404 


38,940 8,554 
36,896 
971 
322 
156 


39,863 
Preprint Local... 
ROP National....... 
Preprint National 
Financiol.......... 
Classified 


7,888 8,567 


3,314 
88,644 
138,786 


4,209 
98,014 


46,899 150,653 


25,047 5,033 
2,147 41,382 
10,792 261 
9,455 
1,301 
55,207 
103,949 


22,609 
1,486 
8,320 
8,976 
1,302 

57,543 

100,236 


Preprint Local. 
ROP National... 
Preprint National 
Financial 
Classified..... 


124 


46,800 


114,103 
1,041,632 


384,920 
2,807,403 


GRAND TOTAL....... 
YEAR TO DATE 


406,026 


2,870,381 1,285,658 
SAN JOSE, CALIF. 
Mercury News-a/d 

74,298 
17,304 
10,445 
5,126 
184,744 
291,917 


78,316 
34,349 
13,798 
5,822 
205,066 


337,351 


Preprint Local . 
ROP National .. 
Financial. 
Classified. 


Mercury News-S 
ROP Local 
Preprint Local... 
ROP National .. 
Preprint National 
Financial. 


32,302 
56,513 
9,758 
8,812 
1,323 
81,233 
189,941 


GRAND TOTAL 
YEAR TO DATE 


527,292 
3,513,011 3,620,009 
STAMFORD, CONN. 

Advocate-a/d 
26,920 
7,385 
2,538 
1,855 
32,311 


25,626 
5,212 
2,496 
1,487 

38,446 

73,267 


21,627 
ROP National. 


21,627 15,469 


*Indicates newspapers reporting figures in 
lines. 





1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 


12,468 
16,098 
4,960 
8,919 
1,250 
18,543 
62,238 


9,970 
17,770 
12,203 


5,516 


579 
19,671 


8,948 60,193 5,516 


20,985 
170,011 


133,247 
1,051,084 


GRAND TOTAL 
YEAR TO DATE 


30,575 
210,245 


133,460 
1,152,764 


WALNUT CREEK, CALIF. 
Contra Costa Times-m 


Preprint Local. 
ROP National .. 


Preprint Local 
ROP National 


YEAR TO DATE 1,955,042 


WETS 
Reporter-Dispatch-e 





, N.Y. 


30,298 
4,175 
9,369 


Preprint Locol.... 
ROP National......... 
Preprint Nationa 
Financial... 
Classified. 


4,275 
43,243 
91,360 


Reporter-Dispatch-S 
ROP Locol.......... con 

Preprint Local 

ROP National... 

Preprint National... 

Financial... . 5 92 
Classified... 


21,139 
36,726 
4,216 
8,573 
2,066 
18,285 
91,005 
182,365 
1,473,274 


14,027 
18,365 
163,064 


GRAND TOTAL 
YEAR TO DATE 








ADVERTISING DATA 
SUPPLIED BY 
PUBLISHER 








ALBANY, N.Y. 
Times-Union-m 


Preprint National... 
Classified. 


Times-Union-S 
ROP Local 


ROP National... 
Preprint National... 
Classified.. 


GRAND TOTAL 
YEAR TO DATE 


ANTIGO, WIS. 
Daily Journal-e 
16,005 
12,049 
227 
2,498 


Preprint Local .. 

ROP Nationa 

Classified. 
GRAND TOTAL....... 
YEAR TO DATE 


1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 


AUBURN, N.Y. 
Citizen-e 
ROP Locol....... 
Preprint Local 
ROP National . 


GRAND TOTAL 
YEAR TO DATE 


BANGOR, MAINE 
Daily News-m 
15,674 
13,913 
976 
14,950 


45,513 


5,914 
23,162 


6,196 
15,829 


339 
29,415 


846 
22,871 


Daily News-S 
ROP Local......... 
Preprint Local 
ROP National... 
Preprint National... 
Classified. 


1,339 


GRAND TOTAL 
YEAR TO DATE...... 


30,754 


591,554 224,949 


BENNINGTON, VT. 
Banner-m 


Preprint Local . 
ROP National 
Preprint National. 
Classified. 
GRAND TOTAL 
YEAR TO DATE 


BINGHAMTON, N.Y. 
Press & Sun-Bulletin-m 
ROP Locol......... 
Preprint Local .. 
ROP National... 
Preprint National. oie 
Classified. a 98 


140 
6,489 


Preprint Local . 
ROP National .. 
Preprint National. 
Classified. 


24,008 
570 
8,686 
9,518 
60,563 


12,371 


12,371 


19,098 
137,604 


144,716 
924,050 


GRAND TOTAL 
YEAR TO DATE:..... 


BIRMINGHAM, ALA. 

Post-Herald-m 
ROP Local ... 

Preprint Local. 

ROP National .. 
Classified... 


21,562 
1,015 
1,787 

27,158 


21,727 
1,600 
1,594 

23,036 

47,957 


ROP Local...... 
Preprint Local 
ROP National . 
Classified............ 


32,701 
5,149 
1,690 

33,870 

73,410 


34,983 
5,543 
1,875 

31,659 


74,060 


(Continued on page 66) 
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News-S 
ROP Local .... 


Preprint National 
Classified 


Totol... 


Herald Times-mS 
ROP Locol ........ 
Preprint Local... 
ROP Nationol........... 
Preprint National... 


GRAND TOTAL 


News-a/d 
ROP Locol............ 
Preprint Local..... 


Preprint National... 
Classified 
Total.......... 
News-S 

ROP Local 

Preprint Local 
ROP Nationdl......... 
Preprint National ... 

Classified............. 


wee... 


Dispatch-e 
ROP Locol............... 
ROP National 
Classified 


GRAND TOTAL 


News-Gazette-eS 
ROP Local 
Preprint Local .. 
ROP National .. 
Preprint National 


Observer-mS 
Preprint Local .. 


Preprint National 
Classified..... 


Daily Herald-m 


Classified.......... 


YEAR TO DATE 


Plain Dealer-mS 


Preprint Local ... 


GRAND TOTAL 


lines. 





GRAND TOTAL..... 
YEAR TO DATE... 


Classified... 


YEAR TO DATE.. 


ROP Notionol.................. 


GRAND TOTAL 
YEAR TO DATE:.... 


YEAR TO DATE...... 


Classified.................... 
GRAND TOTAL..... 
YEAR TO DATE. 


rr eeeee oc... 


ROP Nationol.......... 


GRAND TOTAL...... 
YEAR TO DATE...... 


GRAND TOTAL....... 


iy 
ROP Notionol................... 


Preprint Nationol............ 
SR arte 


YEAR TO DATE...... 


1990 


FULL RUN PART RUN 


26,154 
11,526 
5,062 
3,086 
22,119 


67,947 


192,879 
1,459,039 


BLOOMINGTON, IND. 


28,651 
49,216 
717 
3,148 
31,742 
113,474 
820,833 


BUFFALO, N.Y. 
26,184 


1,765 
5,593 


5,526 


39 
37,308 
70,850 


21,548 
4,382 
3,834 


13,154 
42,918 
113,768 
831,660 


CASA GRANDE, ARIZ. 


13,618 
675 
10,246 


24,539 
197,677 


CHAMPAIGN, ILL. 


33,490 
75,207 
842 
12,900 
37,968 
160,407 
1,178,913 


370 
4,128 


4,498 
80,108 


CHARLOTTE, N.C. 
60,592 


6,803 
5,653 


85,447 
47,051 
873 


47,654 
181,025 
1,295,102 


CHICAGO, ILL. 


38,593 52,215 
47,968 


229 


100,412 
827,991 


CLEVELAND, OHIO 


se 72,339 
31,799 
11,956 

9,436 
126,418 
251,948 

1,805,820 


17,822 
14,557 


62 
19,412 
51,853 

339,657 


(Continued from page 65) 


1989 


FULL RUN PART RUN 


118,940 


3,889 
6,271 
7,379 
122,480 
205,652 
1,470,391 


181,442 
1,359,563 


693,102 


74,935 
33,621 
10,495 
9,499 
127,922 
256,472 
1,907,021 


13,145 
16,691 
57 


8,888 
38,781 
314,825 


*Indicates newspapers reporting figures in 


1990 


FULL RUN PART RUN 


CONWAY, ARK. 


Log Cabin-Democrat-eS 


ROP Local . 
Preprint Local... 
ROP National ... 
Classified........ 


GRAND TOTAL..... 


YEAR TO DATE...... 


Sun News-m 

UN NIN eckesesinsocetcoensin 
ROP National .. con 
Classified.............. 


GRAND TOTAL....... 


YEAR TO DATE..... 


News-Tribune-mS 
ROP Local 


Preprint Locol................. 


ROP National .... 


Preprint Nationdl.......... 
| Ea 


GRAND TOTAL....... 
YEAR TO DATE...... 


Leader Telegram-eS 
ROP Local 
Preprint Local............. 
ROP National . 
Preprint National... 
Classified. 
GRAND TOTAL 
YEAR TO DATE. 


Journal-m* 
ROP Local 
Preprint Local. 
ROP National 
Preprint Notional 
Classified 
GRAND TOTAL.. 
YEAR TO DATE 


23,545 
17,171 
53 
7,983 
48,752 
375,601 


DELAND, FLA. 


17,410 
189 
13,170 
30,769 
296,359 


DULUTH, MINN. 


23,118 
23,524 
1,116 
11,875 
28,166 
87,799 
672,479 


3,376 
30,223 


2,493 
36,092 
317,022 


EAU CLAIRE, WIS. 


27,591 


26,131 25,071 


25,071 


751,659 = 193,297 


EDMONTON, ALTA. 


782,419 
776,212 
221,911 
10,273 
770,540 
2,561,355 

. 19,875,770 


Note: Figures given in modular agate lines 


Daily Times-eS 

ROP Locol...... 
Preprint Locol......... 
ROP Nationgl................ 
Preprint National... 
Classified... 


GRAND TOTAL....... 
YEAR TO DATE...... 


FARMINGTON, N.M. 


9,017 
37,314 
269,815 


1989 


FULL RUN PART RUN 


25,346 
19,280 
1,174 
9,875 
32,242 
_87917 
666,474 


29,570 
26,993 
1,544 
7,787 
29,644 
95,538 
751,271 


FORT LAUDERDALE, FLA. 


News/Sun-Sentinel-mS 


FE ar vivciresesctinvns 
Preprint Locol................ 


ROP Nationol...... 


Preprint Nationodl........... 


Clossified... ‘ 
GRAND TOTAL..... 


YEAR TO DATE..... 


Post-m 

ROP Local ... 
Preprint Local.. 
ROP National .. 


Chats. sisi. : 


Total 


News-e 
ROP Local 
Preprint Local.. 


ROP Notionol.................. 


Classified... 
Total 


GRAND TOTAL... 
YEAR TO DATE: 


112,598 
53,912 
22,589 
13,108 

222,672 

424,879 

2,894,998 


126,440 
18,264 
2,001 
550 
76,718 
223,973 
1,578,312 


FREDERICK, MD. 


47,080 
61,758 
1,346 
42,248 
152,432 


47,080 
63,270 
1,346 
42,248 
153,944 


_ 306,376 
2,438,154 


140,594 
44,036 
23,292 

9,121 

210,704 

427,747 


3,077,602 


129,593 
44,146 
1,278 
824 
59,504 
235,345 
1,625,076 


48,858 
62,424 
1,951 
42,439 
155,672 


48,358 
62,424 

1,951 
42,439 


155,672 


311,344 
2,114,888 


Register-Mail-e 
ROP Local . 

Preprint Local........ 
ROP Nationdl........... 


Preprint Nationodl........... 


Classified............... 
GRAND TOTAL 
YEAR TO DATE: 


1990 1989 


FULL RUN PART RUN FULL RUN PART RUN 


GALESBURG, ILL. 


18,610 
25,827 
725 

264 
6,365 
51,791 
339,916 


GRAND ISLAND, NEB. 


Independent-eS 
| rao 
Preprint Local... 
ROP National 
Preprint National... 


MI acccicsincnsasninasss 


GRAND TOTAL.. 
YEAR TO DATE: 


Tribune-Review-m 
ROP Local 


Preprint Locol................. 


ROP National = 
Preprint National...... 
Classified... 

Total 


Tribune-Review-S 
ROP Local 
Preprint Local 
ROP National 
Preprint National. 
Classified 


Total 


GRAND TOTAL.. 
YEAR TO DATE.... 


News-m 

ROP Local 

Preprint Local 

ROP National .. 

Preprint Nationdl...... 

Classified............... 
GRAND TOTAL 
YEAR TO DATE:... 


Star-m 


ccc. Rae ee 


Preprint Local.......... 
ROP Nationol.......... 
Preprint National 
Classified......... 
Total 


News-e 


al” Aad ae 


Preprint Local............ 


ROP National.................. 


Preprint National. 
Classified.............essee: 


Total 


Star-S 

ROP Locol.......... 
Preprint Local 
ROP National 
Preprint National... 
Classified... 

Total 


GRAND TOTAL....... 


YEAR TO DATE: 


Daily Star-Progress-e 
ROP Local = 
Preprint Local 

ROP National . 

Preprint National 
Classified... 


GRAND TOTAL 


YEAR TO DATE...... 


37,830 
25,085 
934 

88 
16,112 
80,049 
579,170 


39,968 
9,255 


9,255 83,519 
73,775 619,519 


GREENSBURG, PA. 


20,130 
12,950 
597 


21,027 
11,680 
338 


4,666 


129 
32,743 
65,788 


32,181 


65,858 4,795 


30,258 
24,925 

466 
13,259 
23,163 


92,071 


28,889 

25,207 

576 

10,919 

25,330 

27,222 90,921 
32,017 _ 156,709 
269,750 1,115,867 


157,929 
1,108,877 


HUTCHINSON, KAN. 


45,333 
27,572 
1,853 
187 
38,647 
113,592 
505,218 


53,352 
14,633 
2,898 


45,415 


37,772 
108,655 
454,423 


45,415 
409,477 


INDIANAPOLIS, IND. 


50,663 737 


2,926 


53,522 
1,802 3,515 


58,898 
111,363 


55,564 


3,663 112,601 


38,026 737 


2,926 


37,296 
1,249 4,109 


56,319 
95,594 


54,567 


3,663 95,972 


20,608 
1,105 
1,948 
2,730 

48,119 

74,510 


6,438 


6,438 


283,083 
2,272,647 


13,764 
123,591 


279,516 
2,145,227 


LA HABRA, CALIF. 


29,265 
9,415 
14,861 
10,680 
3,515 
67,736 
520,169 


27,993 
9,872 
11,602 
9,705 
3,705 
62,877 
448 892 
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1990 1989 1990 1989 1990 1989 


FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN 


LAMAR, COLO. MOULTRIE, GA. NORTHAMPTON, MASS. 


Daiiy News-e 
ROP Local 
Preprint Local 
ROP National . 
Preprint National 
Classified. 
GRAND TOTAL 
YEAR TO DATE 


Journal-Star-meS 
ROP Local... 
Preprint Local 
ROP National... 
Preprint National 
Classified 

GRAND TOTAL 
YEAR TO DATE 


Enterprise-e 
ROP Local 
Preprint Local.... 
ROP National 
Classified... 
GRAND TOTAL 
YEAR TO DATE 


Courier Journal-a/d 
ROP Local 
Preprint Locol........... 
ROP National 
Classified 


Total 


Courier Journal-S 
ROP Local 
Preprint Local 
ROP National 


Classified 


Total 


GRAND TOTAL 


Union Leader-m 
ROP Local 

ROP National 
Classified 


Total 


N.H. Sunday News-S 
ROP Local 
ROP National 
Classified... 


Total 


GRAND TOTAL 


ROP Local .... 
Preprint Local .. 
ROP National 
Preprint National 
Classified... 
GRAND TOTAL.. 
YEAR TO DATE: 


Gazette-mS* 

ROP Local .. 
Preprint Local 
ROP Nationol....... 
Preprint National... 
Classified........ 


YEAR TO DATE 





YEAR TO DATE... 


YEAR TO DATE..... 


GRAND TOTAL... 


5,038 
662 


2,373 
8,073 
N/A 


4,972 
2% 

88 
1,801 


5,060 6,071 


LINCOLN, NEB. 


39,878 
53,438 
1,237 
9,103 
41,781 
145,437 
1,060,283 


LIVINGSTON, MONT. 


7,450 
31,949 


4,124 
43,523 
N/A 


LOUISVILLE, KY. 


36,306 


914 
31,594 


68,814 


39,034 


1,915 


Preprint Nationdl........... 


20,607 
61,556 


130,370 
880,059 


123,077 


20,249 

38,556 
126 752 
4,766 31,455 
63,697 72,703 


365 37,868 
50,156 
976 
8,859 
21,231 
59,380 60,075 
132,778 


833,262 951,636 


MANCHESTER, N.H. 


37,656 

1,616 
32,665 
71,937 


17,627 

243 
23,318 
41,188 


113,125 
806,445 


MIDDLETOWN, N.Y. 


Times Herald Record-mS 


232,159 
1,788,947 


56,259 


56,259 45,834 
1,609 
15,840 
94,303 
248,622 


538,665 1,893,624 


MONTREAL, QUE. 


Note: Figures given in modular agate lines 


*Indicates newspapers reporting figures in. 
lines. 


Observer-m 


ROP National... 


Preprint National... 

Classified.............. : 
GRAND TOTAL... 
YEAR TO DATE.... 


Star-m 
ROP Local 
Preprint Local ... 
ROP National 
Classified 


Total 
Press-e 


Preprint Local 
ROP Nationdl......... 
Classified. 


Total 


Star-S 
ROP Local 
Preprint Local 
ROP. National 
Preprint National 
Classified 


Total 


GRAND TOTAL 
YEAR TO DATE... 


Times-mS 

ROP Local 

Preprint Locol........... 

ROP National .. 

Preprint National 

Classified , 
GRAND TOTAL..... 
YEAR TO DATE 


Tennessean-m 
ROP Local 
Preprint Local .. 
ROP National ... 
Classified 
Total 


Banner-e 
ROP Local 
Preprint Local...... 
ROP National 
Classified. 


Total 
Tennessean-S 


Preprint Local..... 
ROP National... 
Preprint National 
Classified 

Total 


GRAND TOTAL.. 


N/A 
MUNCIE, IND. 


17,338 
2,358 
653 
11,786 
32,135 


24,055 
4,64) 
661 
13,296 


42,653 


714,630 


MUNSTER, IND. 


43,175 5,136 


18,150 


23,286 
153,254 


NASHVILLE, TENN. 


39,679 
14,489 

1,514 
33,518 


YEAR TO DATE.. 


Register-m 

ROP Local ... 
Preprint Local..... 
ROP National 
Classified 


Total 


Register-S 
ROP Local....... 


NEW HAVEN, CONN. 


35,986 
1,008 
2,637 

26,620 

66,251 


10,914 
10,521 


21,435 


24,953 


Preprint Locol.............. 


ROP National... 


Preprint Nationodl............ 


Classified. 


GRAND TOTAL....... 


YEAR TO DATE 


27,720 


49,155 
399,956 


40,311 
4,032 
3,562 

33,861 

81,766 


31,293 
33,264 
1,718 
14,112 
23,686 
104,073 


185,839 
1,502,892 


Daily Hampshire Gazette-e 


ROP Local............ z 
Preprint Local .. 
ROP National... 
Preprint National. 
Classified.............. 


GRAND TOTAL 


YEAR TO DATE... 


Nugget-m 
ROP Local .. 


Preprint Local................. 


ROP National 
Preprint National... 
Classified.................. 


GRAND TOTAL 


YEAR TO DATE... 


Argus Observer-eS 
ROP Local ..... 
Preprint Loco... 


ROP Nationol................. 


Classified , 
GRAND TOTAL. 
YEAR TO DATE 


Daily Times-e 

ROP Local .. 
Preprint Local 

ROP National 
Preprint Nationdl...... 
Classified 


GRAND TOTAL...... 


YEAR TO DATE 


Arizona Republic-m 
ROP Local..... 
Preprint Local 
ROP National... 
Classified... 


Total 


Gazette-e 
ROP Local .. 
Preprint Local 
ROP National 
Classified. 


Total 


Arizona Republic-S 
ROP Local 

Preprint Local......... 
ROP National 
Preprint Nationdl..... 
Classified... 


Total 


GRAND TOTAL 
YEAR TO DATE 


32,795 
18,834 
85 


9,804 


17,484 
69,198 
643,231 


NORTH BAY, ONT. 


22,399 
39,211 
4,797 
501 
20,944 
87,852 
684,510 


ONTARIO, ORE. 


17,924 
41,216 
807 
7,983 
67,930 
418,498 


OTTAWA, ILL. 
16,164 


26,816 
750 


2,648 


7,841 
51,571 
369,697 


PHOENIX, ARIZ. 


53,343 
36,762 
4,119 
81,821 
176,045 


2,647 
17,251 


2,723 
22,621 


51,621 
36,762 
4,624 
81,487 
174,494 


2,743 
17,251 


2,939 
22,933 


29,433 
30,918 
3,883 
9,654 
44,032 


117,920 


468,459 
3,936,312 


45,554 


65,725 
43,082 
5,175 
84,169 
198,151 


63,078 
43,082 
5,778 
83,924 
195,862 


32,055 


383,642 4,191,820 


PORTAGE LA PRAIRIE, MB. 


Daily Graphic-e 
ROP Local........... 
Preprint Local..... 
ROP National... 
Preprint National..... 
Classified... 


GRAND TOTAL 


YEAR TO DATE.. 


Press Herald-m 
ROP Local .... 
Preprint Locol........... 
ROP National............ 
Preprint National... 


Classified.............-s0e é 


| er 


10,761 
7,18) 
429 


2,970 
21,341 
178,491 


PORTLAND, MAINE 


25,339 
20,913 
1,116 
179 
26,315 
73,862 


29,675 
15,374 
1,459 
108 
28,467 
75,083 


(Continued on page 68) 
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1990 1989 1990 1989 


(Continued from page 67) 


1990 1989 FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN FULL RUN PART RUN 


FULL RUN PART RUN FULL RUN PART RUN Baie 
28,410 

12,262 

24,514 * 3,241 

14,638 : : 181 


1,448 Classified........... 29,121 
Re Ee 73,215 


bis 30,232 
Preprint Local . 38,066 
ROP National .. 14,195 
Preprint Nationa 
Classified 
PN Ci avcasuntedesecaiiene ‘ 


65,531 


GRAND TOTAL 
YEAR TO DATE 


200,925 
1,321,295 


PROVIDENCE, R.!. 
Journal-Bulletin-a/d 

32,135 

4,192 

3,412 

5,238 

31,693 

76,670 


10,603 
59,708 


6111 
1,648 
78,070 


23,177 
27,239 
2,216 
8,393 
16,458 
77,483 


2,750 
73,516 


2% 
637 


77,198 


Preprint Notional........ j 
Clossified.... ‘ 


Total... 


GRAND TOTAL 154,153 


YEAR TO DATE 


News & Observer-m: 
Preprint Local 
ROP National . 

Preprint Nationgl........... 
Classified... 
GRAND TOTAL 


YEAR TO DATE 


125,235 
213,461 
1,514,097 


9,587 
77,228 


READING, PA. 
Eagle-Times-e 
31,263 
17,690 
619 
41,129 
90,701 


Preprint Local 


29,688 
11,505 
1918 
8,910 
26,933 
68,954 19,460 73,316 
164,755 


1,261,226 


19,460 
131,545 


159,655 
1,237,293 


GRAND TOTAL 
YEAR TO DATE 


RENO, NEV. 
Gazette-Journal-m 


Preprint Locol... 
ROP Nationol....... 
Preprint National .. 
Classified............... 
GRAND TOTAL 
YEAR TO DATE... 1,728,916 
RICHMOND, VA. 
Times-Dispatch-m 
36,881 2,367 
Preprint Local ... 12,174 2,821 
ROP National ... : 3,211 $ 
Preprint National .. * 181 
Classified 32,358 
IN oe csoctacicimet : 84,805 


37,885 
13,123 
3,531 
353 
35,711 


90,603 


1,024 
6,217 


lines. 





*Indicates newspapers reporting figures in 


Times-Dispatch-S 


Preprint Locol............... . 


ROP Nationol........ 
Preprint National... 
Classified. 


GRAND TOTAL 
YEAR TO DATE 


Press-Enterprise-mS 


Preprint Local... 
ROP National... 
Preprint National. 
Classified 


GRAND TOTAL 


YEAR TO DATE..... 


29,459 
24,622 


642 


260,513 
1,972,954 


12,890 


1,902,546 114,661 


RIVERSIDE, CALIF. 


21,064 

109,016 
4,328 
13,640 
85,925 
285,862 
2,115,773 


139 
21,203 
166,533 


SACRAMENTO, CALIF. 


Bee-mS 


Preprint Local .. 
ROP National... 
Preprint National. 
Classified. 
GRAND TOTAL 
YEAR TO DATE 


Post-Dispatch-m 


Preprint Local... 
ROP National 
Preprint National 
Classified. 


Post-Dispatch-S 


Preprint Local... 
ROP National... 
Preprint National. 
Classified. 


GRAND TOTAL...... 


YEAR TO DATE 


79,564 
103,780 
14,608 
14,820 520 
230,873 9,048 
443,645 40,966 
3,136,083 304,732 


19,566 
11,832 


ST. LOUIS, MO. 


41,822 20,388 44,807 
11,094 18,999 
3,346 742 4,786 
1,109 84 
68,246 68,668 


125,617 137,344 


29,527 
29,801 
3,774 
9,761 
47,291 
120,154 


28,003 
276,132 


257,498 
1,821,999 


SAN BERNARDINO, CALIF. 


Sun-mS 


Preprint Local. 
ROP National .. 
Preprint National 
Classified. 


GRAND TOTAL 
YEAR TO DATE...... 


Union/Tribune-meS 
ROP Local 
Preprint Local 
ROP National . 
Preprint National 
Classified. 


GRAND TOTAL....... 


YEAR TO DATE 


66,618 
48,554 
6,713 
8,181 
59,946 


190,012 


SAN DIEGO, CALIF. 


245,114 
59,830 
40,916 
10,430 

255,938 

612,228 


4,038,481 


35,087 
77,468 


230,950 
63,584 
3,184 41,930 
662 10,710 
14,459 _ 279,639 
130,860 _ 626,813 
751,640 4,102,800 


SAN FRANCISCO, CALIF. 


Chronicle-m 


Preprint Local 

ROP Nationa! 
Preprint National... 
Classified. 


11,721 35,959 
48,864 
17,818 

1,170 
53,337 


157,148 


1,174 


136,944 12,895 


159 


13,621 
124,910 


11,728 


1,107 


16,689 


Examiner/Chronicle-S 


Preprint Local 
ROP National .. 
Preprint National 
Classified. 


YEAR TO DATE 


Times-e 
ROP Local .. 
Preprint Loca 
ROP National . 
Preprint National 
Classified. 


GRAND TOTAL.. 
YEAR TO DATE. 


Outiook-e 


Preprint Local 
ROP National . 
Classified. 
GRAND TOTAL 
YEAR TO DATE 


Star-Herald-mS 
ROP Locol.......... 
Preprint Local 
ROP National 
Preprint National... 
Classified. 

GRAND TOTAL 


YEAR TO DATE 


GRAND TOTAL 
YEAR TO DATE 


Preprint Local... 
ROP National... 
Preprint National. 
Classified 


Journal-e 
ROP Local......... 
Preprint Local 
ROP National... 
Preprint National. 
Classified. 


GRAND TOTAL 
YEAR TO DATE 


Tribune-e 


Preprint Local.. 
ROP National... 
Preprint Nationol.. 
Classified... 


Total 


4,365 
28,392 
we 3294, 220,000 


SAN MATEO, CALIF. 


19,779 

62,823 

5,829 

5,934 

= 27,675 

w- __122,040 

we. 975,078 


SANTA MONICA, CALIF. 


14,094 


261 


14,355 
117,811 


16,382 


126,582 


34,070 
7,054 


6,397 


22,779 
182,282 


SOUTH BEND, IND. 


26,614 
9,230 
1,349 


3,381 
19,500 


130 
27,692 


64,885 23,011 


305,478 


62,250 
20,130 
2,887 
7,742 
38,669 


131,678 


213,255 
1,280,982 


31,761 
7,410 
2,120 


35,001 
76,292 


260 


16,067 
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Tribune-S 


Preprint Local .. 
ROP National 
Preprint National 
Classified..... 


Total............ 


YEAR TO DATE 


Spokesman-Review-m 


Preprint Local 
ROP National... 
Preprint National. 


Chronicle-e 


Preprint Local 
ROP National .. 
Classified 


Spokesman-Review-S 
ROP Locol........... 
Preprint Local. 

ROP National...... 
Preprint National 
Classified.................. 
Total 


Post-Standard-m 
ROP Local .. 
Preprint Local. 
ROP National... 
Preprint National 


Total 


Herald Journal-e 


Preprint National 


Herald American-S 
ROP Local 

Preprint Local 

ROP National . 
Preprint Nationa 
Classified 
Totol........... 


GRAND TOTAL 
YEAR TO DATE 


Blade-e 


ROP National . 
Classified 


Blade-S 
Preprint Local... 
ROP National... 


Preprint Nationa 
Classified. 


GRAND TOTAL 
YEAR TO DATE 


lines. 





GRAND TOTAL....... 


TP LOI sicscescssctssisess 


Classified...............000 a 


MD ioictsstoicstsastietsdiosnionee 


GRAND TOTAL...... 
YEAR TO DATE...... 


RI iseapsitctsinecies 


RIN ccaiccepascsivesce 
Ser ee See 


ROP 1008 ss. :........- ; 


RM hecckinceistchctectntioes : 


1990 


FULL RUN PART RUN 


14,352 
6,500 
827 
12,480 
16,635 
50,794 


3,921 
39,260 


390 


43,571 


66,582 


115,679 
490,569 


859,796 


SPOKANE, WASH. 


24,159 
6,258 
1,863 


1,197,551 


SYRACUSE, N.Y. 


26,222 
62,652 
2,179 


11,399 


111,375 11,399 


26,010 
66,950 
1,780 
624 
19,243 


114,607 


7,568 


21,009 
49,780 

1,686 
10,555 
22,438 


105,468 


331,450 
2,416,341 


19,224 
155,943 


TOLEDO, OHIO 


32,917 
15,624 

1,992 1 
19,101 324 
69,634 7,690 


7,365 


282 


7,972 


1,218,707 53,827 


1989 


FULL RUN PART RUN 


14,985 
17,420 


5,452 
29,640 


11,180 
19,116 
63,979 


140,271 


316,655 
2,418,134 


37,194 
21,912 

3,119 
22,452 


84,677 


*Indicates newspapers reporting figures in 


Capital Journal-m 


Preprint Local 
ROP Nationdl..... 
Preprint National... 
Classified. 
GRAND TOTAL 
YEAR TO DATE 


Daily Breeze-eS 


Preprint Local 
ROP National 


Classified....... 
GRAND TOTAL 
YEAR TO DATE 


Daily News-eS 


ROP National... 
Classified 
GRAND TOTAL 
YEAR TO DATE 


World-m 

ROP Local 
Preprint Loca 
ROP National... 
Preprint National. 
Classified... 


Tribune-e 
ROP Locol.......... 
Preprint Loca 
ROP Nationol.... 
Preprint National. 
Classified... 


Total........ 
World-S 

Preprint Local... 

ROP National... 


Preprint National... 
Classified 


GRAND TOTAL 
YEAR TO DATE 


Times News-mS 


1990 


FULL RUN PART RUN 


496,923 


TORRANCE, CALIF. 


1,651 
1,463 


45 


6,318 
64,342 


TWIN FALLS, IDAHO 


WR I clears ccctincesiics 


Preprint Local 
ROP Nationa 
Classified......... 


GRAND TOTAL 


YEAR TO DATE... 


Observer-Reporter-m 


Preprint Local... 


Preprint Local... 
ROP Nationa! 
Classified. 


GRAND TOTAL 


YEAR TO DATE...... 


Daily Quill-e 


ROP National .. 
Classified. 


WASHINGTON, PA. 


18,623 


23,220 
80 
7,235 
39,030 


101,318 
789,540 


WEST PLAINS, MO. 


GRAND TOTAL....... 


YEAR TO DATE 


1989 


FULL RUN PART RUN 


36,774 
77,353 


24,985 
6,984 
1,240 
2,480 

27,506 

63,195 

220,642 
1,827,843 


1,609 


65 


3,206 


1,609 
1,532 


1990 1989 


FULL RUN PARTRUN FULL RUN PART RUN 


WICHITA FALLS, TEXAS 
Times Record News-mi 


617,206 
641,809 
141,428 
28,946 
347,360 
1,776,749 
14,599,226 


ROP National... 
Preprint National.. 
Classified 
GRAND TOTAAL....... 
YEAR TO DATE 


Note: Figures given in modulor agate lines 


WINSTON-SALEM, N.C. 
Journal-m 
ROP Local....... : 
Preprint Local... 
ROP National 
Preprint National... 
Classified. 


9,402 
7,368 


44,750 
4,439 
2,954 

462 

51,511 

104,116 


600 
190 
17,560 


4,685 
16,692 


18,937 
Preprint Local... 
ROP National 
Preprint National.. 
Classified. 


| x RE Ee 


GRAND TOTAL 


YEAR TO DATE...... 1,170,418 





Cameras kept 
out of 
courtroom 


Cameras and recording devices 
were barred from a Newton, N.J., 
murder, kidnapping and rape trial, 
upholding 1987 state Supreme Court 
guidelines which forbid cameras in 
courtroom trials involving sexual 
penetration. 

Attorneys for a local radio station 
and the New Jersey Herald argued for 
opening the trial to cameras, noting 
that closing the trial to cameras would 
not hide the rape victim’s identity 
which was disclosed at the time of the 
kidnapping. 

A request by the attorney for NBC 
Television to allow cameras provided 
they were turned off during the testi- 
mony concerning the rape was 
denied. 

The ruling allowed broadcast 
reporters and sketch artists to attend 
the trial without cameras or recording 
devices. 

The 1989 case involves Michael 
Ardila, 20, who is accused of murder- 
ing Anthony Pompelio, 17, and then 
kidnapping and raping his girlfriend, 
the only eyewitness to the murder. 
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“Inside the Video Games,” a 
review column by father-and-son duo 
Chip and Jonathan Carter, has been 
introduced by Tribune Media Ser- 
vices. 


Illustrating each column is Sam 
Rawls, who is also a Newspaper 
Enterprise Association editorial car- 
toonist and the creator of the “Pop’s 
Place” comic distributed by King 
Features Syndicate. Color slides of 
game screens are available, too. 


In the column — written to the 
reading level of an average 12-year- 
old — the Carters review newly 
released video games and periodically 
look at “classic” games as well. Each 
game is rated on a scale of | to 10 at 
three levels: for kids age 6 and under, 
7-12, and 12 and older. 


The Carters also answer reader 





‘Inside the Video Games’ column is offered by TMS 


WHY fo T WAVE THIS 
UNCONTROLLABLE. 
FOR PIZZAIIC 


9g 


- Extra cheese, hold the shells. 





questions and give tips on strategy — 
including playing secrets provided by 
manufacturers or discovered by the 
columnists. 

TMS said the feature can “turn 
young players into young newspaper 
readers, provide guidance for parents 
who are less than ‘video game lit- 
erate,’ and catch the leading edge of a 
growing home entertainment revolu- 
tion.” The syndicate noted that Nin- 
tendo grossed $2.7 billion in the U.S. 
last year. 

Chip Carter is an award-winning 
Atlanta journalist and humorist 
whose work has appeared in the 
Atlanta Journal and Constitution, 
Cleveland Plain Dealer, Pittsburgh 
Press, Atlanta Magazine, Southern 
Magazine, and elsewhere. Jonathan 
is a 5-year-old who “plays a mean 
video game.” 











“Your ability to get to the bottom of things 
will be noted. Aries figures prominently.” 
Touchdown! Rams win. 





It spoofs astrological predictions 


A comic panel that gives cynical 
interpretations to the upbeat predic- 
tions in horoscopes is being distrib- 
uted in the U.S. and abroad by King 
Features Syndicate. 

“Horrorscope” has already been 
appearing in Canadian papers such as 
the Toronto Star, Calgary Herald, 
and Winnipeg Free Press via the 
Toronto Star Syndicate. 

The seven-times-a-week feature is 
by free-lance writer Susan Kelso and 
free-lance artist Eric Olson, who both 
live in Winnipeg, Manitoba. 





“Horrorscope” clients in the U.S. 
include the Arkansas Democrat, Col- 
orado Springs Gazette Telegraph, 
Dallas Times Herald, Fort Wayne 
(Ind.) Journal-Gazette, Houston 
Chronicle, Minneapolis Star Tribui.., 
Philadelphia Inquirer, Portland 
Oregonian, Rocky Mountain News, 
Sacramento Bee, San Antonio Light, 
San Diego Tribune, Staten Island 
(N.Y.) Advance, Syracuse (N.Y.) 
Post-Standard, Tacoma (Wash.) 
Morning News Tribune, Trenton 
(N.J.) Trentonian, and Tulsa Tribune. 





Leonard J. Hansen is self-syndi- 
cating two columns in addition to 
doing the “Mainly for Seniors” fea- 
ture for Copley News Service. 


“Travel for Mature Adults” and 
“Successful Marketing to Mature 
Americans” both run 1,100 words a 
week, and come with photographs. 


The award-winning Hansen, 58, 
has also been a free-lance writer, con- 
tributing editor to Mature Life Fea- 
tures, editor/writer for the Senior 
World local newspapers, television 
producer/writer/director, radio per- 
sonality, public relations writer, 








Copley columnist also self-syndicates two features 


President Reagan-appointed delegate 
to the White House Conference on 
Aging, writer/consultant for the gov- 
ernors of Alaska and Washington, 
teacher, lecturer, stand-up comedian, 
author, and more. He wrote Life 
Begins at 50: A Handbook for Cre- 
ative Retirement Planning (Barron’s, 
1989) and is working on 50 Keys to 
Writing Your Will (Barron’s, 1991). 

Hansen — based at P.O. Box 
90279, San Diego, Calif. 92109 — has 
a B.A. in journalism and broadcasting 
from what is now San Francisco State 
University. He is also a U.S. Army 
veteran. 





Leonard J. fennen 
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‘Peanuts’ creator Charles M. Schulz 
(right), whose United Feature Syndi- 
cate comic turns 40 on October 2, was 
presented recently with an album of 
tribute cartoons collected by the staff 
of the Cartoon Art Museum in San Fran- 
cisco. The cartoons were drawn by over 
20 artists, including ‘Luann’ creator 
Greg Evans of North America Syndi- 
cate, ‘For Better or For Worse’ creator 
Lynn Johnston of Universal Press Syndi- 
cate, ‘Broom-Hilda’ creator Russell 
Myers of Tribune Media Services, 
‘Doonesbury’ creator Garry Trudeau of 
Universal Press Syndicate, and ‘Beetle 
Bailey’/‘Hi and Lois’ creator Mort 
Walker of King Features Syndicate. 
Making the presentation was museum 
chairman and founder Malcolm Whyte 
(left), whose institution’s 40th anniver- 
sary ‘Peanuts’ exhibition runs through 
October 13. 














Stantis being syndicated by TMS 


Arizona Republic editorial car- 
toonist Scott Stantis is now being syn- 
dicated by Tribune Media Services. 

Stantis joined the Republic in Janu- 
ary after working for the Memphis 
Commercial Appeal. He has also 
done editorial cartoons for the Tor- 
rance (Calif.) Daily Breeze, Orange 
County Register, and Copley News 
Service, as well as the “Sydney” 


comic for United Feature Syndicate. 

The 31-year-old Stantis — a 1989 
National Headliner Award winner — 
has also had his cartoons reprinted in 
the Chicago Tribune, New York 
Times, Washington Post, Newsweek, 
and National Review. 








Staff critics and feature writers 
from the Bergen County (N.J.) Rec- 
ord will now be carried by the BPI 
Entertainment News Wire. 

Record staffers featured on the 
Gloucester, Mass.-based BPI include 
film critic Diana Maychick, tv critic 
Virginia Mann, theater critic Bob 
Feldberg, music critics Barbara Jae- 
ger and Roxane Orgill, and book and 
entertainment feature writers Bob 
Groves and Laurence Chollet. 


Comics poll winners 


Lynn Johnston’s “For Better or 
For Worse” and Charles M. Schulz’s 
“Peanuts” were the winners of recent 
comics surveys. 

Johnston’s Universal Press Syndi- 
cate strip finished first in a Buffalo 
News poll which drew 5,797 
responses. 

The next four finishers in the 
morning edition part of the survey 
were “Peanuts,” “Blondie” by Dean 
Young and Stan Drake of King Fea- 








Writers from Record are with BPI 


tures Syndicate, “Hagar the Horri- 
ble” by Chris Browne of King, and 
“Sally Forth” by Greg Howard of 
North America Syndicate. 

The next four finishers among 
afternoon News readers were “The 
Family Circus” by Bil Keane of King, 
“Peanuts,” “Beetle Bailey” by Mort 
Walker of King, and “Crankshaft” by 
Tom Batiuk and Chuck Ayers of Cre- 
ators Syndicate. 

Schulz’s United Feature Syndicate 
strip finished first in a Champaign- 
Urbana (Iill.) News-Gazette poll 
which drew 1,847 responses. 

The next four finishers were “For 
Better or For Worse,” “Hi and Lois” 
by Greg and Brian Walker and 
Chance Browne of King, “Blondie,” 
and “Hagar.” 

“Peanuts” also won a Boise Idaho 
Statesman survey that drew 1,665 
responses. 

The next four finishers were “Bee- 
tle,” “Blondie,” “The Born Loser” 
by Art and Chip Sansom of Newspa- 
per Enterprise Association, and “For 
Better or For Worse.” 


GRAB 
YOUR READER 
BY HIS VCR. 
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Plug right into the video generation 
with our package, featuring Paul 
Taublieb’s video reviews on info- 
tainment and new movies, with 

art. And Jerry Roberts’ Video 
Retrospectives, reviews of videos 
by an actor or director, with photo. 
When it comes to increasing reader- 
ship, there really are few things 
better than beta. 

Call toll-free 800-445-4555 for a 
free sample from our Movie and 
Entertainment packages. Alaska, 
California, Hawaii and Canada, call 
collect (619) 293-1818. Get the pack- 
age that ties up readership and 
revenues. 
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NO NEED TO PUSH 
THE PANIC BUTTON! 


Help yourself build reader- 
ship by subscribing to our 
successful do-it-yourself 
columns. An impressive 
25% commission will be 
paid quarterly, the feature 
is free of charge, and we 
Offer two formats: camera- 
ready or text-and-glossy. 

Readers find our step-by- 
step plans for creating 
woodworking and handi- 
craft projects a unique 
Offering in newspapers 
across the country. 


Call today for free samples! 
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Top books from ’89 


“Calvin and Hobbes” creator Bill 
Watterson and “The Far Side” cre- 
ator Gary Larson of Universal Press 
Syndicate were among the cartoonists 
with top-selling trade paperback 
books in 1989, according to a 
Publishers Weekly (PW) listing. 

Watterson’s Yukon Ho! collection 
(Andrews and McMeel) was second 
among all trade paperback titles with 
1,257,000 in sales. Third was The Cal- 
vin and Hobbes Lazy Sunday Book, 
1,008,000; fifth was The PreHistory of 
The Far Side (A&M), 853,000; and 
sixth was Larson’s Wildlife Pre- 
serves, 684,000. 

Seventh was The Night of the Mary 
Kay Commandoes (Little, Brown) by 
Berke Breathed, who did “Bloom 
County” for the Washington Post 
Writers Group, 570,258; and ninth 
was Garfield Chews the Fat (Ballan- 
tine) by Jim Davis of United Feature 
Syndicate, 440,000. 

Other 1989 trade paperback best- 
sellers — some of which were first 
released in 1988 — included Watter- 
son’s Something Under the Bed Is 
Drooling, 309,000; The Essential Cal- 
vin and Hobbes, 292,000; Thriving on 
Chaos (Harper & Row/Perennial) by 
Tribune Media Services business col- 
umnist Tom Peters, 262,783; The Far 
Side Gallery 3,227,000; and The Fifth 
Garfield Treasury, 225,000. 

There were also a number of other 
trade paperbacks selling between 
50,000 and 200,000 copies by Larson, 
Davis, “Doonesbury” creator Garry 
Trudeau of Universal, Heloise of 
King Features Syndicate, humor col- 
umnist Dave Barry of Tribune, “Your 
Food Pharmacy” columnist Jean Car- 
per of King, “For Better or For 
Worse” creator Lynn Johnston of 
Universal, “Fox Trot” creator Bill 
Amend of Universal, “Herman” cre- 
ator Jim Unger of Universal, and 
“Cathy” creator Cathy Guisewite of 
Universal. 

Making PW’s mass-market list was 
Family — The Ties That Bind... 
and Gag! (Fawcett Crest) by col- 
umnist Erma Bombeck of Universal, 
with 1,725,000 in sales. 

And in PW’s “Almanacs, Atlases, 
and Annuals” area, The World Alma- 
nac & Book of Facts 1990 (Pharos, a 
sister company to United and News- 
paper Enterprise Association) sold 
1,060,000 copies, and the 1989 edition 
sold 150,000. The fledgling Universal 
Almanac (A&M) sold 196,000. And 
the 1990 edition of Roger Ebert’s 
Movie Home Companion (A&M) by 
the Universal columnist sold 56,000. 











‘Eek & Meek’ by Howie Schneider of 
Newspaper Enterprise Association 
turned 25 on September 4. The two 
main characters — who spend most of 
their time discussing life, relation- 
ships, and politics — started as mice 
but later became men. Schneider is a 
Provincetown, Mass., resident who has 
published three ‘Eek & Meek’ collec- 
tions and illustrated children’s books; 
his latest is ‘Blumpoe the Grumpoe 
Meets Arnold the Cat’ (Little, Brown). 








‘Kit’ on Sunday, too 


The daily “Kit ‘n’ Carlyle” panel 
from Newspaper Enterprise Associa- 
tion will be adding a Sunday color 
comic starting October 7. 

Detroit News editorial cartoonist 
Larry Wright’s cartoon feature stars 
Carlyle the kitten and Kit, a single 
working woman. 

In related news, “Kit ‘n’ Carlyle” 
returned to the Waukegan (Ill.) News- 
Sun recently after readers protested 
its removal. 


Crump on Congress 


Joe Crump has resumed his “Low 
Down from the Congressional Rec- 
ord” column, which previously ran 
from 1962 through 1983. 

Crump — based at 418 Briar Lane 
N.E., Grand Rapids, Mich. 49503 — 
condenses Congressional Record 
passages and offers commentary in 
his 500-word weekly feature. 


UPS hires Andrews 


The son of late Universal Press Syn- 
dicate co-founder James F. Andrews 
has joined the syndicate as a sales 
executive. 

Hugh C. Andrews, a 1988 graduate 
of the University of Notre Dame, was 
formerly associated with the United 
Missouri Bank of Kansas City. 
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“I’m thirsty.” 


‘The Family Circus’ creator Bil Keane of 

King Features Syndicate last month did 

another one of his periodic vacation 

series — this time having his characters 
visit Chicago. 





NCS newsletter bits 


Four National Cartoonists Society 
regional chapters are now in the for- 
mation stage, according to the’current 
NCS newsletter. 

The four would serve the D.C., 
Long Island, New England, and 
North Central (lowa/Nebraska/South 
Dakota) areas. 

Nearly chartered is a Southeastern 
(Georgia/Tennessee/North and South 
Carolina) chapter and already char- 
tered are Northern California, South- 
ern California, and Florida chapters. 

Also in the newsletter was a piece 
by American Color’s Tim Rosenthal 
about Editors Press Service’s revival 
of 1940s “Dick Tracy” strips for 
international distribution. Papers in 
London, Mexico City, and Sydney 
have been among the purchasers of 
the Chester Gould comics. 

EPS had previously revived Bob 
Kane’s “Batman” strips from the 
’40s for a one-year run. “Batman,” of 
course, spawned a blockbuster movie 
in 1989, as did “Dick Tracy” in 1990. 

“Dick Tracy” is now done by Max 
Collins and Dick Locher of Tribune 
Media Services and a “Batman” strip 
is currently distributed by Creators 
Syndicate. 


He’s heading CAPS 


“Herb & Jamaal” cartoonist Ste- 
phen Bentley of Tribune Media Ser- 
vices recently became the 1990-91 
president of the Comic Art Profes- 
sional Society. 

CAPS — based at P.0. Box 1140, 
Burbank, Calif. 91507 — holds 
monthly meetings, publishes a 
monthly newsletter (the August one 
was 26 pages), and more. 








Some recent books 


A number of books by syndicated 
creators have been released recently 
or are coming soon. 

Don’t Be Sad, Flying Ace, the lat- 
est collection from “Peanuts” creator 
Charles M. Schulz of United Feature 
Syndicate, has been published by 
Pharos Books/Topper. 

On September 24, the same com- 
pany is releasing Grimmy Come 
Home, a collection of “Mother Goose 
and Grimm” comics by Mike Peters 
of Tribune Media Services. 

The book bears a dedication to a 
young man who Peters never met — 
Todd Williams. The 21-year-old 
lowan was killed on Memorial Day in 
a car accident. When his parents were 
cleaning out his desk, they discovered 
a four-page letter and a number of 
cartoons addressed to Peters. and 
ready to be mailed. As an act of clo- 
sure, the parents forwarded the pack- 
age to Peters with a letter of explana- 
tion. The deeply touched Peters 
wrote in his dedication, “To a won- 
derful young cartoonist, Todd Wil- 
liams, as a symbol of all unrealized 
potential.” 

Peters, who also does editorial car- 
toons for the Dayton Daily News and 
United, is scheduled to appear on 
CBS This Morning September 19 as 
well as other shows this month. 

Another new book, this one from 
Andrews and McMeel, is Herman 
Over the Wall: The Seventh Treasury 
by Jim Unger of Universal Press Syn- 
dicate. 

Also, Copley News Service artist 
Rick Geary has illustrated Emily 
Bronte’s Wuthering Heights and 
Charles Dickens’ Great Expectations 
for Classics Illustrated. 

“Looking Great” columnist Gloria 
Lintermans of Whitegate Features 
Syndicate has written Cheap Chic: A 
Guide to LA’s Resale Boutiques. The 
guidebook resulted in several recent 
Los Angeles tv appearances for Lin- 
termans. 

And a St. Martin’s Press cartoon 
book called The Painless Path to 
Proper Punctuation has been written 
and illustrated by former newspaper 
editor Stan Malotte. 


‘Weird’ goes weekly 


The five-year-old We Are the 
Weird newsletter published by Cre- 
ators Syndicate drive-in movie colum- 
nist Joe Bob Briggs has become a 
weekly. 

Also, the Joe Bob’s Drive-In 
Report radio show has moved from 
three to five times a week. It is broad- 
cast on about 75 stations. 
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For more information 
on this new comic, 
call Lisa Kiem Wilson 
at 800-221-4816 
(in New York, 
212-692-3700). 
United Media Canada, 
800-668-4649. 
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Awareness 
committee formed 


The Bakersfield Californian has 
organized an in-house Minority/ 
Women’s Concerns Committee to 
raise awareness of the newspaper’s 
relations with those groups. 

The committee’s interests include 
the recruiting, hiring and promoting 
of minorities and women so the Cali- 
fornian accurately reflects the com- 
munities it serves, said corporate 
communications director Bob John- 
son. 

Johnson said about 50 employees 
from all departments are involved in 
monthly meetings to review news 
content, headlines, advertisements, 
hiring practices, outreach programs 
and affirmative action policies. 

He added that in the committee’s 
eight-month existence “numerous 
positive changes have occurred — 
most importantly, employees’ sensi- 
tivity has been raised about minority 
and women-related issues.” 

Committee chairman Jim Medina 
said staff response “has been very 
good with employees interested in 
what seemingly harmless items could 
be construed as offensive. 


“A common response has been, 
‘Gee, I didn’t know. I never intended 
it to be interpreted that way. People 
are questioning if a story, phrase, 
photograph, advertisement — even 
jokes among employees — might be 
offensive to someone.” 

The committee also solicits advice 
from community residents, including 
coilege instructors and leaders of the 
local Urban League. 


Court opens 
sex abuse 
case hearings 


Pennsylvania’s Superior Court 
says a newspaper can attend hearings 
on sexual abuse allegations involving 
a priest and see some court papers, 
but not all of those produced in prepa- 
ration for the case. 

The ruling was the first by an 
appeals court in the state to uphold 
access to civil pleadings and pro- 
ceedings, Pittsburgh Press attorney 
Scott E. Henderson said. 

The Superior Court decision said 
the newspaper does not have access 
to “discovery documents,” or infor- 
mation developed by the two sides in 








a case to prepare for trial. 

The diocese had requested that all 
documents in the case be sealed and 
all pretrial proceedings be held behind 
closed doors. A lower court judge 
denied both requests, and was 
reversed on the issue of discovery 
arguments. In doing so, the Superior 
Court referred to an earlier decision it 
had issued that said there was no legal 
right for the public to inspect discov- 
ery materials. 

— AP 


Newspaper 
faces promoting 
prostitution rap 


Now, a weekly Toronto paper, 
faces 14 counts of communicating for 
the purposes of prostitution, wrap- 
ping up a six-month police investiga- 
tion of its personal ads section. The 
charges, usually laid against prosti- 
tutes, carry a $2,000 fine or a six- 
month jail sentence, or both. 

Clayton Ruby, Now’s lawyer, said 
the charges are unconstitutional and it 
may be the first time they have been 
laid in such circumstance. 

Now’s ads offer a variety. of ser- 
vices, including heterosexual and 
homosexual erotic massage. 

Now is distributed free through 
stores, restaurants and street boxes 
and publishes 94,000 copies per week. 


New ombudsman 
at St. Louis 
Post-Dispatch 


Lawrence W. Fiquette has suc- 
ceeded Sue Ann Wood as the St. 
Louis Post-Dispatch’s reader’s advo- 
cate. 

Fiquette has been editor of the 
newspaper’s weekly Dollars/Sense 
consumer magazine for the past 
decade. 

Fiquette, 62, worked at the Post- 
Dispatch for two years during the 
1960s before working a foreign news 
desk slot at the New York Times. He 
returned to St. Louis in 1971, working 
as editor of the Sunday magazine and 
as assistant city editor. 

Wood, who was a former managing 
editor of the defunct St. Louis Globe- 
Democrat, had been reader’s advo- 
cate since 1984. 

She becomes a contributing editor 
to the Dollars/Sense and Fifty Plus 
features. 





Anti-apartheid 
South African 
paper folds 


The anti-apartheid Daily Mail 
newspaper published its final edition 
Sept. 4, ending a two-and-a-half 
month effort to establish itself in 
Johannesburg’s competitive morning 
newspaper market. 

In a front-page commentary titled 
“Gone, But Not Gone Forever,” the 
newspaper said its sister publication, 
The Weekly Mail, would continue to 
publish every Friday. 

The Daily Mail, launched June 20, 
was a strong anti-apartheid voice in 
the city’s saturated morning newspa- 
per market. Five morning papers 
remain, four English and one Afri- 
kaans. 

— AP 


Gammons again 
writing for 
Boston Globe 


Baseball broadcaster/writer Peter 
Gammons has resumed writing for the 
Boston Globe, providing a sports 
notes column each Sunday and a fea- 
tures article each Friday. 

Gammons, who left the Globe in 
1986, is a studio analyst on ESPN, an 
assignment that required him to leave 
Sports Illustrated for which he had 
been covering baseball since depart- 
ing the Boston newspaper. 


Job fairs planned 


Newspaper job fairs for minority 
college students and young profes- 
sionals have been scheduled between 
October 1990 and February 1991. 

The fairs are sponsored by the 
American Society of Newspaper Edi- 
tors, the Task Force on Minorities in 
the Newspaper Business, the Ameri- 
can Newspaper Publishers Associa- 
tion and host news organizations. 

The following is the schediie for 
the fairs: Oct. 10-11, Louisville, Ky.; 
Oct. 11-13, Detroit; Nov. 1-3, Pitts- 
burgh; Nov. 8-10, Miami; Nov. 8-9, 
New Haven, Conn.; Nov. 29-30, 
Portland, Ore.; Nov. 29-Dec. 1, Kan- 
sas City, Mo.; Dec. 6-7, San Jose, 
Calif.; Jan. 31-Feb. 2, Dallas; Feb. 7- 
9, El Paso, Texas; Feb. 14-16, Balti- 
more, Md.; and Feb. 21-23, Memphis, 
Tenn. 
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Classified Advertising 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 





FEATURES AVAILABLE 


ANNOUNCEMENTS 





AUTOMOTIVE 


MISCELLANEOUS 





THE ROAD WARRIORS, a fun, smart, 
Siskel-and-Ebert-style test-drive report. 
(916) 440-0541. 





CARTOONS 


“WIT & WISDOM” 

Crisp hilarious cartoons, daily or weekly 
as the spit ‘n whittle boys share their 
knowledge: current events, politics, 
humor, philosophy and other topics, 
with a home-spun, country-flavor and a 
touch of sophistication. The loveable 
characters have the charisma of a male 
version of “Golden Girls”. Enhance your 
paper, entertain our readers and build 
circulation. FREE 2 complimentary 
panels, enclose $1 for handling/ 
rt a | charges, details included. 
RIKER ART Box 126, Hamilton, TX 
76531 or call (817) 386-5071. 








FEATURES AVAILABLE 


FREE CAMERA READY FEATURES 
FROM PR HOME ECONOMISTS 





Readers love these heipful fillers on 
food, health, homemaking, car care and 
safety, tax tips and more from the PR 
departments of trade associations, 
companies and government. Available 
as repro proofs or diskettes. 


Always free, edit as you wish to build 
readership, create business for advertis- 
ers, Save your time so instead of writing 
fillers, you can spend maximum time on 
locai stories. 


Let us send you samples of our work so 
you can decide for yourself whether 
these are top quality fillers. 


Phone Chris Godfrey at Featurettes 
North American Precis Syndicate, Inc., 
1-(800)-222-5551. 





HUMOR 


Editors: Take ad advantage of free 
Editorial/Op-Ed page critiques prepared 
by colleagues in the National Confer- 
ence of Editorial Writers. Contact: 
NCEW, 6223 Executive Bivd., Rockvil- 
le, MD 20852. (301) 984-3015. 


MOVIE REVIEWS 


MINI REVIEWS (Cartoon illustrated). 
Great for weekend section or entertain- 
ment pages. Camera ready. Star photos. 
Our 16th year. Cineman Syndicate, 7 
Charles Court, Middletown, NY 10940; 
(914) 692-4572. 











MUSIC TRIVIA 


Concise, accurate scripts containing 
pop, soul, and R&R trivia from 50’s thru 
80's. Low price. Ed Stafford, PO Box 
863, Newland, NC 28657. (704) 
733-6581. 








PUZZLES 





NEWSPAPER BROKERS 


BILL MATTHEW COMPANY conducts 
professional, confidential negotiations 
for sale and purchase of highest quality 
daily and weekly newspapers in the 
country. Before you consider sale or 
|purchase of a property, you should cali 
(813) 733-8053 daytime; 
(813) 446-0871 nights: 
or write Box 3364, Clearwater Beach, 
FL 34630. No obligation of course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over 600 Newspaper Sales 
ROBERT N. BOLITHO 
(816) 932-5310 
JAMES C. STERLING 
(816) 932-5345 
4500 Main, Suite 900 
Kansas City, MO 64111 


BRUCE WRIGHT, Media Consultant 
Newspaper Sales - i i 
8937 Laguna Place W 
Elk Grove, CA 95758 (916)684- 3987 











FREE SYNDICATED PUZZLES 
- Your Paper Earns $$$$ - 
SCRAMBL-GRAM INC. 
1772 State Road 
Cuyahoga Falls, OH 44223 
(216) 923-2397 
Our 20th Year 


PUZZLE FEATURES SYNDICATE 
Daily and Sunday Crossword Puzzles 

24515 California Ave. #12, Hemet, 

CA 92343 Phone (714) 926-4843. 








SENIOR HEALTH 


“Senior Clinic.” AMERICA’S ONLY 
doctor written column on Senior Health. 
“Excellent reader response” Rochester 
(NY) Democrat & Chronicle. Now in 8th 
year. Weekly, 600 words. Samples, 
rates-- Frank Macinnis, M.D., M 
Literary Enterprises, PO Box 307, 
EDMONTON, Alberta, Canada T5J 2J7. 
(403) 472-5555. 








IN A NUTSHELL. Give your readers a 
good laugh and keep them coming back 
for more. Award-winning, 700 word 
weekly column has fans coast to coast. 
Free samples. Barbara Naness, 119 
Washington Ave., Staten Island, NY 
10314, (718) 698-6979. 








TRAVEL 


Weekly family-oriented auto travel 
column by award-winning writer. Color 
or b&w photos available. Byways, PO 
Box 9243, Port St. Lucie, FL 34985. 
(407) 878-1042. 








ANNOUNCEMENTS 





NEWSPAPER APPRAISERS 


COMPREHENSIVE APPRAISALS 
rendered in confidence with care for 
accuracy and detail. Established 
reasonable prices. James W. Hall, Jr., 

Jim Hall Media Services 
PO Box 1088, Troy, AL 36081 
(205) 566-7198 
FAX (205) 566-0170 








NEWSPAPER APPRAISALS for estate; 
planning, tax, partnership, loan, depre- 
ciation, insurance, corporate and 
personal worth. Sensible fees. 
Brochure. Bolitho-Sterling Newspaper 
Service, Robert N. Bolitho, (816) 
932-5310, or James C. Sterling, (816) 
932-5345, 4500 Main, Suite 900, 
Kansas City, MO 64111. 





NEWSPAPER BROKERS 


“ist in RESULTS” 
JIM WEBSTER & ASSOCIATES 
newspaper sales & acquisitions 
11325 E. Pegasus, Suite A 150 
Dallas, Texas 75238 
(214) 340-2266 (214) 669-1469 





Above Average 
PERFORMANCE 
SYD 5 GOULD & COMPANY 
2111 Thomas Drive 
Panama City, FL 32407 
(904) 234-1117 


BARRY FRENCH, Ashlawn Road, 
Assonet, MA 02702. (508) 644-5772 








Appraisals-Consulting-Brokerage 
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Buyers or sellers. Call Dick Briggs. 
(803) 457-3846. No obligation. 
Sales @ Appraisals @ Consultin 

RICHARD BRIGGS & ASSOCIATES 
Box 579, Landrum, SC 29356 


C. BERKY & ASSOCIATES, INC. 
Consultants @ Appraisals @ Brokers 
(407) 368-4352 
900 N. Federal Hwy. - Suite 160 
Boca Raton, FL 33432 


C. PETER JORGENSEN 
Media Consultants & Associates 
Representing newspapers in New 
England and the Northeast. Brokers, 
Appraisers, Consultants. Call for 
brochure. (617) 643-1863, 4 Water 
St., Arlington, MA 02174 


Fournier Media Service Inc. 
Appraisal@BrokerageeConsulting 
John L. Fournier Jr. 

PO Box 5789, Bend, OR 97708 
Office (509) 786-4470 


FREE NEWSPAPER @ — 
Brokerage - Appraisa 
John T. Cribb (406) 266- 4223 
CRIBB MEDIA SERVICE 
Box 1220, Townsend, MT 59644 
Quality ‘of life is why we live 
in a small Montana town. 
We lead the nation 
in free paper sales. 


JAMES MARTIN & ASSOCIATES 
Phone (614) 889-9747 
FAX (614) 889-2659 


JAMES W. HALL, JR. 
Newspaper 
Sales, Appraisals, Consultations 
cys Hall Media besa 


410 ElmS AL 36081 
(205) 566- 7138 
FAX (205) 566-0170 


KARL WRAY, Newspaper Broker 
2420 South Ola Vista 
San Clemente, CA 92672 
(714) 492-5241 


MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair, CA 91763 
(714) 626-6440 


invest in Your Future. 
Subscribe to E&P Today! 
Call (212) 675-4380 





























NEWSPAPER BROKERS 


MEDIAAMERICA BROKERS 
Straight talk. Hard work. Results. 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326 
(404) 364-6554 
FAX (404) 233-2318 
TWX 9102402390 





Michael D. Lindsey 
Media Consultants, Inc. 
PO Box 650 
a WY 82331 Leal — 8177 
OR 3465 S: Oleand 
Chandler, AZ 85248 (602) "g99- 3698 





PHILLIPS MEDIA SERVICES 
Newspaper Brokers—Consultants 
215 Mountain Dr., Suite 101 
Destin, FL 32541 
RUPERT PHILLIPS (904) 837-4040 





R.C. CRISLER & CO., INC. 

38 years in communications sales 
Confidential and professional service. 
Brokerage @ Consultation @ Appraisal 

Debt & Equity Placement 
GLORIA BUSHELMAN 
600 Vine Street, Suite 2710 
Cincinnati, Ohio 45202 
(513) 381-7775 


RICKENBACHER MEDIA SERVICE 
Many years solid experience selling 
daily, weekly newspapers, and speciali- 
ty publications in the southwest. Rick- 
enbacher Co., PO Box 792001, Dallas, 
TX 75379. (214) 380-9578. 











Whitesmith Publication Services 
Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver, WA 98662 


NEWSPAPER CAPITAL 


Restructure, refinance, or reposition 
senior, subordinate, mezzanine, or 
bridge, debt or equity. Proposals 
welcome. JM&A: (614) 889-9747. 
FAX (614) 889-2659. 


NEWSPAPERS FOR SALE 


$3.4 million total gross. (1.7 million 
newspaper, 1.7 million printing), mid- 
west weeki gop. es 000 cash 
flow. Price $4,950,0' 

Webster & Associates (214) 340-2266. 


Alaska - Established 1,500 circulation 
weekly & printing business in Southeast 
Panhandle. 1989 gross $220,000. 
Asking $150,000. Terms. Write PO Box 
798, Wrangell, AK 99929. 


A Nebraska county seat weekly. 
$500,000 gross 3 unit newsking press. 
3,700 weekly. $700,000 includes 
building 

Webster ‘& Associates (214) 340-2266. 


BE YOUR OWN BOSS. 




















Three weekly newspaper operation plus 
ood printing business. Gross over 
$200. Good staff, equipment and 
building. Partial financing. t 

FurGo, Inc., Box 348, Arapahoe, NE 
68922. 





BI-MONTHLY MAGAZINE, 4,000 paid 
subscribers, 6,000 newsstand located 
in Midwest tourism capital, Zone 5. 
Quality publication in a quickly expand- 
ing market. Owner compensation/cash 
flow this year of $52,000 plus. Owners 
willing to stay for interim gp edi Price: 
$165, 000. Box 4897, Editor & 
Publisher. 
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NEWSPAPERS FOR SALE 


DAILY NEWSPAPERS 
8,000 to 20,000 CIRCULATION 





You can own a newspaper and be a part 
of preserving the future of print, while 
creating a fast appreciating asset. 


LOOKING FOR CREATIVE MARKETING 
AND EDITORIAL EXECUTIVES TO 
START, OWN, AND OPERATE 
DAILY NEWSPAPERS. 


Join a team of veteran metro and 
community newspaper executives, now 
opening a successful working model in 
Southern California, led by R. Steve 


Morris, Curtis Robinson, and Peggy 


Onstad. 


You and your partner should be 
ere red to invest $500,000 to 

1,600,000 0, work long hours, assisted 
. our cabin start-up team, and 
experience the reward of the local jour- 
nalistic style that earned the highest 
readership of any daily newspaper in the 
country in less than a year. 


Marketing analysis now available for 
resort and suburban properties in 
Southern California. 


e: R. Steve Morris 
AMERICA’ S —t PRESS INC. 


x 2 
Ventura, “CA 93002 
Please inciude name, address, brief 


personal and career background, and 
Fax number. 





Diversified publishing, printing 
company in lovely Midwestern college 
town. Semi-weekly, TMC, shopper, 
supplement, web and sheetfed printing. 
No competition, very profitable. 
Revenue grew 15.1% in FYE June 30. 
$1,750,000 cash. Sellers have other 
interests. Write Broker, PO Box 12484, 
Dallas, TX 75225. 


MOVE TO TEXAS. Send for list of 
publisher financed newspapers. Bill 
Berger, ATN Inc., 1801 Exposition, 
Austin, TX 78703. (512) 476-3950. 


Northern California, San Francisco Bay 
area. Two weeklies. TMC. Excellent 
base and potential. Box 4890, Editor & 
Publisher. 


Oregon 7 near Portland. Scenic 
area. $50,000 down. If you’re working 
hard already, why not own your own and 
build some equity. Joe Davis (503) 
873-7342. 














San Diego California weekly, estab- 
lished 8 years. City and county legal 
and display advertising. $85,000 full 
price. Owner will finance/participate 
with $25,000 down. Buy now and 
spend this winter in the sunshine. 
(619) 747-8912. 1523-208 East 
Valley Parkway, Escondido, CA 92027. 


SOUTHERN Cal. weekly established in 
1982 in fast-growing city near San 
Diego. City and county legal and display 
contracts. Owners will finance/ 
participate with $25,000 down. 
$85,000 full price. Submit all offers to 
Bill Leslie, c/o News Reporter, 1523 - 
208 East Valley Parkway, Escondido, 
CA 92027, or call (619) 747-8911. 


NEWSPAPERS WANTED 


Considering selling your newspaper and 
have a circulation of over 4,000? Write 
Box 3755, Editor & Publisher. We are a 
small community newspaper group that 
believes in local autonomy. 


Retirement near? Husband-wife, 40 
years in news/ads, seeks to buy part 
ownership in profitable, California 
weekly. Full purchase within five years. 
Confidentiality —” Reply Box 
4895, Editor & Publisher 
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PUBLICATIONS FOR SALE 


COMIC NEWS - current news seen 
through the eyes of the best editorial 
cartoonists in the world. Bi-weekly 1st 
year grossed over $40,000. Tremend- 
ous growth, 18,000 loyal readers. 
$35,000. (413) 586-2274. 


Northern Virginia four color tourism 
guide. Great potential. Small down 
payment. Call (301) 778-3285. 





COLOR SEPARATIONS 











INDUSTRY 
SERVICES 


CIRCULATION SERVICES 


Acclaimed Automated Affordable 
CIRCULATION DEVELOPMENT INC. 
The Telemarketing Leader. 

For brochure and information 
call 1-(800) 247-2338. 


A Circulation Specialist 


Helderle & Associates 
Telemarketing - Crews - Store Sales 


1-(800) 662-7397 
F.J. Helderle - President 


A newspaper deserves 
THE BEST 











Telephone Sales ° Door Crew Company 


the 
UNITED STATES. 
We are that 
C NY! 
LEVIS NATIONAL, INC. 
(201) 263-1500 


CIRCULATION III 
Now Selling Coast to Coast 
(214) 352-1123 
Jonn Dinan --- John Lyons 


J. BLENKARN HOLDINGS 
Canada’s foremost authority in 
circulation telemarketing 
is now available in the U.S.A. 
Jeff Blenkarn (514) 227-6478. 


KEVIN S. PAPPERT 
(313) 673-9533 


Need a divorce? Yes, you do - postal 
rates are increasing again! Convert from 
mail delivery to carrier home delivery 
today. Van Dozier (205) 821-8373. 

15 years experience in newspaper 
promotion and distribution. 

Available Zones 3 and 4. 


RETENTION! 
RETENTION! 
RETENTION! 
THE PHONE ROOM INC. 
“Gold Starts” 
1 (800) 836-8140 


T.C. Promotions Inc 
“Crew Sales Experts” 
Tom Cox (918) 836-5689 


VER-A-FAST CORPORATION 


1-800-327-8463 


“YES!” 
Regardless of the size of your newspap- 
er, we Can supply you with a steady flow 
of new start orders at the pace YOU 
want! Try us for a week and see! All 
zones! 
ASK US, AND ——_— 


“yest WE CAN!” 
(216) 434-4466 
PRO STARTS 


CONSULTANTS 


All size papers. We have saved news- 
papers $25,000 - $150,000 in their 
circulation departments and increased 
circulation at the same time. Our fee is 
competitive... Call for a brochure. 
(708) 369-1175 

THE VON ENTRESS GROUP 
(11 Experienced Circulation 
Professionals) 
































Get 
1 FREE 
when you 
buy 2 at the 
popular low price of 
$68 for a 4 col.x 12” 
color separation during 
the month of September. 


COLOR 


SEPARATIONS 
SALE SALE SALE 
4 PRESS-ENTERPRISE 
COLOR GRAPHICS 
Bloomsburg, PA 
717-784-2121 
800-228-3483 
Dick Kashner 
Call today. 
Buy two 
Get 1 
FREE. 











NEWSPRINT CONSULTANTS 


MIDWEST 
NEWSPAPER CONSULTANTS INC. 


Specializing in revenue producin 
consultation and training, with over 38 
years experience, for small dailies and 
non-dailies. Available by the day, week, 
or month. 


Moody C. Hamrick 
(501) 982-5682 


PRESSROOM SERVICES 


DO YOU NEED EXPERT ADVICE ON 
YOUR ELECTRICAL DRIVE SYSTEM? 
Masthead can help. Masthead also 
provides dampening systems, parallel 
drives, horsepower upgrades and 
modernization. 

MASTHEAD INTERNATIONAL 
1(800) 545-6908 1(505) 842-1357 
24-Hour Line PO Box 1952 

. Albuquerque, NM 87103 


EQUIPMENT 
& 
SUPPLIES 








CIRCULATION SUPPLIES 


Stepper “Paper Man”, rolls, ties, 5K/ 
hour. Good condition. 
(913) 491-9473. 


COMPUTER SOFTWARE 


DISPLAY/390 - Ad scheduling, account 
and contract management, sales 
analysis, billing and accounts receiv- 
able - all in one software package. IBM 
and Macintosh. Nancy Jacobsen (415) 
488-9279. 








MAILROOM 


1-(315) 336-3100 is the number to 
call for spare parts for your Nolan and 
Cutler-Hammer mailroom equipment. 
NOLAN PRODUCTS, Rome, NY (315) 
336-3100, FAX (315) 336-3177. 


@ 24-P, 48-P, and 72-P HARRIS STUF- 
FERS Reconditioned-Guaranteed 
porte program rovided. 
JIMMY R. FOX, MAIL ROOM CONSUL: 
TANT (713) 468-5827. 


FERAG Model = into one inserter 
with rotor disk 1000 new spare parts. 
Price negotiable, all or part. Will fax list 
on request by calling Roger Martinell at 
(602) 271-8549. 

Immediate availability. 


GOOD RECONDITIONED Cheshire and 
Kirk-Rudy labeling machines with 
single and multiwide label heads and 
quarter folders. Call Scott or Jim at 
(800) 527-1668 or (214) 869-2844. 


MAILROOM EQUIPMENT 


1 - 48 P Sheridan inserter 

1 - 24 P Sheridan Inserter 

1 - Nolan Jampo Conveyor with Squeeze 

1 - Nolan Jampo Delivery Conveyor to 

Truck 

1 - JM2 Nolan Jampo Bottom Rap 

Baldwyn Conveyors, floor model belt 

driven in assorted lengths 82’ total. 

Contact: Journal Publishing Company 

(601) 842-2611 FAX (601) 842- 5233 
Attn: Charles Penson 
Production Manager 


MAILROOM 

We have all types of belt and wire 
stream conveyors 

Spare parts for stream conveyors 

D.C. & A.C. drive conversions’ 

Roller top conveyors, all sizes 

Belt conveyors, all sizes 

Bottom wrappers & pacers 

257 Sta-Hi stackers 

Baldwin Count-O-Veyors -104, 105, 
106, 108 




















Signode tying machines 

Conveyor wire 

Wire pliers 

Mueller-Martini inserter, 227 3 into 1 

— labeling machine & 1/4 
older 


Northeast Industries, Inc. 
(213) 256-4791 FAX (213) 256-7607 


Muller-Martini Zip Master with Kirk 
Rudy Head. Purchased new in 1984, 
only used two years. Asking $19,000. 
Contact Nick Siegel (904) 252-1511. 








CAMERA & DARKROOM 


MISCELLANEOUS 





Newspaper that has shut down its 

production de — is asking liqui- 

dation prices fo 

@ a Camex ad makeup system- 

@ 1 Kansa 320 inserter 

@ 1 Canon WP-2436 laser printer 

@ Cameras, plate-making and 
processing equipment 


Ask for complete list by fax today. 
Contact publisher's office. 

Tel. (613) 560-2560 or 

Fax (613) 560-6280 


SQUeeze Lenses. 
Process camera-lens specialists. 
Optimize, align, focus, calibrate. 
H. Carlbom CKOptical 213/372-0372. 








--- Capco Re/unwind machine Model 
CA-RN-60 like new condition for a 
picture and pricing call: 
Capital Commodities Inc. 
(704) 521-3374 


NEWSPRINT FOR SALE 


28-30 LB NEWSPRINT ROLLS all sizes 
BEHRENS International 
485 E. 17th St., Suite ol 
Costa Mesa, CA 92627-326 
Telephone: (714) 646- SES 








Invest in Your Future. 
Subscribe to E&P Today! 
Call (212) 675-4380 
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Use this handy order form to order: 

1991 EDITOR & PUBLISHER MARKET GUIDE (Published Oct., 1990) 

1990 EDITOR & PUBLISHER YEAR BOOK (Published March, 1990) 
Please send me: 

EDITOR & PUBLISHER MARKET GUIDE 


Exclusive data on U.S. and Canadian newspaper markets. 
(] 1991 Edition $80 per copy () Bulk orders 5 or more $72.00 each 
(U.S. and Canada) $90 per copy outside U.S. & Canada Numnbar of copres 
EDITOR & PUBLISHER YEARBOOK - Encyclopedia of the newspaper anions 
_] 1990 Edition $70 per copy () Bulk orders 5 or more $63.00 each ee 
(US. and Canada) $99 per copy outside U.S. & Canada Ruannee OF CUE 


Do a 

S| a 
Nature of Business 

CS eee 


a 
Payment must accompanying Market Guide and Year Book orders. 


New York State residents add applicable sales tax. 





Editor & Publisher 
Circulation Department 


11 West 19th Street 
New York, N.Y. 10011-4234 
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PHOTOTYPESETTING 


PRESSES 


PRESSES 


PRESSES 





8” and 12” Imaging CRT Tubes, Rye] 
refurbished, for your LINOTRON 202, 
$3,900 with exchange; Used 12” 
imaging CRT’s for your 8600 photo- 
eee. $3,500. On all CRT tubes, 
aoe e onth EBER Ine. warranty is included. 


(216) 831 -0480 
FAX (800) 837-8973. 


LINOTRON 202N High Speed, High 
resolution with 50 fonts and on-line 
interface. Excellent condition. Back up 
use only. $9,500. Paul (212) 
942-2434. 


MYCRO-TEK Touchwriter termninals 
$500, Touchwriter Plus Terminals 
$850, 90 day parts warranty on both; 
MYCRO-TEK 1100 Plus system w/dual 
controller, 40 Mb HD, (6) Touchwriter 
terminals, PostScript laser typesetter 
/F, Class Ad, Sorting and Billing s/w 
$14,000. 

BOB WEBER INC. 

Phone (216) 831-0480 

FAX (800) 837-8973. 


PRESSES 


4 unit NewsKing plus pre-press equip- 
ment. Small equity and payoff bank- 
note. Jim (912) 244-4471. 


- CARY Autopasters 

- ENKEL/AMAL Splicers 

- HARRIS M1000 presses 

- METRO 2:1 folder #3104 

- URBANITE U1054 & $U1709 
folders F 

- 150 HP Motor & Controller 

















“Please let us know if you are selling 
your SSC Community or Urbanite 
press.” 


STAR INTERNATIONAL CORP. 
TEL: (414) 377-9422 
FAX: (414) 377-3655 


DON'T SELL YOUR PRESS 
Until You Contact 
Newman International Press Sales 





“Professional Marketing Worldwide 
of Newspaper & Commercial Web 
Presses and Large Sheetfed Presses” 


Telephone (913) 362-8888 
Fax 9133629406 Telex 804294 





GOSS 
1-Unit Community, 1969 oil, 
available now 
2-Unit Community, 1967 oil, 
available now 
Add-on SSC Community unit 1978 
7-Unit “1000” series Urbanite w/upper 
former 
7-Unit “700” series Urbanite w/upper 
former-available now 
3-Unit 500 Series Urbanite 
HARRIS/COTTRELL 
7-Unit double-width Harris N-1600, 
excellent condition 
4-Unit Harris V15D - 1984 vintage, 
excellent mech. cond. 
6-Unit Harris/Cottrell V22 w/JF1 
4-Unit Harris V-15A 1974 JF7 
4-Unit Harris V-15A 1973 with JF7 
JF7 folders and add-on units 


NG 
8-Unit/2-folder News King, w/KJ8As, 
1984 


wkly. 


4-Unit News King, available now 
Add-on units, folders and upper formers 


ISC. 
5-Unit Web Leader, 1982 vintage-avail. 
now 
Count-O-Veyors, inserters, ribbon deck, 
press drives, ink pumps, gluers and 
more. 

ARE YOU CONSIDERING 
SELLING YOUR ne GH 
CALL THE LEADER FOR CASH! 
INLAND NEWSPAPER MACHINERY 
CORPORATION 
Lenexa, Kansas 
(913) 492-9050 fax (913) 492-6217 


DOUBLE-WIDTH EQUIPMENT 
One 7-unit Harris N-1600, excellent 
condition. 
One 8-unit Goss Mark !!, 22 3/4” with 4 
color humps, 1 single 3:2 Imperial 
bag and new SCR motor and drive 


6. 
4 M. A.N. 1983-84 160-page double 
3:2 folders. 
2 Double 3:2 Goss ri a folders with 
upper formers/angle 
INLAND N NEWSPAPER MACHINERY 


CORPORATI 
(913) 492-9050 fax (913) 492-6217 
GOSS COMMUNITY 
REBUILT 
Units-Folders-Parts 
GUARANTEED 


Press-Components 
Complete Presses 


Offset Web Sales, Inc. 
73 N. Sunset Dr. 
Camano tsland, WA 98292 
1-(800) 343-0097 
FAX (206) 387-9090 








GOSS URBANITE 22 3/4” 
7 Units, folder, 900 Series. Rebuilt 
recently, very good condition. Addition- 
al 3 color unit and mono units (rebuilt) 
available. 
BELL CAMP INC. 
(201) 492-8877 





HARRIS V-25 1981 22-3/4 x 36 4 
units. JF-10 D.P. 75hp and JF-25 
50hp folders 105 Count-O-Veyors. 
—— condition. 

MCO EQUIPMENT CORP. 
(212): 365. 2211 FAX (212) 265-5202 





Harris V22 7/u Web Press with JF1 
folder/50 HP drive and Countoveyor, 
can be seen running in Texas, 
$135,000 negotionable. Call John 
Newman (913) 362-8888. 





HOE COLORMATIC PRESS. _ 
8 units. Four color humps. Combination 


| folder 3-2 - 2-1. 22 3/4” C.O. or can be 


converted to 22”. 7 45” RTP’s. 
GOSS Mark 11 

8 units. 1 color deck. Two color humps. 
8 40” or 42” RTP’s. Double imperial 
3-2 folder. 22 3/4” C.O. or can be 
converted to 22” 

Northeast industries, Inc. 
(213) 256-4791 FAX (213) 256-7607 








NEWSPAPER PRESS 


REF: N114 - Harris V-15A, 5 units, 
JF-7 Folder 

REF: N115 - Harris V-15A, 8 units, 
Double Ender 

REF: N116 - Harris V-25, 8 units, 
JF-10 folder 

REF: N117 - Harris V-25, 9 units, 2 
JF-25 folders 

REF: N118 - Harris N-845, 4 units RH, 
RBC-2 folder w/upper former = 

REF: N119 - V-15A Add on units, 
rebuilt, = gt st le 
EF: N12 5 Add on units, 
rebuilt or as i 


REF: N121 - Conn built 300, 3 Knife 
trimmer 

REF: N122 - eeateae (NewsKing) 2 
wa, 1 folde 
EF: N123 - Che King, 7 units, 1 
folder 


REF: N124 - Fairchild (Color King), 
heatset, 5 units. 


These press systems and components 
are owned by EGS Americas, Inc. and 
are available “AS IS” or completely 
rebuilt. 


EGS AMERICAS Inc. 
9801 W. Higgins Rd/ Suite 320 
Rosemont, IL 60018 
Tel: (708) 823-6650 
FAX: (708) 823-5589 
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PRESSES 
Goss Urbanite Folder-918. 
Goss Urbanite Units 
Goss Urbanite Rolistands 
Goss Urbanite Drives 
Goss Urbanite 1/4 folders 
Goss Urbanite Balloon formers 
Hoe ao 3-2 folder 23-9/16" 


Hoe Balloon Formers 

Goss Balloon Formers 

Guilmout Quarterfolder and Trimmer 

Goss RTP’s 40 and 42 inches 

Goss Mark 1 Half Decks and Hump 

Goss Mark 2 Half Decks and Humps 

Goss Double 2-1 folder 22-3/4” C.O. 

Goss Skip Slitters all C.O. 

Goss Portable Ink Fountains 

Hoe Skip Slitters ail C.O. 

Paper roll track and roll dollies 

We stock spare parts for most presses 

We do press rebuilding 

We do ee moving and erecting 
heast Industries, Inc 

(213) 256. 4791 FAX (213) 256-7607 


PRESS 
Make your old R.T.P-*s into new 
Tension panel upgraded to 
simplified system 
Paster panel upgraded to Goss digital 





Northeast Industries, Inc. 
(213) 256-4791 FAX (213) 256-7607 


--- PRESS PARTS --- 
Goss Mark II letter press parts. All parts 
available from side frames and cylin- 
ders to bearings and sprockets. Like 
new condition. To be faxed complete 
list call: 
Capital Commodities Inc. 
(704) 521-3374 


Press 22 3/4” 








GOSS 

— Community SC, 4 units, 1972 

— Community, 3 units, 1972 

— Urbanite 900 series 7 units, 1 
folder, R/s 

— Metro, 2 add on units 

— Metro, 2:1 folder 

HARRIS 

— N-845-6 units, RBC-2, 1974 

— N-850-6 units, 1983, RBC-2 

— V-25-8 units, 1980, JF-25 

— V-15D-6 units, 1976, JF-7 folder 

KING 

— ColorKing-5 units, KJ-8, 1970 

— NewsKing-6 units, KJ-6, 1976 


BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 


REBUILT GOSS COMMUNITY 


Immediate delivery 4 units, SC folder, 
60 H.P. Drive. Can also sell up to 8 
units, 1 or 2 SC folders. As complete 
presses ‘| as add on components. 

LCA MP INCORPORATED 
met /, Kinnelon Road 
Kinnelon, NJ 07405 

(201) 492-8877 








All genuine progress results 
from finding new facts. 
Wheeler McMillen 





SLS1000 


® 8 into 2 configuration 

© Center opening device 

© Product monitoring 
system 

@ Two years old 


Call Roger Miller 
(513) 278-2651 

















WEB OFFSt! PRESSES 


8-Unit Goss suburban 1000 Series, 
2-SC-Folder 
5-Unit Harris V-25, 
JF-4 Folder Avail. 
seen running 
6-Unit V-15A JF-7 Folder 
4-Unit Goss Suburban 1000 Series SC 
Folder 
4 Units Harris V-25, JF-4 folder, 
, 1/4D.P. 


1 
4 


November, can be 


1 Harris V-22 unit completely rebuilt 
for sale or exchange 

3 Harris V-25 as add-on units 

4 Harris V-15A units completely rebuilt 
for sale or exchange 

Harris upper former for V series foiders. 

Sheeter, Clark-Aiken from a Harris V 
— press, 22-3/4” by 36” double- 
widt 


MIRACLE INDUSTRIES, INC. 
259 GREAT HILL RD. 
NAUGATUCK, CT 06770 
(203) 723-0928 Fax (203) 723-0394 
(800) 526-7558 


215 Coastline Road 

Sanford, FL 32771 
(407) 321-3505 Fax (407) 330-7556 

W & H FLEXO 
WILL CONSIDER ALL OFFERS 

4-Unit 1984 Windmoeller Hoelscher 
flexo press with 3 half decks, double 
3:2 folder & RTPs. Cut-off is 23-9/16" 
but can be reduced to 22”. Available 
for immediate removal. 


Inland Newspaper Machinery Corp. 
(913) 492-9050 Fax (913) 492-6217 


WANTED TO BUY 


WANTED 
sed TK8O street boxes in good shape. 
No Junk! (914) 965-4000. 


HELP 
WANTED 


ACADEMIC 


COORDINATOR FOR STUDENT PUBLI- 
CATIONS; Faculty, Pos. Nr.88334; 
permanent; annually renewable; full- 
time; non-tenurable; start 6/1/91. 
DUTIES: Serves as the primary profes- 
sional coordinator-adviser-manager for 
UHM student publications, providing 
daily professional journalistic teaching, 
cou,.seling, and management for the 
Board and its daily newspaper, literary 
journal, handbook, directory, and print 
shop with a new electronic frontend/ 
typesetting system and new 32-page 
rotary offset press. MINIMU' QUALIFI- 
CATIONS: A Master’s Degree and thirty 
(30) additional credits of graduate 
study from an accredited four-year 
college or university, AND three (3) 
years progressively responsible work 
experience in journalism or some 
related field, of which two (2) years 
must be in student publications 
editorial-advertising advising and 
management; OR a Master's Degree 
and five (5) years of an equivalent 
combination of experience or training, 
of which three (3) years must be in 
student publications editorial- 
advertising advising and management. 
SALARY: Negotiable, commensurate 
with experience and training (Minimum 
annual: $35,376). Send letter of appli- 
cation, resume, and names, addresses 
and phone numbers of three (3) profes- 
sional references to: BSA Personnel 
Office, University of Hawaii, Manoa, 
2465 Campus Road, Honolulu, Hawaii 
96822. Inquiries: Barbara Kawamoto, 
(808) 956-4820. CLOSING DATE: 
10/30/90. 
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HELP WANTED .- 


HELP WANTED 


HELP WANTED 


HELP WANTED 





ACADEMIC 


ADMINISTRATIVE 


ADVERTISING 


ADVERTISING 





Adviser for award-winning Marshall 
University daily student newspaper. 
Oversee reporting, editing, production, 
budget; supervise two fulltime employ- 
ees. Assistant professor rank; quarter- 
time teaching. Prefer 10+ years news- 
paper experience, computer competen- 
cy. Master’s required. Salary: low to 
mid 30s for 12 months. Start January 
1, 1991 (negotiable). Send resume and 
cover letter to: Dr. H.C. Shaver, Direc- 
tor, School of Journalism, Marshall 
University, Huntington, WV 25755. 
Deadline: October 1 or until position is 
filled. The W. Page Pitt School of Jour- 
nalism is accredited by ACEJMC, has 
eight fulltime faculty, approximately 
400 B.A. and 50 M.A.J. students, and 
sequences in news-editorial, maga- 
zines, broadcast journalism, public 
relations, advertising and journalism 
education. Equal opportunity affirma- 
tive action employer. 





JOURNALISM--Tenure-track position 
for news-editorial sequence available 
September 1991. Advise award- 
winning student daily and teach courses 
in advanced newswriting and layout and 
design. Other course possibilities 
include: media ethics, mass media in 
society, media law, international 
communication, media criticism. 
Salary and rank commensurate with 
qualifications and experience. Master’s 
required with substantial media experi- 
ence. Ph.D. preferred. Teaching experi- 
ence desirable. Recent print media 
experience required. Send vita and 
letter requesting official application 
form to Dr. Nishan R. Havandjian, 
Head, Journalism Department, Cal Poly 
State University, San Luis Obispo, CA 
93407. Applications must be clearly 
postmarked by November 1, 1990. 
Affirmative Action/Equal Opportunity 
Employer. Minorities and women 
encouraged to apply. Cal Poly hires only 
individuals lawfully authorized to work 
in the United States. 





Journalism: The University of Arkansas 
at Little Rock Department of Journalism 
seeks a faculty member with the exper- 
tise and ability to teach skills courses. 
This is a tenure-track position at the 
assistant or associate professor level 
starting in August 1991. The position 
requires a doctorate with appropriate 
professional experience. Applicants 
who will complete their doctoral work by 
May 1992 also will be considered. The 
department has ACEJMC accreditation 
and is located in the state’s media 
center. 


Send a resume, three names of refer- 
ences and a transcript to Search 
Committee Chair, Department of Jour- 
nalism, UALR, 2801 South University 
Avenue, Little Rock, Arkansas 72204. 
The application review process will start 
immediately and continue until the 
position is filled. 


Applications will be subject to inspec- 
tion under the Arkansas Freedom of 
Information Act. 


The University of Arkansas at Little 
Rock is an affirmative action, equal 
opportunity employer and actively seeks 
the candidacy of minorities and women. 





Send E&P BOX REPLIES 
to: 


Editor & Publisher 
Classified Ad Dept. 
11 West 19th St. 
New York, NY 10011 


(Please clearly indicate the 
box no. you are responding to.) 
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Assistant to Chairman/CEO 
Senior position with substantial nation- 
al diversified communications company 
to assist Chairman/CEO with public 
relations, drafting speeches and corres- 
pondence, arranging for corporate 
meetings and events, and supervising 
information flow in CEO’s office. 


Excellent communications skills, writ- 
ing ability, and familiarity with news- 
paper publishing and radio/television 
broadcasting required. 


Send confidential resume and salar 
history to Box 4891, Editor 
Publisher. 





ADVERTISING 








AD-MANAGER 
PUBLISHER 


Only ad experience can win this market! 
Best Read Guide is a Franchise Vaca- 
tion Magazine system with ten million 
copies yearly after two years. Our mark- 
et dominates families on vacation in 
researched areas. Break-even can be 
within the first year. Only ADVERTIS- 
ING salesperson will be considered as 
franchisees in selected family vacation 
areas. Send information to: 7676 
Municipal Drive, Orlando, FL 32819, or 
call (407) 363-3600. 





ADVERTISING DIRECTOR 


.The Tri-City Herald, a McClatchy news- 


paper located on the picturesque 
Columbia River in Kennewick-Richland- 
Pasco, Wash., is seeking applicants for 
one of its top managerial positions. The 
successful candidate will be someone 
with extraordinary leadership skills to 
take charge of a staff of 20 and a know- 
ledge of how to apply market research to 
the needs of individual advertisers. This 
growing morning paper has a circulation 
of 35,000 a day and a city zone market 
penetration of 80%. Competitive salary 
and incentives and an outstanding 
benefit package. Send resume and 
cover letter to the publisher Kelso 
Gillenwater, The Tri-City Herald, PO 
Box 2608, Tri-Cities, WA 
99302-2608. 


CLASSIFIED ADVERTISING MANAGER 
30,000 daily in Zone 8 needs an 
aggressive, innovative classified mana- 
ger seeking the chance to grow. Must be 
an experienced “hands-on” profession- 
al with a lead by example approach. 
Sales and management experience in a 
competitive market are a plus. Excel- 
lent working conditions in a beautiful 
mountain setting. Send resume and 
cover letter to Advertising Director, The 
Daily Herald, PO Box 717, Provo, UT 
84603. 





ADVERTISING DIRECTOR 


The Weekly News, Florida’s Gay and 
Lesbian newspaper, is looking for an Ad 


Director to help us launch and improve . 


our position in both the gay and non-gay 
market throughout Florida. This posi- 
tion would include supervision of our 
current sales staff, as well as include 
direct sales on your own and house 
accounts. Pay is divided between 
commission on your own accounts and a 
fractional percentage due you from all 
other sales activity (for your oversight 
accounts). You should have at least 3 
years experience in newspapers and be 
ready to move into a supervisory role. 
Pay starts in the mid $20s and climbs 
steadily. Move on down to Sunny South 
Florida (Miami) where the living is easy 
and the rent is cheap. And most impor- 
tantly, work in an atmosphere where you 
are free to be yourself. Send resume, 
salary history and present salar 
requirements to The Weekly News, 901 
NE 79 Street, Miami, FL 33138 or call 
us at (800) 940-4297, ext. 4135. 
Contact Bill Watson. 


ADVERTISING MANAGER 





The Log Cabin Democrat, a 10,000-cir- 
culation, award-winning daily newspap- 
er published six days per week, is seek- 
ing an aggressive, highly organized indi- 
vidual to manage five person sales staff. 
Applicant must have strong newspaper 
sales, marketing, and promotional 
background. 


Please send letter, resume, salary 
history and high school and college 
transcripts to AMP, PO Box 969, 
Conway, Ark. 72032. 


ADVERTISING SALESPERSON 


EDITOR & PUBLISHER is seeking an 
advertising representative for its New 
York office. Knowledge of and respect 
for the newspaper industry desired. 
Salary and commission contingent on 
background. Interesting, challenging 
work with considerable travel required. 
Write to Steve Townsley, Advertising 
Manager, or phone (212) 675-4380 for 
appointment. 











ADVERTISING 
DIRECTOR 


For independently owned 
11,000 plus Connecticut daily in 
two university area looking for a 
hands-on experienced manager 
who is creative, promotion- 
minded, community-oriented 
and has the sales and people 
skills to motivate and strengthen 
an already good team. Send 
resume and salary history to 
Kevin Crosbie, The Chronicle, 
One Chronicle Road, Willaman- 
tic, CT 06226. 














GROUP SALES MANAGER 


This position will be responsible for 
directing, selling and promoting adver- 
tising sales for the Northern Illinois 
Copley Properties. 


The individual selected will be 
primarily responsible for: 


* Selling to major accounts through- 
out the U.S. 

* Managing additional salespeople as 
market condition dictate. 

* Working with Northern Illinois 
Copley Newspapers to consoli- 
date group sales. 

* Advising with regards to research, 
presentations and demographic 
information. 


The ideal candidate must be a dedi- 
cated self-starter, capable of top perfor- 
mance with little supervision. He/she 
should have experience in major 
account presentations and understand 
the concept of a “Group Buy”. 


‘| Overnight/out of state travel is required. 


We offer an excellent salary with 
bonuses and benefits. This position will 
be located in Geneva, Illinois at the 
temporary location for The Northern Illi- 
nois Marketing Office. An office move to 
Plainfield, Illinois is scheduled for 
mid-1992. 


Interested persons should send their 
resume to Steve Bielinski, PO Box 28, 
Geneva, IL 60134 or fax it to (708) 
a before September 29, 





CLASSIFIED 

MANAGER 
Large circulation Zone 2 weekly seeks a 
sales oriented manager to direct the 
efforts of 3 supervisors and 25 tele- 
marketers. You must be a knowledge- 
able sales professional with good people 
skills and a track record that shows a 
pattern of success. Salary + commi- 
sion + bonus + benefits package. Box 
4898, Editor & Publisher. 


NEWSPAPER SPECIAL SECTION 
SUPERVISOR 





Central California’s leading daily news- 
paper with a circulation of 150,000 has 
an opening in the Advertising Depart- 
ment for a candidate with strong layout, 
writing and editing skills to oversee the 
production of special sections and non- 
subscriber publications. Will coordinate 
the workflow of the Special Section 
Editor, prepare flyers and advertorial 
copy, and other projects as needed. 
Journalism degree and/or equivalent 
work experience in editing/ layout 
required. Supervisory experience 
preferred; must have computer experi- 
ence, good verbal and written commu- 
nication skills. 


Position offers competitive salary range 
(starting at low to mid-30s) plus full 
benefit package. Send resume and 
cover letter specifying “Special Section 
Supervisor” to: 


THE FRESNO BEE 
Personnel Department 
1626 “E” Street 
Fresno, CA 93786 


An Equal Opportunity Employer 





REGIONAL ADVERTISING EXECUTIVE 
Rapidly expanding National Hotel 
Guide Corp seeks highly motivated ad 
sales executives to establish local prog- 
rams in all areas of the country. Know- 
ledge of own market essential. Includes 
territory ownership. No investment. 
Excellent immediate and long-term 
commission income with opportunity to 
earn added $ by establishing execs in 
other cities. Send resume/cover letter 
to: Box 4888, Editor & Publisher. 





UNUSUAL OPPORTUNITY 


Heading the retail advertising depart- 
ment of one of the nation’s leading daily 
newspapers is an opportunity that does 
not present itself very often. This posi- 
tion is responsible for the direction of a 
staff of 30 salespeople and their 
support group. You will be working with 
fine senior and mid-managment teams. 


We are searching for a hands-on profes- 
sional with: 


. ae people-oriented leadership 
skills. 
Good planning and organizational 
abilities. 
A proven record of successful 
management on a medium or large 
daily. 
Complete knowledge of newspaper 
advertising and current competitive 
trends. 


The Buffalo News is the highest percen- 
tage penetration daily in the country 
with an excellent news product. If you 
like a four-season Midwest community, 
you'll find the best quality of life in 
Western New York. Superior compensa- 
tion package in a most satisfying work 
environment. Your resume and salary 
history will be treated in strict confi- 
dence. Reply to: Warren Colville, Adver- 
— Director, The Buffalo News, PO 
Box 100, Buffalo, NY 14240 or phone 
(716) 849-5440. 
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CLASSIFIED ADVERTISING 
Order Blank 





Company 





Address 





City 





State 





Phone 





Classification 








Authorized Signature 
Copy 












































No. of Insertions: Amount Enclosed: $ 





CLASSIFIED ADVERTISING RATES 


Effective January 1, 1990 

POSITIONS WANTED 

1 week — $3.95 per line 

2 weeks — $3.25 per line, per issue. 
3 weeks — $2.75 per line, per issue. 
4 weeks — $2.55 per line, per issue. 


Add $6.50 per insertion for box service. Add $4.25 per insertion for box service. 
Count as an additional line in copy. 


LINE ADS 

1 week — $6.70 per line 

2 weeks — $5.85 per line, per issue. 
3 weeks — $5.10 per line, per issue. 
4 weeks — $4.35 per line, per issue. 


Count as an additional line in copy. 


Count approximately 34 characters and/or spaces per line. 
3 lines minimum. 
NO ABBREVIATIONS. 


DEADLINE: Every Tuesday, 12 pm (ET) 
For Saturday’s issue. 


Payment must accompany all Positions Wanted ads. 
DISPLAY CLASSIFIED 


The use of borders, boldface, illustrations, logo, etc., on classified ads 
charged the following rates per column inch per insertion: 1 time, $85; 2 to 
5 times, $80; 6 to 12 times, $75; 13 to 25 times $70; 26 to 51 times $65; 
52 times, $60. 


DEADLINE: 8 days prior to publication date. 
Contract rates available upon request. 
Box number responses are mailed each day as they are received. 


Editor & Publisher 
11 West 19th Street, NY, NY 10011. (212) 675-4380, FAX (212) 929-1259. 
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HELP WANTED 


HELP WANTED 





ADVERTISING 


CIRCULATION 





Magazine publisher seeks self-assured 
communicator to telemarket 30-year- 
old magazine to national accounts from 
Florida Office. Base + Commission. 
Box 4878, Editor & Publisher. 


RETAIL ADVERTISING MANAGER 





If you are looking for a challenge with an 
opportunity to grow, we have a position 
for you. We are a 40,000 plus daily and 
Sunday circulation paper looking for an 
experienced manager familiar with all 
areas of retail advertising with emphasis 
on saies growth. 


We offer an excellent benefit package 
including salary and bonus plan. 


Send resume along with background 
information and description of your 
management style to Box 4892, Editor 
& Publisher. 


RETAIL ADVERTISING MANAGER 





The Mercury, a 30,000-circulation 
daily and Sunday newspaper in Potts- 
town, PA, seeks an experienced, enthu- 
siastic leader for its display advertising 
sales team. You'll be responsible for 
planning and directing the efforts of a 
23-member sales and support staff 
marketing six publications. Our subur- 
ban Philadelphia market is challenging 
and competitive, but rewarding. Attrac- 
tive benefits and compensation, and 
opportunities for advancement. Please 
send resume to Joseph M. Zlomek, 
Publisher, The Mercury, Hanover & 
King Sts., Pottstown, PA 19464. 





The best cure for a sluggish 
mind is to disturb its rou- 
tine. 

William H. Danforth 


ART/EDITORIAL 


NEWSROOM ARTIST 

The York Daily Record, (42,000 AM 
daily, Mon.-Sat.) seeks a versatile 
artist. Illustration and Mac skills 
(MacDraw, Freehand, Illustrator, 
Quark, etc.) preferred. Newspaper 
experience and knowledge of color help- 
ful. Salary commensurate with experi- 
ence. Send resume and work samples 
to: Karl Smith, York Daily Record, 1750 
Industrial Highway, York, PA 17402. 


ART/GRAPHICS 


ART DIRECTOR needed for daily 
(Monday through Friday) newspaper 
based in Atlanta. Responsibilities 
include editorial page design as well as 
advertising design. Supervise staff of 5. 
Salary commensurate with experience. 
Excellent benefits. Send resume to Box 
4901, Editor & Publisher. 


GRAPHICS 

The Milwaukee Journal is seeking an 
informational graphics specialist. We're 
looking for a self-starter who under- 
stands the news and is capable of 
preparing his/her own news budget, 
then executing timely and visually 
appealing news graphics. Research, 
editing and Macintosh skills are 
essential. 

















Educational requirement is a BA 
degree. Applicants must have daily 
newspaper experience. 


The Milwaukee Journal is a 275,000 
daily (pm), 510,000 Sunday paper with 
a long tradition of journalistic excel- 
lence. The paper has just been rede- 
signed. We make extensive use of color. 


Interested persons should send a 
resume, list of references and portfolio 
showing examples of recent work to: Bill 
Blanton, AME/Graphics, The Milwaukee 
Journal, 333 W. State St., Milwaukee, 
WI 53201-0661. 


ASSISTANT CIRCULATION MANAGER 
Six day 18,000 AM located in northern 
California. Seeking individual to assist 
circulation manager in all areas of 
circulation management. Successful 
candidate must have a proven track 
record in sales, service and collections. 
Excellent salary and bonus program 
plus benefits. Send resume and salary 
history to Personnel Tae Lodi 
— PO Box 1360, Lodi, CA 


CIRCULATION DIRECTOR 





Medium sized Bay area newspaper look- 
ing for circulation, marketing pro. Send 
resume to Box 4908, Editor & Publisher. 





CIRCULATION MANAGER, excellent 
opportunity. Immediate opening for 
5,000, 5 day a week newspaper in 
Kenia, Alaska. Winter delivery a real 
challenge. Ideal candidate is the 
number 2 man on a 15,000/20,000 
circulation paper. Must know and be 
able to supervise motor delivery, racks, 
dealers, mail, distributions, promotions 
and be able to train on a computer. 
High energy, positive attitude, and abil- 
ity to work with people. Send cover 
letter, complete resume and references 
to: Wayne Dunworth, Peninsula Clarion, 
PO Box 4330, Kenai, Alaska 99611 or 
call (907) 283-7551 days or nights 
(907) 283-7467 nights. 


CIRCULATION SALES/ 
PROMOTION MANAGER 





We are seeking an aggressive hands-on 
manager to supervise our sales and 
promotion program. Responsibilities 
include telemarketing, crewing, carrier/ 
DSM sales contests, target marketing, 
sample programs, and single copy 
sales. Must be able to manage effec- 
tively and handle several assignments 
simultaneously. Three years minimum 
experience. 


This is a growth market with heavy 
competition, located in Central Jersey. 
We offer an excellent starting salary and 
bonus program along with complete 
benefit package. 


Please send resume and salary history 
to Box 4906, Editor & Publisher. 


CREW MANAGER WANTED 

Boy crew specialist needed immediately 
for West Palm Beach, Florida. Must 
have strong experience in recruiting and 
motivating teens. $7-$20 per subscrip- 
tion. Permanent position with national 
corporation. Call Phil Webb, (407) 
837-4166 between 10 a.m. and 12 
noon daily. 








When people are bored, 
it is primarily with their 
own selves that they 

are bored. 

Eric Hoffer 








NEWS GRAPHICS 


Major news organization in NYC 
seeks experienced, graphics 
journalist. Must be self-starter. 
Assignments include spot news, 
features. Requirements include 
strong writing and artistic skills, 
and extensive Macintosh and 
MacDraw II experience. Send 
cover letter and resume in confi- 
dence to: 


Box 4860, Editor & Publisher. 











79 








HELP WANTED 
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CIRCULATION 


EDITORIAL 


EDITORIAL 


EDITORIAL 





Circulation Director 


Sought for 20,000 independently 
owned Midwest daily. We need some- 
one experienced in all phases of circula- 
tion: sales, service, staff motivation and 
management. We offer attractive bene- 
fits, compensation and incentives. 
Send your resume, including salary 
requirements to Box 4894, Editor & 
Publisher. 


CIRCULATION SALES MANAGER 





Need a dynamic sales manager to be 
directly responsible in generating home 
delivery increases. Must be able to work 
with home delivery manager and single 
copy sales manager in coordinating 
sales, budget, promotion programs and 
sales techniques. This person will also 
manage telephone and outside sales 
and will act as liaison between the 
marketing and promotion departments 
and circulation department. Previous 
sales or business equivalent. Send 
resume and salary requirements to: PO 
Box 1547, Mesa, AZ 85211, Attn: J. 
Priedigkeit. 





EDITORIAL 


Aggressive Zone 8 Monday-Wednesday- 
Friday paper seeks sports editor with 
writing flair to cover prep and recrea- 
tional sports. The successful candidate 
will be a self-starter who genuinely loves 
sports and likes the English language 
and the people he deals with in our fast- 
growing community. Personal interview 
a must. Send resume and clips to: 


Box 4884, Editor & Publisher. 








Aggressive sports reporter needed for a 
beat that includes an NBA team, a 
major university and regular columns 
for a 57,000 circulation PM daily. 
Excellent writing skills are a must. Send 
letter with resume, references and clips 
to: Eric Dieterle, Sports Editor, The 
Standard-Examiner, PO Box 951, 
Odgen, UT 84402. 





AGRICULTURAL REPORTER 


Respected livestock publication seek- 
ing an individual that is dedicated and 
knowledgeable. Journalism degree 
preferred but not required. Ranching 
background a plus. Must be familiar 
with cattle, sheep and goats. Write Box 
4905, Editor & Publisher. 





AMBITIOUS, enterprising reporter 
sought to uncover the deepest secrets 
and analyze the finances of Atlanta's 
law firms, identifying legal-industry 
trends. Resume and clips must demon- 
strate sophisticated analytical and writ- 
ing abilities suited to hard-hitting Atlan- 
ta legal daily. Respond to: S. Richard 
Gard, Jr., Editor, Fulton County Daily 
Report, 190 Pryor Street SW, Atlanta, 
GA 30303. (404) 521-1227. 





Assistant City Editor 


We’re looking for an aggressive editor 
who is creative in pursuing the news 
and can motivate a staff of experienced 
reporters at an award-winning mid-sized 
daily in Central New York. Editing and 
headline writing skills a must. Send a 
resume and samples of your best work 
to Rosemary Robinson, staff develop- 
ment editor, Syracuse Post-Standard, 
PO Box 4915, Syracuse, NY 13221. 





BUSINESS WRITER. 

For growing Chicago suburban daily. 
Applicants should have at least 3 years 
experience. Knowledge of banking, real 
estate and airlines industries helpful. 
Send resume and clips to Bob Bong, 
Business Editor, 5959 S. Harlem 
Avenue, Chicago, IL 60638. 
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BUSINESS REPORTER 


Every business editor wants the same 
thing: an aggressive reporter with 2 to 4 
years of experience (on a daily business 
desk or regional business newspaper) 
and a commitment to finding good busi- 
ness stories. We all promise excellent 
working conditions, award-winning 
colleagues and salary commensurate 
with experience. But only a few of these 
jobs are in one of America’s great cities. 
We offer all of these above. Send 
resume, Clips to: Kit Gorman, CityBusi- 
ao Box 19308, New Orleans, LA 





BUSINESS REPORTER 


Winners of national award for excellence 
seeks person with two years’ daily exper- 
ience. Background covering banking/ 
finance preferred. Send resume, clips 
to Dept. E, Rochester Business Journal, 
1 Mt. Hope Ave., Rochester, NY 
14620. 


CITY EDITOR - Committed professional 
who understands the importance of 
community journalism needed to direct 
dedicated staff of five reporters. Local 
news is our primary focus. Keen news 
judgment, competitive spirit, imagina- 
tion and communication skills neces- 
sary. Send cover letter, clips and 
resume to: Mark Derry, Executive 
Editor, The Dispatch, PO Box 22365, 
Gilroy, CA 95021. 


Copy Editor-Business 

Sharp editing skills, keen headlines, an 
ability to articulate to reporters how a 
story can be improved. Plus knowledge 
of business, finance and investment. A 
booming newspaper in the fastest grow- 
ing county in the fastest growing state. 
Send resume, details to Andy McCue, 
Press-Enterprise, Box 792, Riverside, 
CA 92502. 











City 7 seeks Lifestyle/Consumer 
editor. Editing experience and enthu- 
siasm for home design, fashion and 
thoughtful consumer package required. 
Resume and clips to Kay Hudgens 
MacIntosh, Baltimore Magazine, 16 S. 
Calvert St., Baltimore, MD 21202. 


COPY EDITOR, capable of imaginative 
layout, wielding a scalpel not an ax, 
comfortable with wire, local or sports 
copy. We want experience and willing- 
ness to make a good product even 
better. As a 100,000 daily, we're a 
major force in East-Central Florida. 
Write Steve Pappas, News-Journal, Box 
2831, Daytona Beach, FL 
32115-2831. 


COPY EDITORS are hard to find. So are 
newspapers committed to excellence in 
community journalism. So are liveable 
communities that offer mountains, 
lakes, 6 million-acre national parks and 
a cosmopolitan atmosphere close to 
some of the most exciting cities in the 
nation. If you've got two years copy edit- 
ing experience with a daily paper, send 
resume, tearsheets and references to 
Box 4864, Editor & Publisher. 


COPY EDITORS 











Live near some of the country’s most 
spectacular scenary and work for one of 
the country’s most progressive full color 
small dailies. The Post Register 27,000 
PM daily covering 10 counties in east- 
ern Idaho (plus Yellowstone and Grand 
Teton National Parks), has openings on 
its copy desk. Experience preferred, but 
will consider recent college graduates. 
New paginaton system recently 
installed. Low cost of living. Spend your 
days off skiing Sun Valley or roaming 
Yellowstone. Write to: Roger Plothow, 
Managing Editor, The Post Register, PO 
Box 1800, Idaho Falls, ID 83403. 





sified ad copy: 


number is required. 


the ad should run. 





Attention Advertisers: 
Please note these reminders when sending clas- 


-Please specify an exact classification within a 
section of ads: for instance, Equipment & 
Supplies-Phototypesetting; Industry Services- 
Consultants; Help Wanted-Sales. Help us put 
your ad where it will do you the most good. 

-Be sure to indicate how many times you wish 
the ad to appear, and whether an E&P box 


-Orders for classified display advertising should 


include the number of columns and inches you 
wish the ad to be, as well as how many weeks 


Remember—in all correspondence regarding 
your ad, please include a copy of the invoice. 
Thank you for helping us serve you better! 


E&P Classified Department 


11 West 18th Street * New York. N.Y. 10011 © 212 675 4380 ANPA 


ABP 











COPY EDITING -- FEATURES 
Looking for a sense of style, a sense of 
humor, a facility for attractive head- 
lines, an ability to improve and tighten 
copy. For a booming newspaper in the 
fastest —_— county in the fastest 
growing state. Send resume, details to 
Mel Opotowsky, Press-Enterprise, Box 
792, Riverside, CA 92502. 


COPY EDITOR 





The Las Vegas Review-Journal, an AM 
paper with circulation of 135,000 
weekdays and 210,000 Sundays, has 
an immediate opening for a person with 


’ strong copy-editing skills and at ieast 


two years’ related experience. Send 
resume to Joe Kirdy, News Editor, PO 
Box 70, Las Vegas, NV 89125. 


An Equal Opportunity Employer. 
Las Vegas Review-Journal 





COPY EDITOR 


The Times Herald-Record is an estab- 
lished community-oriented daily news- 
paper, located 90 miles north of New 
York City. Our circulation is 87,000 
daily and 102,000 Sunday. 


We are currently accepting resumes for 
copy editors. Applicants should have a 
minimum of two years experience in 
reporting and/or copy editing with a 
daily publication. Degree desired in 
journalism or english. 


Send resume to: Debra A. Sherman, 
Personnel Director, The Times Herald- 
Record, 40 Mulberry Street, Middle- 
town, NY 10940. 


Equal Opportunity Employer M/F/V/H 





EDITOR - Experienced in staff manage- 
ment; emphasis on editing skills, 
design, staff development and ability to 
maintain tradition of excellence in 
community journalism. 


Located in WNC Smokies. Tri-weekly, 
13,000 circ., news staff of 10. 


Send resume, cover letter along w/non- 
returnable clips: 


Ken Wilson 
The Mountaineer 
PO Drawer 129 
Waynesville, NC 28786 


EDITOR for twice weekly in Zone 5. Self 
starter and ability to oversee all phases 
of news gathering. (313) 584-4000. 








EDITORIAL WRITER 


Influential paper in growing Zone 8 city 
seeks knowledge editorial writer 
capable of writing seven to ten editor- 
ials weekly, soliciting opinion pieces in 
provocative community, doing layout 
and makeup for daily opinion page. 
Reply to Box 4900, Editor & Publisher. 





EDITORIAL WRITER 


Progressive south Florida daily needs 
writer with non-traditional ideas to 
translate local, regional issues into solid 
editorials, columns aimed at straying 
readers. Experienced required. Clips, 
resume, etc. by Sept. 24, to C. Randall 
Murray, The News, PO Box 580, Boca 
Raton, FL 33429. 





EDITOR 


The North Carolina Catholic, 30,000 

circ. state wide weekly newspaper. 3-5 

years newspaper management experi- 

ence preferred. Good salary, benefits. 

Write Search Committee, 300 Cardinal 

—* Drive, Raleigh, NC 27606. 
. 


EDITOR & PUBLISHER for September 15, 1990 
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EDITORIAL 
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EDITORIAL 





EDITOR/WRITER/PROJECT MANAGER 
Oversee creation of special publica- 
tions, undergraduate recruitment and 
graduate catalogs; write for diverse 
publications produced by the State 
University of New York at Buffalo. This 
individual reports to the Director of 
Publications, and will be part of a crea- 
tive and dynamic staff. BA, English or 
Journalism plus 5 years publications 
experience. Resume, samples by Oct. 5 
to: Search Committee, Office of Publi- 
cations, University at Buffalo, 136 
Crofts Hall, Buffalo, NY 14260. 
Women and minorities encouraged to 
apply. 





Editor/Business Manager for the Michi- 
gan Catholic, a union weekly of the 
Archdiocese of Detroit, circulation 
30,000 with enormous growth poten- 
tial. Very supportive publisher and envi- 
ronment, including good salary and 
benefits. Paper needs an experienced 
journalist/editor/business manager with 
top notch people, management and 
fiscal skills. Resume and clips to Msgr. 
John Zenz, 1234 Washington Blvd., 
Detroit, MI 48226. 





Editor/reporter experienced in western 
resource issues, sensitive to the envi- 
ronment and happy in a small town. 
Write giving details of why you should 
guide the news and editorial page for 
weekly serving Grant County Oregon. 
This richly endowed area adjacent to 
the Strawberry Mountain Wilderness 
serves ranchers, farmers, timber and 
recreation people. Our newspaper 
serves them all with complete commun- 
ity news and comment. Part of a small 
group, the position offers unusual fring- 
es and compensation for a smaller 
weekly (3600). This special region's 
newspaper deserves a special person. If 
you're the one, write to Karla Averett, 
General Manager, The Blue Mountain 
Eagle, PO Box 69, John Day, Oregon 
97845. , 





ENTERTAINMENT WRITER 

Full time. We’re looking for an enter- 
tainment reporter with some experience 
in pop culture coverage from music to 
visual arts. Daily newspaper experience 
is a plus. Excellent English grammar, 
puncuation and spelling skills required. 
Equal Opportunity/Affirmative Action 
Employer. Send resume and clips to 
Rebecca Pierce, Metro Editor, Kalama- 
zoo Gazette, 401 South Burdick, Kala- 
mazoo, MI 49007. 





EXECUTIVE EDITOR 


Experienced editor to set editorial agen- 
da, manage personnel and coordinate 
assignments for 12 quality-conscious 
suburban weekly newspapers on the 
South Shore of Nassau County. Mana- 
gerial experience a must. Send resume 
and clips to: Clifford Richner, 379 
Central Ave., Lawrence, NY 11559. 





EXECUTIVE EDITOR 


Mature, seasoned editor seeking inti- 
macy of small-town journalism. Be 
astonished by demands of this beauti- 
ful, unique, upscale, active island 
community, rated as one of America’s 
best places. Need skilled wordsmith to 
take concepts to pages, work with latest 
pagination system. Want someone who 
understands weekly journalism is more 
demanding, rewarding than dailies, yet 
has been around enough to help our 
paper reach its potential. Send resume, 
letter explaining why you're the right 
person, to: Publisher, The Journal, PO 
Box 519, Friday Harbor, WA 98250. 





General assignment reporter wanted by 
the Centre Daily Times, a Knight-Ridder 
newspaper in a college town. Experi- 
ence preferred. Send resume and clips 
to Robert H. Ashley, executive editor, 
Box 89, State College, PA 16804. 


FEATURE/NEWS EDITOR 





Resort magazine-format weekly tabloid 
needs feature/news editor to take 
charge of editorial department. Great 
area and working conditions. Send clips 
and resume to Publisher, PO Box 2070, 
Ocean City, MD 21842. 


FEATURES EDITOR who is creative, 
productive and can motivate others is 
sought by Yakima Herald Republic, 
quality 40,000 daily in South Ceinirai 
Washington. Send resume, clips to Kay 
Gause, Personnel Director, Yakima 
Herald Republic, PO Box 9668, Yaki- 
ma, WA 98909. 


GENERAL ASSIGNMENT REPORTER. 
Aggressive general assignment reporter 
with strong writing skills and at least 3 
years experience to cover broad urban 
and suburban issues for suburban 
Chicago daily. Women and minorities 
are encouraged to apply. Send resumes 
and writing samples to Ear! Moses, 
5959 S. Harlem Avenue, Chicago, IL 
60638. 


GENERAL ASSIGNMENT REPORTER 











With minimum two years experience. 
Respond to Bruce Lind, Managin 
Editor, The Bradenton Herald, 10 
Manatee Avenue West, Bradenton, FL 
34205. A Knight-Ridder Newspaper. 


KIPLINGER FELLOWSHIPS 
Journalist with three years’ or more 
experience are invited to apply to 
Kiplinger Midcareer Program in Public 
Affairs Reporting at Ohio State Univer- 
sity. Year-long program, beginning 
Sept. 1991, combines writing long- 
form articles for publication with 
studies leading to a master’s degree. 
Ten fellows appointed each year receive 
free tuition plus monthly living 
stipends. Reporting trip to Washington 
included. Selection is competitive. 
Write or call Mike Masterson, Kiplinger 
Midcareer Program, School of Journal- 
ism, Ohio State University, 242 W. 
18th Ave., Columbus, OH 43210, 
(614) 292-2607, 292-9807. 


LIFESTYLES EDITOR 








We're looking for a Lifestyles Editor who 
wants to help our readers live better and 
more happily. Ours is a 7-day, 25,500 
circulation paper in the Ottoway Group, 
located in Sunbury, PA. We redesigned 
this year, and want to provide compell- 
ing, useful stories to go along with our 
new presentation. Candidates should 
have good writing, editing and layout 
skills, and experience in a lifestyles 
department. Most of all, we’re looking 
for someone who shares our vision of 
what a lifestyles sections should be. 
Apply in writing to John Moore, Manag- 
ing Editor, The Daily Item, 200 Market 
St., Sunbury, PA 17801. 





Political Writer 

In a small state without metropolitan 
media, one aggressive political writer 
can have a big impact. Hard-news- 
oriented Idaho daily seeks experienced 
reporter to cover state and congression- 
al politics, including annual XGR 
session, weekly column. Familiarity 
with Western issues preferred. Send 
resume, — clips, references to 
Clark Waiworth, Managing Editor, The 
Times-News, Twin Falls, Idaho 83303. 





CLASSIFIED ADVERTISERS: If you don’t see a catergory that 
fits your needs, please call us at (212) 675-4380. 


EDITOR & PUBLISHER for September 15, 1990 


LIFESTYLE REPORTER 


Make the movies and the stage foot- 
lights your beat, along with tractor pulls 
and drag racing, county fairs and water 
parks. We're looking for an experienced 
entertainment writer who can capture 
the essence of Central Illinois at play. A 
flair for food is also required. Send 
clips, resume and thoughts on what 
makes a good lifestyle section to: Terri 
Kuhle, Human Resources, Herald & 
Review, PO Box 311, Decatur, IL 
an” DEADLINE: September 28, 








Take a GIANT step... 
Place a Positions Wanted ad 
in E&P. Write: 

E&P Classified Advertising 
11 West 19th St. 

New York, NY 10011 


MAGAZINE WRITER 

Bright, stylish writer with solid reporting 
experience needed for new Sunday 
newspaper magazine devoted to the 
good life. Eclectic magazine clips and 
interests a must. Please send resume, 
three magazine ideas, and clips ASAP 
to: C. Rossell, Sunday Times Union, 
New Plaza, Box 15000, Albany, NY 
12212. 








MANAGING EDITOR 

We're looking for a strong administrator 
with solid journalism fundamentals to 
lead our 23-person news staff. The 
ideal candidate will have reporting and 
editing experience, as well as demon- 
strated leadership ability. We serve a 
competitive, economically diverse West 
Michigan market known for its recrea- 
tional opportunities, including beautiful 
Lake Michigan beaches. Holland’s 
quality of life, including an excellent 
private college, is one of the Midwest's 
best-kept secrets. Our ABC-audited 
circulation is — 20,000. We 
publish PM Monday-Friday and AM 
Saturday-Sunday. Excellent benefits. 
Salary negotiable. Smoke-free work- 
place. Deadline for application is Oct. 
1, 1990. Send resume and other perti- 
nent information to: Clay W. Stauffer, 
Publisher, The Holland Sentinel, 54 W. 
8th St., Holland, Mi 49423. 


MANAGING EDITOR: The San Francis- 
co Bay Guardian, a fast-growing alterna- 
tive newsweekly (80,000 weekly, with 
new 80,000 monthly East Bay Guar- 
dian, 100-plus pages per issue), seeks 
an exceptional talent. An experienced 
editor with strong news background, 
demonstrated leadership and manage- 
ment skills, who can do it all, but has 
the ability to help others flourish in 
creative, hard-hitting alternative jour- 
nalism. Sense of humor a must. Mini- 
mum 5 years experience in reporting/ 
editing/managing. Resumes to Emma 
Torres, Asst. Managing Editor, 520 
Hampshire, SF, CA 94110. No phone 
calls, please. 


PAGE DESIGN 








The Lansing State Journal is seeking an 
experienced page designer to add some 
creative spark to a solid and exper- 
ienced copy desk team. 


We're looking for an editor who wants to 
work hard and move up quickly at an 
award-winning newspaper in a vibrant 
and growing university and state capital 
community. 


Good pay, great opportunity for 
advancement with a Gannett 
newspaper. 


Send resume and clips to Tom Callinan, 
Editor, Lansing State Journal, 120 E. 
Lenawee, Lansing, MI 48919. 





NEWS EDITOR - Quality-concious 
smaller North Jersey daily seeks crea- 
tive news editor with a passion for great 
headlines, style, grammar, and makeup 
as well as making tight deadlines. Clips 
and references to Box 4877, Editor & 
Publisher. 





REPORTER 

Full time. We're looking for a dynamic 
reporter to handle suburban and region- 
al coverage in a growth area. Daily 
newspaper experience is a plus. Excel- 
ient English grammar, puncuation and 
spelling skills required. Equal 
Opportunity/Affirmative Action Employ- 
er. Send resume and clips to Rebecca 
Pierce, Metro Editor, Kalamazoo Gazet- 
te, 401 South Burdick, Kalamazoo, MI 
49007. 





REPORTERS - We're hiring! If you've 
got two years daily newspaper reporting 
experience; if you believe news stories 
are more than an inverted pyramid; if 
you thrive on competition and standards 
of excellence, send us your resume, 
clips and references. We are an aggres- 
sive, mid-sized daily in a great location. 
We offer top pay and benefits and great 
opportunity. Mail to Box 4863, Editor & 
Publisher. 





REPORTERS 
Two city vacancies: schools, land use- 
housing, at 20,000 PM. Weekly experi- 
ence or internships needed. Zone 1 
preferred. Send clips, resume to Sue 
Simoneau, City Editor, Bristol Press, 99 
Main St., Bristol, CT 06010. No calls. 


SCIENCE REPORTER 

We're an award-winning San Francisco 
Bay Area daily newspaper looking for an 
aggressive science reporter to cover a 
national weapons laboratory in our back 
yard. Applicant must have a back- 
ground in reporting on environmental, 
defense and nuclear weapons issues. If 
you can distill technical information 
into easy-to-read stories, send a letter, 
resume and clips to Managing Editor 
Bob Goll, Valley Times, PO Box 607, 
Pleasanton, CA 94566. 

Don’t be discouraged by a 
failure. It can be a positive 
experience. Failure is, in a 
sense, the highway to suc- 
cess, inasmuch as every 
discovery of what is false 
leads us to seek earnestly 
after what is true, and every 
fresh experience points out 
some form of error which 
we shall afterwards careful- 
ly avoid. 

John Keats 

SPORTS COPY EDITOR 











The Charlotte Observor is looking for a 
sports copy editor. We want someone 
who is a strong word editor/story editor, 
writes great headlines and can work 
under demanding 6-edition deadline 
pressure. Send resume to Marjo Rankin 
Bliss, Assistant Sports Editor, Charlotte 
Observor, PO Box 32188, Charlotte, NC 


EOE M/F 


SPORTS COPY EDITOR 

Quality conscious 40,000 AM in Zone 2 
wants versatile copy editor to layout 
attractive pages, help young writers to 
mature with guiding hand, meet tough 
deadlines and always be on the lookout 
for a good story idea. Must be organ- 
ized, idea-oriented and computer 
literate to work with latest pagination 
technology. Please send resume, five of 
your best layouts, cover letter and i 
requirements to Box 4903, Editor 
Publisher. 
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EDITORIAL 


PHOTOGRAPHY 





SPORTS COPY EDITOR 

Quality conscious 40,000 AM in Zone 2 
wants versatile copy editor to layout 
attractive pages, help young writers to 
mature with guiding hand, meet tough 
deadlines and always be on the lookout 
for a good story idea. Must be organ- 
ized, idea-oriented and computer 
literate to work with latest pagination 
technology. Please send resume, five of 
your best layouts, cover letter and og | 
requirements to Box 4903, Editor 
Publisher. 


SPORTS EDITOR sought for small daily 
and Sunday edition in Zone 5. Box 
4885, Editor & Publisher. 


The Beacon-News in Aurora IL, a Copley 
newspaper near Chicago is seeking an 
exceptional writer for a growing sports 
section. Duties willl include high schoo! 
and college coverage with an emphasis 
on features. Candidates should have an 
extensive background in sports and be 
willing to put in the extra effort to make 
our sports section the best in Illinois. 
Replies should be sent to Mike Chapin, 
Managing Editor, The Beacon-News, 
101 South River St., Aurora, IL 60506. 


The Florida Times-Union is looking for 
an innovative food writer. Applicants 
should have a strong background/ 
interest in food and nutrition, the ability 
to write compellingly about the subject, 
enjoy dealing with the public and 
making limited public appearances. 
Send resume, clips and where possible, 
unedited versions of stories to: Sarah 
Wood, Executive Features Editor, The 
Florida Times-Union, PO Box 1949, 
Jacksonville, FL 32231. 


The Rocky Mountain News, the region’s 
largest daily, is looking for top candi- 
dates for an editing spot on the city 
desk. If you have supervisory experi- 
ence, a high energy level and an aggres- 
sive approach to coverage, we'd like to 
hear from you. Denver is one of the 
country’s last big-city competitive 
markets, and it’s a place where creative 
work can shine. If you are interested, 
send a resume and a letter detailing 
your work, approach to coverage and 
a with reporters and examples of 
work of which you are proudest. George 
Edmonson, Rocky Mountain News, 400 
W. Colfax Ave., Denver, CO 80204. 














Midwest Monday-Saturday seeking 
Photo Editor with background in color 
processing. Scheduling and photo 
experience required. Join our young, 
aggressive news team. Excellent oppor- 
tunity. Send resume to Joyce McCul- 
lough, News Tribune, 426 Second 
Street, LaSalle, Illinois 61301. 





The income tax has made 
more liars out of the 
American people than golf 
has. Even when you make a 
tax form out on the level, 
you don’t know when it’s 
through if you are a crook 
or a martyr. 

Will Rogers 





PRODUCTION/TECH 
COMPOSING SUPERVISOR 


Southwestern daily, Zone 8, seeks 
dynamic individual to manage depart- 
ment. Three years’ supervisory experi- 
ence and strong personnel management 
skills a must. Familiarity with 
computerized ad - makeup and pagina- 
tion a plus. Send resume to Box 4899, 
Editor & Publisher. 


Experienced 5 unit V 15 A web press 
pressman with good maintenance skills, 
light printing schedules. Send resume 
to: PO Box 45606, Baton Rouge, LA 
70895. 


Multi offset pressman needed by 
Kansas newspaper for commercial work 
and to run newspaper press. Write Box 
4865, Editor & Publisher. 


PRODUCTION DIRECTOR 

Zone 9 daily seeks high-energy indivi- 
dual with experience in production 
systems, to direct activities in press- 
room (letter press), mailroom, and 
composing. Major involvement in 
improving quality, productivity and 
equipment selection. Experience must 
include a union-environment. Send 
resume to Box 4907, Editor & 
Publisher. 


PUBLIC RELATIONS 

















Zone 5 weekly newspaper is looking for 
an editor. If you are aggressive, have 
fresh ideas, and can take charge, send 
your resume to: 

Linda K. Adams, PO Box 100, Blue 
Earth, Minnesota 56013. 


Fax your ad 
to E&P! 
(212) 929-1259 


PHOTOGRAPHY 


DIRECTOR OF PHOTOGRAPHY 

It's War! One of the nation’s largest 
circulation AM papers is going all out to 
win by being the best read and best 
looking paper in the country. We are 
seeking a top talent to direct a 14 
person department. Must have a strong 
journalistic approach to photography 
with emphasis on illuminating and 
enhancing the news story. Must be 
highly communicative, well organized, 
and experienced with electronic picture 
developments. Complete knowledge of 
B&W and color per ae 

In 2 years, $100 million worth of new 
presses will ensure the most superb 
reproduction on up to 48 pages of color 
each day. We seek a highly motivated 
person who is challenged by our compe- 
titive situation and can energize the 
staff to produce the best work. Send 
resume and work samples to Eric Seid- 
man, AME Graphics, The Rocky Moun- 
tain News, 400 W. Colfax Ave., Denver, 
CO 80204. 
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MEDIA RELATIONS 
COORDINATOR 
Distinguished hospital center in the 
Ailentown/Lehigh Valley area is current- 
ly seeking a Media Relations Coordina- 
tor to work in our in-house Communica- 
tions Department. 


In order to help maintain a positive 
image for our 800+ bed acute care 
teaching hospital system, you will be 
directly responsible for developing and 
maintaining a positive working relation- 
ship with local, regional and national 
print and broadcast media. 


Our successful candidate will have a 
Bachelor's Degree in Journalism, Engl- 
ish and Communications and 5 years 
directly related work experience, prefer- 
ably in a healthcare environment. A 
history of effective news and feature 
placement, demonstrated ability to 
prioritize and follow-through and strong 
written/verbal skills required. 


TAH-LVHC offers an excellent 
compensation and benefits package. 
For more information, please send 
resume with salary requirements to: 
Employment Manager, TAH-LVHC, PO 
Box 689, Allentown, PA 18105. 

We are an Equal Opportunity Employer, 
M/F/H/V. 
THE ALLENTOWN 
HOSPITAL 
LEHIGH VALLEY 
HOSPITAL CENTER 











Classified 


... where newspaper 
people meet and 
strike a match! 





Find your editor, advertising manager, 
artist, sales representative, circulation 
manager, public relations or production 
person with an ad in Editor & Publisher. 
We reach the working journalists you 
want to reach, every week .. . 113,000 
strong. 


It’s your 
people-to-people 
meeting place... 





All mail and calls go to: 


Editor & Publisher 
11 West 19 Street 
New York, N.Y. 10011 
212 675-4380 
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HELP WANTED 


POSITIONS WANTED 


POSITIONS WANTED 


POSITIONS WANTED 





SALES 


CIRCULATION 


EDITORIAL 


EDITORIAL 





RETAIL TERRITORIAL 
SALES MANAGER 


@ Manage six regional managers and a 
staff of forty-two salespeople. 

@ Three years minimum sales 
management experience 

@ Proven sales management track 
record 

@ Primary responsibility to increase 
sales and meet revenue goals 


Send resume and salary history to: 


Marianne Archibald 
The mY County Register 
625 N. Grand Ave. 
Santa Ana, CA 92701 


STERLING NEWSPAPERS LTD. 

Part of Canada’s fastest growing news- 
paper chain is looking for outstanding 
sales representatives and quality sales 
managers for our Western Canadian 
publications. 

Tremendous career opportunities. 

Cali Mr. Steen O. Jorgensen 

(604) 732-4443 





6 years operations and systems experi- 
ence with Atex Editorial/IAS, Collier/ 
Jackson applications on the VAX. Heavy 
PC Skills. Prefer Zones 8 and 9, will 
consider all. 

Andrew Rutman (203) 669-1223. 


EDITORIAL 


50,000 Midwest daily reporter wants 
editing job on daily, anywhere USA. 
Five years experience. Some headline 
writing and layout experience. Box 
4883, Editor & Publisher. 


Couple with 20 years of Grade A editing/ 
reporting looking for newsroom of small 
daily, weekly or chain to manage. 
Aggressive community journalism, 
dazzling features. Reply to Box 4873, 
Editor & Publisher. 


EDITOR-IN-CHIEF 
Aggressive, results-oriented, old- 
fashioned news executive with proven 
track record seeks new challenge, 
preferably in a Northeast competitive 
situation. Box 4886, Editor & 
Publisher. 














EDITOR/WRITER 
seeks management slot in sports or 
features. Has ideas, appreciation for 
the craft, and a gift for working with 
writers. Call (201) 778-5526. 





HAWAII CALLS 


Veteran reporter with 15 years experi- 
ence covering politics and business on 
Maui seeks challenging assignments, 
preferably in the Pacific. Solid contacts 
in all sectors of the economy including 
government, visitor industry, agricul- 
ture, education, arts and “just folks.” 
Strong researcher, hot writer, award 
winning graphic designer, hands-on 
experience in all aspects of print 
production. Recent clips, samples and 
references. Free to travel after Nov. 6th. 
Looking for an editor who knows the 
future is in the Pacific and wants to get 
it first and get it right. 

Call (808) 244-9787 or write: 

S. Halas 
RR1, Box 276 
Wailuku, Maui, HI 96793. 


SEASONED PRO WITH investigative, 
business wire service and management 
experience seeks editing position. 
Proven award-winner is ready to lead 
your team. 


Box 4859, Editor & Publisher. 


Sports Editor at 90,000 AM looking for 
a place to call home. Major metro desk 
experience. APSE Best Section and 
writing awards. Strong manager and 
Organizer. Box 4881, Editor & 
Publisher. 


Washington, D.C. 
Good two-person news bureau with 
extensive hi!l and department contacts 
desires ongoing hill daily assignments/ 
feature work. 
(800) 545-0728 or fax (301) 
345-6017. 


FREELANCE 


Veteran freelance writer seeks west 
coast assignments. Cail Kate Campbell 
(415) 548-8813. 

















POSITIONS 
WANTED 


ADMINISTRATIVE 


Broad diversified management back- 
ground in overall operation of newspap- 
ers, dailies, weeklies, shoppers. 
People-community oriented profession- 
al who would like to relocate. Box 
4904, Editor & Publisher. 


GENERAL MANAGER, Publisher, 
Assistant, Ad Director, Editor, exper- 
ienced producer. Definitely will relo- 
cate. (208) 356-6438. 


PROVEN WINNER 














World class editor-in-chief of leading 
international travel publication, with 
top academic background, serious work 
ethic, and 15 years contribution to 
successful dailies, weeklies, and 
monthlies, seeks challenging, new, 
senior position. Great team spirit arid 
excellent compensation package are my 
requirements. Will relocate. Reply in 
confidence to: Box 4870, Editor & 
Publisher. 





ADVERTISING 


Advertising Manager. 
Classified/display experience. 
Account builder! Motivator! 
Team builder! Employed NYC! 
Looking for major challenge! 
Box 4858, Editor & Publisher. 


Aggressive senior account executive. 
8+ years advertising experience, 
Gannett trained. Seeks new challenge 
with southeast Texas newspaper. Box 
4896, Editor & Publisher. 


CIRCULATION 


Circulation job wanted. District mana- 
ger experience with Wichita, Kansas 
daily and Hutchinson, Kansas daily. 
Gene Springer (701) 572-3119. 


Home delivery sales —T pro with 
12 years experience in NY market. 
Looking for position on any size Boer. 
Willing to relocate. Prefer Zones 8 or 9 
Will consider everywhere. Box 4857, 
Editor & Publisher. 




















I feel the responsibility of 
the occasion. Responsibil- 
ity is proportionate to 
opportunity. 

Woodrow Wilson 





EDITORS 
Due to several successful Editor search- 
es (We just placed a Pulitzer Prize 
winner), GOOD NEWS has numerous 
good Editor candidutes. Most of these 
candidates are presently employed. 
They are what we call “recruited candi- 
dates” -- passive lookers. Ninety 
percent of the candidates that we have 
placed in the last six years were 
“recruited candidates”. 


If you are interested in hiring an excel- 
lent Journalist/Manager, then call 
GOOD NEWS. We are a retained Execu- 
tive search firm that charges reasonable 
rates; TEN PERCENT OF ANNUAL 
COMPENSATION, plus telephone 
expenses. For more information call; 
GOOD NEWS 
(319) 359-4877 
FAX (319) 359-8539 


4 LITTLE WORDS — “He made us 
think”: the most-fitting epitaph for an 
editorial writer/page editor. Are your 
readers ready for the challenge? Box 
4893, Editor & Publisher. 





ALASK, 


* 
* 
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MIDDLE EAST STRINGER AVAILABLE. 
Based in Dubai, UAE. Reasonable. 
Contact Laurie Lande at Gulf News, PO 
Box 6519, Dubai, UAE. Tel: 
971-4-444125. Fax: 971-4-449139. 





NEWSMAN-EDITOR- 
PHOTOGRAPHER: Veteran weary of 
retirement. Sharp copy, strong features. 
Phone (719) 336-8148. Write: Apt. 
23, 2208 S. Memorial, Lamar, CO 
81052. 





Permanent position in editing or 
proofreading sought by experienced 
English teacher. Please call Gilbert 
Boutroix, person-to-person only, in 
Seoul, Korea at 363-2057, room 301. 
Or write to me c/o Department of Engl- 
ish, Yonsei University, Seoul 120, 
Korea. 





REPORTER - Ambitious, motivated 
recent J-school grad seeks entry level 
position with newspaper. Bilingual: 
Spanish/English. (407) 351-5191. 








PHOTOGRAPHY 


Award winning chief photographer for a 
small daily seeks position with a larger 
paper. Hard working and eager to learn. 


Reply to: Box 4889, Editor & Publisher. 








PRODUCTION/TECH 


Mid size daily with heavy commercial 
printing. A dynamic leader with excel- 
lent people management and technical 
skills, who can produce a top quality 
product on-time with minimum waste. 
Box 4852, Editor & Publisher. 








SALES 
Top Major Account Producer 
Excellent presentation skills for top 
level selling both retaii and national. 
Retail and National management exper- 
ience, great team developer and coach 
with success in competitive and metro 
markets. West and Midwest areas. Write 
Box 4902, Editor & Publisher. 





E&P Employment Zone Chart 


Use zone number to indicate location 
without specific identification 








SHOP TALK AT THIRTY 








By Daniel Lynch 


Republicans and Democrats and 
liberals and conservatives battle 
plenty among themselves but, in the 
course of their day-to-day working 
lives, they tend to unite in kinship 
against a common enemy. 

Us. 

They not only dislike reporters, 
they also dislike editors more than 
reporters dislike editors, and that’s 
going some. They’re not all that crazy 
about publishers, either. 

Politicians might mutter to them- 
selves, “Who are these people to 
question us about what we do and 
why we do it? Look at that crowd of 
reporters — cheap dresses, seedy 
sportcoats and worn corduroy jeans. 
Not one in 10 of these press people 
even owns a decent suit.” 

As evidence of this attitude — the 
sartorial aspect of it anyway —Mario 
Cuomo’s wardrobe underwent a star- 
tling change when, as a lark, he 
played reporter for a day as a stunt 
cooked up by a small newspaper in 
upstate New York. 

Cuomo, who always goes to work 
in Albany clad in conservative suits 
and shoes that could blind you with 
their shine, made it a point that day to 
wear an old sportcoat with a rip in the 
lining, and he loosened his tie, wear- 
ing it askew. It was a subtle gesture, 
but revealing. 

Very few schoolteachers, to name 
just one group, dress better than 





(Lynch is managing editor/news at 
the Albany [N.Y.] Times Union.) 
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Get your copy of 


- Australia’s big marketing, advertising and 
media magazine. 

Each fortnight you'll benefit from Ad News’ in- 
cisive reporting on Australasian events, oppor- 
tunities and trends which could help or affect your 








| To: Ad News, 17-21 Bellevue Street, 

| Surry Hills, N.S.W., 2010, Australia 
YES! Please send me AD NEWS for one 

| ws year - 26 issues. | enclose my 

| bankdraft in Ausiralian currency for Aust. $128. | 

| Name: 

| Address: 

















Politicians and their common enemy — the Press 


reporters, but would the governor 
have worn his ratty sportcoat if he had 
taught school for a day instead of 
playing reporter? Doubtful. 

While outwardly civil, journalists 
and politicians are inclined by nature 
to view one another with deep suspi- 
cion. We are like different species 
gathered around a water hole in the 
African veldt, the water hole in this 
case being government. Politicians 
look down on journalists, and most of 
us are, in general terms, unimpressed 
with politicians, their intellects, or 
their integrity. 

I have met very few reporters cov- 
ering a government beat who did not 





smart, the politicians say among 
themselves, then let them run for 
Office. 

Given all that, it baffles politicians 
that the public seems to have so much 
more respect for the press than it does 
for them. The public opinion polls 
routinely give the press an approval 
rating about three times higher than 
government gets in the areas of hon- 
esty, integrity and promotion of the 
public good. 

Just look at the gigantic flap that 
arises every time Congress or a state 
legislature tries to raise the salaries of 
its members. If that proves anything, 
it is that most people accord lawmak- 





Reporters live in very ordinary houses or 
apartments and drive ordinary cars. They do not 
belong to country clubs. The politicians ask 
themselves, How bright can these clowns be? 





come to believe after a while that he 
or she could do a vastly better job 
than the politicians who were running 
the operation. 

At the same time, reporters tend to 
be fascinated by political personali- 
ties. They are intrigued by people 
with so much ego that they want to 
run the world or, at least, as much of 
the world as they can get their hands 
on. 
Politicians are not at all fascinated 
by the people who cover them. I have 
met few politicians who did not feel 
that if journalists really had anything 
on the ball we would be doing some- 
thing more lucrative than working ter- 
rible hours watching other people 
carry out the tasks that really matter. 

Politicians disparage reporters in 
no small part because journalists do 
not command big salaries such as the 
other people politicians deal with — 
lobbyists or the top business and 
union people. Politicians generally 
pay their assistants more than report- 
ers get. Reporters live in very ordin 
ary houses or apartments and drive 
ordinary cars. They do not belong to 
country clubs. The politicians ask 
themselves, How bright can these 
clowns be? 

If reporters had any real guts or 
brains, the politicians feel, then they 
would get into the arena instead of 
just sitting there on the sidelines, 
sniping and hoping for a chance to 
shoot the wounded. If reporters are so 





ers a level of respect generally 
reserved for vermin. Yet 99% of 
incumbents are re-elected. What this 
seems to indicate is that people like 
their representatives well enough as 
individuals but revile them collec- 
tively. 

I have a theory: 

The fact that so many politicians 
are, at any given moment, either 
under indictment or in jail might have 
some small bearing on the lack of 
affection the public seems to have for 
them as a group. Maybe if the honest, 
bright politicians were more enthu- 
siastic about speaking out against the 
conduct of crooks and dolts in their 
midst — even, God forbid, members 
of their own party — then the public 
might begin to develop a higher regard 
for their public servants as a ¢lass. 

And who am I to make a suggestion 
like that? Who elected me? The read- 
ers of my newspaper did. They 
elected me this morning, when they 
shelled out the price of the paper. 
That is what politicians overlook 
when they complain about reporters 
and editors. 

The journalists they like to sneer at 
stand for election 365 days a year. 


Jackson to speak 


The Rev. Jesse Jackson will ad- 
dress the International Newspaper Fi- 
nancial Executives’ 43rd annual con- 
vention in New Orleans Oct. 14-17. 
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BUSINESS IS BOOMING IN 
THE LIBEL MTELD. | 
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LEARN YOUR WAY AROUND and privacy law in order to prevent costly suits. The 

WITH LIBEL SEMINARS FROM MUTUAL. half-day seminar offers legal expertise and explanations 

Every year, dozens of court decisions add new and of recent court decisions involving libel, public and 
hidden dangers to the field of libel law. The best way to private people, actual malice, negligence, embarrassing 
avoid major blow-ups is to keep pace with the rapid truths, lies, distortions, and mean methods, in multi- 
changes in libel law through the seminars on the preven- media presentations and question-and-answer sessions. 
tion of libel and privacy suits offered by the Mutual Offered to publications insured by Mutual, this 
Insurance Company of Hamilton, Bermuda. seminar enables journalists to do their job with a 

“How To Prevent Libel and Privacy Suits” informs minimum of risk. For more information, contact 
newspaper professionals about the current status of libel Barbara Dill, (212) 595-9802. 
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The Mutual Insurance Company 
Of Hamulton, Bermuda 











PO. Box 1179, Hamilton 5, Bermuda + (809) 292-7633 » FAX (809) 295-7562 = Send all mail via OVERSEAS AIRMAIL 





For two of our reporters, 
it was the tax break 
they were looking for 
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But was it legal? 
Randy Ludlow and 
Molly Kavanaugh of 
The Cincinnati Post spent 
more than 100 hours 
reviewing thousands of 
Hamilton County docu- 
ments. What they found— 
more than a million dollars’ 
worth of improper tax breaks— 
was only the beginning. 
|; Their investigation revealed 
; 4 that the county auditor of 20 
Molly Kavanaugh Years had improperly reduced 
The Cincianat Pos the tax weil el than 
a thousand properties in 1988 and ’89 alone, 
shortchanging dozens of local schools and tax 
supported services. 
Digging deeper, they uncovered a number of 
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other unusual 
practices in the 
auditor's office, 
including paid 
days off for Christmas shopping 
and a pattern of questionable 
overtime and travel expenses. 
No wonder the auditor's 
books have held Cincinnati spellbound since The 
Post broke the story in February. It’s a story of 
the press as the people’s watchdog, a story that’s 
packed quite a bite. 
The auditor has resigned and faces civil suits 
and criminal investigations. 
Thanks to Ludlow, Kavanaugh and The Post, 
the breaks finally are going the public's way. 
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